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MANUFACTURING JEWELERS 
118 Richmond Street, Providence 2, R. 


| Yesterday - Good Today - Setter Tomorrow! 





KON-ITE WEBBING 
STRAPS OUTLAST 
OTHER FABRICS 





3" 


Water and mud never faze them. They 
retain their shape and original good 
looks under all conditions, and actually 
last as long as three ordinary twill 
straps. In hot, humid areas they are superior 
to leather, for moisture and perspiration 
have no permanent effect upon them. They 
are the favorites of men in the service. 


Equipped with Kon-ite molded buckles and 

keepers and made with patented Split-Proof 

Tips. Colors: Buff, Navy, Olive and Gray. 

Two-piece or one-piece self-adjusting — 

$4.50: per dozen. Order from your jobber. 
: MANUFACTURED ONLY BY 


A. SAUER & COMPANY 
CINCINNATI 2, OHIO 
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SPEAKING OF 


ROMOTING several American 
generals to the newly-created 
five-star rank recently, posed a par- 
ticular problem for General Douglas 
MacArthur, who, at the particular 
time he was notified of his new rank, 
was in the midst of retaking from the 
_ Japs the first of the Philippine 
islands, Leyte. 





No such insignia as the five stars 


ina circle was available there, but it 


didn’t take ingenuity long to fix the 
general up. His aides dug down in 
their jeans and came up with a mis- 
collection of Filipino, 
Australian and Netherland silver 
coins. A Filipino silversmith from 
nearby Leyte township was called in, 
instructed how to make the insignia, 
and in record time General Mac- 


} Arthur was wearing the badge of his 


new rank. 


© © 


T takes a blonde to create a furor, 
and being partial to... . well, 


| Réver mind that. Anyway, as we 


} Were saying, this cute little blonde 


had passengers on one of New 
York’s subway trains craning their 
necks one day recently to get a 
Slimpse of the lapel pin she was 
wearing. The pin was in the outline 


| of a soldier pointing to a large heart 


|} on which was engraved the one word 
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~ : —“TAKEN.” Need we say more. 
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THE 





Anyway, according to a staff 
writer on the paper in which we saw 
the story, the pin created. so much 
interest that he called at a jewelry 
store to see if the pin was some new 
vogue in jewelry. According to him, 
the jeweler to whom he described the 
pin almost had a stroke of apoplexy 
in trying to find out more about it. 
A “natural” was one of the milder 
words he used to describe it. The 
word got around the trade and, ac- 
cording to this staff writer, three 
buyers started their own canvass of 
the city’s jewelry stores to try to lo- 
cate a similar pin. 

Now the little blonde is the object 
of a city-wide search to find out 
where she got the pin. The writer’s 
story ended with an appeal to the 
girl to make her whereabouts known 
if she saw the story. 
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HE Chattanooga, Tenn., Times 

claims an all-world, all-time 
record for the Fischer Company, 
Chattanooga jewelry firm. Seems the 
Fischer people have placed an ad in 
the Times every day, year in, year 
out, since 1894. The newspaper 
spoke up on the subject editorially 
on the occasion of the jeweler’s 75th 
anniversary in November: “For fifty 
years the Fischer Co. has not missed 
placing their dignified advertisement 
in a single issue,” they declared. “To 
the best of our knowledge that comes 
close to setting a record for any firm, 
any advertiser, any newspaper any- 
where. Until a longer record is 
claimed, we declare it a world record 
and the Times is proud of it.” Any 
challengers? 


JEWELRY TRADE 


Jewelers 


lircular: 
Keystone 


ESTRICTIONS on _ssilver 
(among other things) are 


plenty tight these days but we didn’t _ 


know things were so bad until we 
heard about this story recently. 

Seems that the Horn & Hardart 
Co., operators of the well known 
Automats, reported that so much sil- 
verware has been stolen from their 
restaurants that on at least one oc- 
casion one of them was forced to 
close early because of a lack of eat- 
ing utensils. Losses have amounted 
to some $800,000, the company re- 
ported. 

The other night two detectives 
on the case watched an elderly man 





slipping various articles of silver- 
ware in his pockets at one of the 
Automats. In the lineup the follow- 
ing day, the man claimed that he 
bought the silverware from an un- 
identified man for 15 cents a dozen 
and later resold them at 25 cents a 
dozen. Nevertheless the man was 
aceused of pilfering the knives, 
forks and spoons and selling them to 
secondhand shops for 25 cents a 
dozen. He was held on a grand 
larceny charge. 
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ROBABLY the most valuable 
dog in Rochester, N. Y., re- 
cently, was Sparky, a red and white 
cocker spaniel owned by Mr. and 
Mrs. Raymond F. Brown, for some- 
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“THAT’S WHY THERE’S A SHORTAGE OF PARKER ‘5's’ 
... ROCKET BOMB FUZES COME FIRST WITH PARKER” 


THE PARKER PEN COMPANY 


JANESVILLE, WISCONSIN _ 
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where in his alimentary canal were 
two valuable diamond rings. 
Apparently sick of gnawing at 
bones and old shoes, Sparky gulped 
down the rings and almost imme- 
diately found himself in a veterinary 
hospital where perplexed dog doc- 
tors studied him for means of re- 


- trieving the jewels. 


It happened when Mrs. Brown 
was called from the kitchen by the 
telephone and left her rings on the 
table. She heard Sparky land first 
on a chair, then on the table, and 
when she returned, the rings had 
vanished and Sparky was licking his 
chops. 

Jumping to the obvious conclusion, 
Mrs. Brown rushed her pup to her 
veterinarian who confirmed her sus- 
picions with a fluoroscope. 

Last report from the doctor was: 
“The pup evidently feels like a mil- 
lion bucks but we'll get the rings, 
although it may take some time.” 


© > 


EWELERS, always interested in 
vital statistics, may be interested 

to know that despite a year of menace 
from robot bombs, Britain’s fifth year 
of war was one of the _ healthiest 
statistically in the country’s history. 
The report of the registrar-general 


JOE JEWELER IN UNIFORM 


for 1944 showed that in the cities of 
England and Wales there were 5,000 
fewer deaths than in 1943, while 
births increased by 29,123. 


HE problem of re-establishing 
the returning veteran in the com- 
munity life is one that calls for initia- 
tive and cooperation on the part of 
local citizens. Government agencies 
do their part but it is much more a 


spirit of neighborliness and friendli- 


ness on the part of the service man’s 
neighbors and friends that can ac- 
complish so much more toward get- 
ting him set up again for a future. 

Such is the spirit in which the 
town of Passaic, N. J., formed 
their Veterans’ Service Commission. 
Formulated by Mayor Nicholas Mar- 
tini, the “Passaic Plan to Aid Re- 
turning Veterans,” as it is called, is 
designed to give every Passaic vet- 
eran the greafest and quickest pos- 
sible assistance with the minimum of 
confusion and red tape. 

The Veterans’ Service Commission 
is the main functioning body of the 
group. Heading this central body is 
William P. Walsh, a veteran of 
World War I and co-partner of the 
retail jewelry firm of Bush & Walsh, 
Inc., 28 Lexington Ave., Passaic. 





"We've been using him as a source of hairsprings - 
for watch repairing for the past six months.” 
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The central commission is made up 
of four separate panels or groups, 
appointed by the mayor, to supple- 
ment and aid the former in carrying 
on its work. These groups, made up 
of local citizens trained and experi- 


enced in their particular fields, are 


as follows: Educational and Guid- 
ance, Medical Advisory, Social Ser- 
vice, and Employment Service. Each 
in its field covers whatever problem 
the service man may have. 

If every community took hold of 
this job in the same way, any future 
national problem would be solved. 
The Passaic group certainly deserves 
praise for their plan and we're happy 
to claim that a jeweler is heading the 
project. 
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IKE all jewelers these days, 
August H. Krohn, of the Krohn 


Jewelry Store, 400 N. St. Joseph. 


Ave., Evansville, Ind., is loaded up 
with all the repair work he can han- 
dle. So, not able to take on any 
more, Mr. Krohn put up two signs 
on his door stating that no more 


watches or clocks will be taken in — 


for repair until further notice. 
Despite the fact that the signs 
were impossible to overlook, the peo- 
ple still came in with repair work so, 
putting extra emphasis on his door 
signs, Mr. Krohn installed two others 


in his windows, one on each side of — 


the door, reading, “Please read signs 
on the door.” But they still come in 
and it looks like Mr. Krohn isstymied. 
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OMAN CATHOLIC members 

of commando, parachutist or 
airborne units have found a new 
means of carrying their rosaries han- 
dily, instead of, having to dig. into 
their pockets or unbutton their shirts. 
‘A Canadian commando has in- 
vented a rosary in the form of a 
metal ring, bearing a miniature re- 
production of the Cross and ten cogs 
pointing out at equal distance from 
the ring’s circumference. Worn on 
the middle finger, it is said not to 


_ interfere with the soldier’s gun play 


when in contact with the enemy. At 
the same time it is always available 
to the soldier. 

The commando rosary, as it is 
called, was first used by Canadians 
at Dieppe and in many subsequent 
actions in which these forces were 
employed. 
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=-i-~/his is straight from the heart... 


ZZ1E NELSON and Harriet Hilliard, starring in your radio 

show, “The Adventures of Ozzie and Harriet;’ want you 
to. know how much. they. enjoy telling about 1847. Rogers 
Bros’. beautiful patterns. 


Says Harriet, “I think Adoration, First Love, and Eter- 
nally Yours are unusually lovely. Any woman should be 
proud to own one of them.” 

We hope, some day soon, we can announce these sales- 
proven designs are being made again. 


In the meantime, while we’re working full speed on vital 


war materials, we’re reminding women of the beauty and 
unique craftsmanship of “America’s finest silverplate’’ With 
full-color magazine advertising, and with one of the most © 
popular comedy shows on the air. 


Tell your customers about “The Adventures of Ozzie and ~ 
Harriet.” (Every Sunday, 6 P.M., E.W.T., every station of - 
the Columbia network.) 


And start planning right now to cash in on the tremendous 
1847 Rogers Bros’. market that’s being built for you with this " 
reminder promotion! /nternational Silver Co., Meriden, Conn, 
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These Windows 
Sold War Bonds 


ISPLAY windows are one of the most powerful 

selling mediums as retail jewelers well know. Tying 
these displays up with the current War Bond Drives 
has proved of great value and aid in putting over local 
quotas, and jewelers have done themselves proud through 
their spontaneous efforts in helping to make the public 
Bond-conscious with their window displays, store decora- 
tion and advertising. 

On this page are shown three of the many window 
displays sponsored by retail jewelers during the 6th 
War Bond Drive that wound up 1944 in a blaze of glory. 
Much credit for putting this drive over was due to the 
retail merchants of the nation in every field. 

The war is a long way from won in this second month 


Large facsimile bonds and War 
Bond posters served as _back- 
grounds for the window display 
of the R. D. Worrell Jewelry 
Co., 107 S. Washington Street, 
Mexico, Mo., during the Sixth 
Loan Drive which wound up 1944. 
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ages s, jewelers, 823 Broad St., Newark, 
N. J., used this very effective window in 
the last Bond Drive. Dummy bombs dropped 
slant-wise across window from clouds 
of spun glass, right into the Rising Sun. 


A large map of Japan ‘iaielk as the back- 
ground for this display used by Brown's, 
jewelers, 395 Main Street, Stamford, Conn. 

One large bomb was — right at Tokyo. 


of the new year and until Germany and Japan are 
finally beaten to their knees, Americans will undoubtedly 
be called upon again and again to lend their dollars to 
furthering the war effort. It’s a long and hard row we 
have to hoe in the next few months and the goal of 
final and lasting peace can only be attained by every 
American on the home front, doubling.and redoubling 
his and her efforts in backing up our fighting men with 
the dollars to provide the tools for them to finish the 
job in the shortest possible order. 

So, while the next: bond drive has not yet been an- 
nounced, plan your windows and displays now, so that 
you can be ready and once again help put. this drive 
across as you have in the past. 
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Pearls Are Versatile 


HAT designing female, Fashion, is continually 
cropping up with something new in style ideas. But 
what is fashion really, but a revival of old ideas dressed 
up to modern tastes. Jewelry, the important accent to 
milady’s costume, has received a share of prominence 
what with Miss Bobby Socker taking Grandpa’s old 
watch fob out of hiding, dressing it up with a new and 
perhaps brighter colored ribbon and wearing it around 
her neck. Then, too, Great Uncle’s sunburst medal, pre- 
sented him by King So-and-So for, perhaps, successfully 
running in a boat load of guns to his majesty’s be- 
leagured country, is now appearing as decoration on 
Grand-Niece’s lapel or at her throat. 

These “flash-in-the-pan” ideas have their moments of 
_ fashion prominence but once in a while there is brought 
forth an idea that provides the jeweler a real oppor- 
tunity for promotion to stimulate the sales of his regular 
in-stock merchandise. 
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The classic double strand of graduated pearls 
worn in the conventional way. Large cabochon 
pearl earrings complement the pearl necklace. 


A new "old" fashion in necklaces— 
the choker. The classic length pearls 
may be worn this way by tying up 
in the back with a velvet ribbon. 









Such is the idea advanced by June Hamilton Rhodes, 
Managing Director of the Bureau of Fashion Trends, 
of the Jewelry Industry Publicity Board. 

“Do you know all the new ways to wear your pearls?” 
could be the headline for your window promotion or in- 
terior display of pearl necklaces. Then go on to illus- 
trate the various suggested ways or as many others as 
your ingenuity can devise. 

The six photographs accompanying this article each 
show a different way of wearing an ordinary two-strand 
pearl necklace. To begin, they are worn in the conven- 
tional manner, in a mediam-hung, double strand to ac- 

(Please turn to page 146) 
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Adding formality to the basic black dress, the 
two-strand pearl necklace is worn here in a lan- 
yard effect and fastened with cluster pear! pins. 


Photos from the Jewelry Industry 
-Pubiicity Board. Pearls by Coro. 







For evening, a smart new hair 
arrangement is accented by twist- 
ing the pearl necklace around the 
braid giving a novel tiara effect. 


Twisting the pearls around the 
wrist makes a bracelet, a smart 
accent over a black glove. 





To lend a novel accent to a black satin tur- 
ban, the pearls are twisted and looped and 
fastened at the ends with cluster pearl pins. 
Cluster pear! earrings complete the effect. 
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Pvt. Greenfeld, of Ordnanes, checks a watch on the board with the 
work order. Most of the timepieces are service watches but there 
are civilian types as well. Note the unusual watch near his hand. 


ORE than 1,000,000 American-made watches are 

being used to time the greatest military opera- 
tions the world has ever known. Procurement of these 
watches, as well as spare parts for them, for United 
States Army personnel is the responsibility of the Ord- 
nance Department. ; * 

Ordnance officers report that watch procurement is 
and has been one of the toughest problems im the whole 
Ordnance supply program. The spare parts situation 
is even more critical. 

The primary reason for procurement difficulties is a 
shortage of skilled manpower in the factories that hold 
Ordnance contracts. But there are many others, as 
may be seen by briefly tracing the history gf Army watch 
procurement. 

When war buying programs were accelerated in the 
early days of the defense program it was necessary for 
the Army to buy a great variety of watches and the 
spare parts required to repair them. It soon became 
obvious that some steps toward standardization were 
necessary and it was later found that only four com- 
panies were able to produce watches that could meet 
exacting Army specifications in the face of Army de- 
mands for all sorts of timing devices. These manufac- 
turers, Hamilton, Elgin, Bulova and Waltham, now hold 
all Army contracts for watches and spare*parts. For 
about a year each type made by each company has been 
standardized. All Army watches, with the exception 
of a few odd pieces, such as time-interval recorders, have 
American movements. The latter, used by anti-aircraft 
fire control men, have Swiss movements. 

The fact that Army contracts are restricted to these 
four. manufacturers has cut down on the number of 
| watches that have been turned out, even though Ord- 
nance has taken over all the facilities and competent 
personnel of these manufacturers, 

Ordnance believes that quantity production of parts 
plus the skilled hand work that is necessary for assembly 
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is exactly what is required for the manufacture of a 
watch that will meet Army specifications. The Army 
requires no set warranty on individual watches, but does 
maintain constant quality inspection in the factories. 

Army Ordnance has purchased the following watches 
since July 1, 1940 through 1944: ; 


Pocket watches ..............4.. 40,646 
Pocket watches, railroad grade ... 23,212 
Oe eee $5,400 
Wee MNCS nia...) . eens 1,010,700 


Army watches are given much rougher treatment than 





Corp. Howard R, Clabaugh, of Gibsonburg, Ohio, cleans and oils o 
watch in an Ordnance Company watch repair truck. In the rear of 
truck, Corp. James C. Walker, Smithville, Tenn., reaches for another. 


s- 


the watches used in everyday civilian life for the fol- 
lowing reasons, according to reports from overseas: 

1. Government issue watches do not receive the care 
that the average soldier would give to his personal watch. 

2. Because of hard usage in all kinds of climate, by 
men leading a very active life, civilian care is not pos- 
sible. 

Watches issued in the Pacific area require the highest 
degree of maintenance because of the humidity, fre- 
quency of amphibious operations and other factors. It 
is in this. area that repairs are most difficult to make, 
because of supply and transportation problems, as well 
as the differing requirements of the forces operating in 
the Pacific for watches and parts. 

All wrist and pocket watches manufactured for Army 
use range from 7 to 15 jewels, except railroad grade 
watches, which have more. On wrist watches either non- 
toxic leather or web straps are used. Overseas experi- 
ence has found that straps of this type are more practical 
and less expensive than metal bands. 
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Watehes Have Gone to War... 


Here’s a report of the part that American watch companies and 
their products have played in World War II. This story, written 
exclusively for Jeweler’s Circular-Keystone, is the first of its type 
yet te be done and is published with the full approval of the U. S. 
Army Bureau of Public Relations and the Ordnance Department. 


Army watches are not given to personnel, but are 
loaned, as is all other government equipment. They are 
marked as government property and will not be accepted 
for repairs by the manufacturer. ° 

The Army does not issue watches haphazardly to every 
soldier who desires a time piece, nor are they issued to 
just one class of troops. Instead, every officer, warrant 
officer, and enlisted man, in a theatre of operations, 
whose duties require a watch, is authorized to have a 
watch issued to him, — 

Because of the nature of operations in the Air Corps, 
this branch of the service has more watches in propor- 
tion to the total personnel than any other organization 
in the Army. 

Watches are generally issued at staging areas, prior to 
embarkation, where all equipment is checked and ‘short- 
ages are made up. Another such check is made before 
the troops go into action. . 

Watches of the same type that are issued for overseas 





in all parts of the world the Ordnance Department maintains facil- 
ities for the repair of watches. Here Sgt. Victor Kutunok, of 
Roxborough, Pa., makes repairs at Fort Pepperrell, Newfoundland. 
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This improvised mobile shop truck, with a window from a tail sec- 
tion of a B-26 bomber, was set up by S/Sgt. Thomas F, McGlone, in 
foreground repairing a watch, and Pvt. Ernest Stones, in the rear. 


use are also issued in the United States for training pur- 
poses. Of course, many men have their own watches and 
as a matter of choice often continue to use them. The 
Army does not frown on this practice since it helps to 
remove some of the burden that has been placed on the 
already overloaded facilities of the manufacturers. 

An average infantry division is issued 1066 watches; 
of which five are stop watches, 31 pocket watches, and 
1030 wrist watches. Twenty-eight of the watches have 
15 or more jewels, the remainder contain seven jewels. 


. The stop watches are facetiously said to be used to time 


men running between fox holes. 

Parts procurement is even more critical than watches, 
and if parts production were to be stepped up it would 
have to be at the expense of assembled watches. Army 
estimates on parts have increased four-fold, despite the 
fact that for every watch that has already been made 
for the Army about seven more have been made in parts. 

The parts situation is so bad that Ordnance has had 
to limit the types of watches going to individual theatres 
of war. Commanders in the various zones of operations 
are allowed to make a first choice as to the type of 
watch they desire, plus an alternate choice. Under pres- 
(Please turn to page 146) 
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T frequently happens that for one reason or another, 
it simply is not possible to make structural or archi- 
tectural changes in the windows and front of a store 
that badly needs such changes in order to make its dis- 
play space fully effective. In such instances, it is often 
possible for simply constructed display units to be de- 

- signed, to overcome at least partially the deficiencies of 
the out-dated original construction. This type of re- 
modeling is, of course, considerably less expensive than 

_architectural changes such as those discussed in last 
month’s article and can generally be put into use at once 
where architectural materials are not immediately avail- 
able. 


When carefully designed in harmony with the perma- 
nent architectural features, such remodeling can often 
materially improve the efficiency of the window space as 
a selling medium. It cannot, of course, overcome all the 
original disadvantages or change the general appearance 
of the store front and it should not be considered as a 
substitute for architectural modernization. 


Such a problem as this was recently pfesented to 
JC-K’s display consulting service. The store’s windows, 
as shown in the first diagram were much too large in 
seale for the showing of small merchandise. The win- 
dow floor was extremely low—only eleven inches above 
the sidewalk. The ceilings were very high and the over- 
all floor area very large—twenty-two feet long and seven 
feet wide at the widest point. No architectural remodel- 
ing could be undertaken for the time being. 

To be properly viewed and appreciated, jewelry mer- 
chandise must be seen close up, not only because most 
pieces are small in size, but also because its attractive- 
ness usually depends on the fine detail of its design. The 
fact that the window floor was only eleven inches above 
the sidewalk therefore offered the most serious problem. 
A number of table platforms, twenty inches high, were 
built to fill in the entire floor area. These platforms, 
covered with fabric on top and sides facing the plate- 
glass were of varied shapes fitted to the outlines of the 
window frame and when in place, served to raise the 
entire floor twenty inches above the original level— 
thirty-one inches in all from the sidewalk—a good height 
for jewelry displays. This new floor was used as a base 
for the grouping of attractive displays utilizing various 
elevations and steps to give a variety of heights. 

The units were simply but sturdily constructed just 
like small tables, as shown in the inset of the second 
illustration. ‘They were kept small in size for ease in 
placing in and removing from the window, but enough 
units were made to fill the entire floor, from back- 
ground to plate glass. Fabric was stapled smoothly’ 
across the top and sides. This fabric can, of course, be 
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If You Can’t Remodel... 
Increase Your Window Efficiency 








Original window plans showing particularly ineffective 
display space for the showing of jewelry. Window floor 
is too low for close examination of small merchandise. 
Ceilings are too high to ‘concentrate attention on the 
display. Divisions are needed to separate large floor 
area into sections for separate merchandise showings. 


changed frequently to give the windows a fresh appear- 
ance. 

The extreme height of the windows—eight feet, ten 
inches, from the original window floor to ceiling—had 
a tendency to distract attention from the merchandise 
display. A twenty-eight inch valance, indicated on the 
illustration by the dotted line, cut down this height to 
slightly less than five feet—a much more desirable 
height. ‘Composition board, cut in sections to fit each 
pane of glass, and covered with the same fabric as that 
covering the platforms was used in this case. A fabric 
hanging, like a curtain, hung continuously along the top 
of the window to the same depth, would accomplish the 
same purpose. 

Masonite panels cut to fit the window background and 
painted were used over the old background. To elimi- 
nate an awkward angle in the rear corners of the win- 
dows, two “Structural Bend” panels from W.’L. Stens- 
gaard & Associates (Chicago, Ill.) were used, painted 
to match the other panels. 

With a variety of diverse merchandise to be shown, a 
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number of small windows obviously were preferable to 
the two large ones, if any unity was to be kept in the 
display groupings. The shape and size of the windows 
readily permitted division of each into three sections 
which could be treated as separate small windows. By 
featuring a single type of merchandise in each “window” 
much more effective arrangements could be achieved. 
Columns of two-inch doweling, placed four inches 
apart, served to divide each section very definitely with- 
out completely cutting off the view of the other sections. 
The customer attracted by a gay display of costume 
jewelry or diamonds in the sections nearest the sidewalk, 
is intrigued by a partial glimpse of another display of 
leather goods or watches glimpsed through the dowel 
screen, and is thus led back to the store entrance, but 


each display retains its individual unity of idea and 
design. 

There are any number of such changes as these that 
can be adapted to the average windew to bring it nearer 
to the ideal size, shape and height. As previously men- 
tioned, purely architectural features cannot be changed 
by such means, For instance, the window illustrated still 
has too many confusing angles and much more efficient 
use could be made of the space afforded by the long 
entranceway, but this can only be accomplished with 
complete remodeling. 

To the view of the passer-by, the merchandise is now 


easier to see, because it is nearer eye-level, attention” 


is concentrated on the display area, and the merchandise 
is arranged in smaller individualized groupings. 


Wartime shortages of materials may make it impossible for 


you to carry eut your planned storefront remodeling but 


you can still make old-fashioned windows more effective 


with simply constructed, easy-te-install display units. 
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Here table platforms have raised 
the window floor 20 inches above 
the previous low level and a 28- 
inch valance cuts down the window 
height. Columns of 2-inch dowel- 
ing form simple screens that give 
a definite division between each 
window section without cutting off 
the view of the next section.» In- 
set drawing shows construction of 
the platform tables which are cov- 
ered on top and sides with fabric. 
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Miss Hannifin, following her talk, answers questions on silverware from members of the women's club, 


Lectures Build Good Will and Sales 


OMETHING “different” in sales. promotion — an 

idea that “takes the store to the customer’ — has 
proved to be a powerful bringer-in of business for the 
jewelry store of Towle-Winterhalter-Hannifin Co., Butte, 
Montana. 

It all started by the merest chance, as do so many 
business activities. Miss Dorothy Hannifin of the store 
had a friend who, as an officer of a local woman’s club, 
wanted a speaker to present a lecture on some subject 
that would be of interest to the women of the group. 
She suggested to Miss Hannifin that perhaps a talk on 
silverware “might make them sit wp and take notice,” 
and asked her if she would deliver the lecture. 

Miss Hannifin consented, and the idea turned out to 
be a “natural.” The club members were so enthusiastic 
about the talk they had heard that they promptly pro- 
ceded to tell all their friends about it, and the word 
quickly spread throughout the area that any organization 


that wanted an interesting talk on silverware would do- 


well to contact Miss Hannifin. 

Program chairmen of women’s clubs are always look- 
ing for a good lecturer on an interesting subject — par- 
ticularly one that deals with something which women 
instinctively like and in which the interest is universal. 
So the snowball started rolling and, once started, it car- 
ried along to the point where the response from the lec- 
tures has become one of the firm’s chief guide posts in 
formulating its post-war plans. 

In presenting her lectures, Miss Hannifin employs.\a 
method that gets the attention of her audience and whets 
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their appetite for information before she ever utters a 
ward. The eye-catcher is the display table instantly 
appealing with its attractive cloth and display plaques 
setting off the samples of patterns, matching and con- 
trasting flat and holloware, the various serving pieces 


and place settings. The table is set before the members. 


congregate and, as the lecture usually comes after the 
business session, more than one presiding chairman has 
had difficulty in keeping the members’ attention on the 
business at hand! 

The type of group varies from junior and senior wo- 
men’s federated clubs, church guilds, study and mothers’ 
clubs to’ business and professional women’s clubs and 
social and welfare organizations. The success and appeal 
of the first lecture was spread by word-of-mouth around 
town. At no time has Miss Hannifin had to seek speak- 
ing dates. Invitations from adjacent communities soon 
added to a full calendar — and to the sales potential. 

The opening remarks express these opinions: that 
silver is so much a part of our daily lives that we take 
it too much for granted; that the art of gracious living 
is becoming more and more a part of our daily lives; that 
since today’s silver is tomorrow’s.heirlooms, much thought 
and not instinct alone should govern the choice and pur- 
chase of patterns and pieces; that some understanding 
of the history and development of the use of sterling 
silver may assist those who contemplate buying it as well 
as give those who have sterling a better appreciation of it. 

Miss Hannifin then develops her theme more specific- 
ally with details concerning the beginnings of silver from 
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Miss Dorothy Hannifin, of Towle-Winterhalter-Hannifin Cea. Batte, 
Montana, was asked to sive a talk on silverware before a local 


women’s club. The response to this talk has kept her in steady 
demand and has provided a guide for the firm’s post-war planning. 








Small eye-catching ads like 
these, running currently in 
local newspapers, keep the 
firm name before the public. 
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a base metal through its ultimate refinement in manufac- 
turing, the history of the easterlings, the various quali- 
ties of sterling, the development of such pieces as the 
knife, fork and spoon. Samples of the display table are 
used when she goes on to discuss the idea and effort 
behind yarious individual patterns and the different types 
of ornamentation. The lecture concludes usually with a 
discussion of the various patterns suitable to traditional 


or modern tastes and the proper use and care of ara 


silver. 

At no time during the introduction of the speaker or 
the lecture itself is the firm’s name mentioned. A ques- 
tion and answer period after ‘the lecture when the mem- 
bers of the audience gather around the display table to 
comment on various patterns and ask advice brings about 
the direct contacts which usually results in further calls 
at the store. 

To young women and old an appeal is-made to use 


their sterling silver, not to keep it hidden @ases ot. 


brought out only for special guests. Ma 
presses it this way: “You don’t buy a be 
keep it rolled up until just before g 


don’t buy fine furs and keep them hidden” lar yes elect. : 


Furs «and rugs eventually wear out. Beautiful silver 

given reasonable care is a joy forever.” She tries to 

have them look at the various patterns with an eye to- 

ward enjoying their silver by using it and keeping it a 
(Please turn to page 183) 
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This is the second and concluding installment of the addenda to the © 
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Jeweler’s Dictionary, the first half of which was published in the Jan- 
uary issue of JC-K. The dictionary which has been running in serial 
form in the Jewelers’ Circular-Keystone during the past four years, — 
will shortly be published in book form, and its publication will be — 


announced in the near future. 


connected script monogram. Two or 
more script letters 
placed alongside 
each other, horizon- 
tally, and connected 
by hair lines. 


copper. A reddish Mme- gesectea script 

tallic element, used Monogram 

in the pure form as a conductor of 
electricity, also in enamel dial bases 
and dial feet, as an alloying ele- 
ment in sterling silver, karat golds, 
brasses, bell metals, bronzes, and 
other alloys. Melting point 1083° 
C.; specific gravity 8.9; chemical 
symbol Cu. 


corner facets. Top corner same as 
quoin facets; bottom corner same 
as pavilion facets. See BRILLIANT. 


Coromandel. A diamond mining cen- 
ter in western Minas Geraes, and 
the source of-several large stones, 
including the Presidente Vargas. 
Three stones especially have been 
named for the town, Coromandel 3 
was a white 228 carat stone found 
February 28, 1936, at Charneca; 
Coromandel 4 was a commercially 
white stone weighing 180 carats; 
and Coromandel 5, found October 
24, 1935, weighed 141 carats and 
was white and well shaped. 


corundolite. Misleading name for syn- 
thetic white spinel. 


count-point. A point on the outer 
coil of a hairspring, at which, as 
held in tweezer or clamp of a vi- 
brating tool, the hairspring will 
vibrate the correct number of 
beats-per-hour to match the “train” 
of a watch. See HAIRSPRING; 
TRAIN, 


cross facets. Same as skew facets. 
See HALF FACETS, BREAK FACETS, 
BRILLIANT. 


1380 


cross rose. A modified 24-facet rose 
cut with 8 trapezohedral and 8 
rhombohedral facets. 

crown-wheel escapement. See VERGE 
ESCAPEMENT. 

crushing bort. A redundancy but per- 
haps serviceable for greater em- 
phasis on the worthlessness of the 
material for any use but diamond 
dust. See Bort. 

crystalline. A reference to the internal 
structure of a solid, by which it is 
understood that the molecules are 
in a definite arrangement in re- 
lation to each other. Crystalline 
substances possess certain proper- 
ties related to their internal struc- 
ture, these properties remain un- 
altered regardless of whether or 
not there is an external shape, or 
crystal, which reflects the internal 
molecular arrangement. 

cut-card. A mode of ornamentation 
used on silverware about the seven- 
teenth century. The patterns were 
cut out of a sheet of metal by 
means of a saw or shears and were 
soldered to the surface of a piece 
of silver to be decorated. 

cyclops agate. An agate with a single 
eye. See ALEPPO STONE; OWL-EYE 


AGATE. 


Dan Campbell diamond. A 192% ct. 
South African diamond found at 
Gong Gong in April, 1916. 

Darcy Vargas diamond. An irregular- 
ly shaped, brown, 460 ct. Brazilian 
diamond, found at Coromandel, 
Minas Geraes, in the Santo Antonio 
River on the 8th of July, 1989, only 
2 km. from the spot where the 


Presidente Vargas was found. It 
was named in honor of the wife of 
the president of Brazil. 


Darwin glass. An Australian natural — 


glass, see QUEENSTOWNITE. 


desert amethyst. A western United — 


States term for glass colored violet 
by long exposure to the rays of the 
sun. The cause of this change is 
supposed to be a manganese im- 
purity in the glass which is af- 
fected by the light. 


diakon. Another term for a polymer- : 


ized acrylic ester, or plastic. 
diamond gauge. See STONE GAUGE, 


diamond point. An early form of dia- 
mond cutting, a simple polishing 


ma 


@ 


B 
de 


of the octahedron faces, the stones — 
were then set in rings with large | 


colored stones. 
diamond table. A development of the 


diamond point, one peak being 


ground down until a facet half as | 
wide as the stone was produced. | 


The bottom was slightly ground so ff 


that the adjoining upper and lower — 
octahedral faces sloped at right | 


angles to each other. 

dog collar. A wide flexible band, usu- 
ally set with precious stones, which 
fits snugly around the neck of the 
wearer, like a dog’s collar. 

doré. 1. French for gilded or gold- 
plated. 2. A mixture of silver, 
gold and certain base metal impuri- 
ties. 

drop script monogram. Two or more 
script letters placed one 
under the other, vertically, 
and connected by hair 
lines. 


double cabochon. An unfac- 
etted form of gem cutting. 
Both the top and bottom 
of the stone are given a 3p Scum 
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Working for Victory ... every broadcast 
of The Longines Symphonette features a 
service announcement; Red Cross, Blood 
Plasma, Recruiting, War Bonds,.etc. The OWI 


has written “You are making a great contri- 


bution to the war information campaign.” 
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rounded convex shape. See CABO- 
CHON. 


Duke of Devonshire’s emerald. A lane 
fine, uncut emerald crystal from 
Muso, Colombia, about two inches 
across and about the same in 
length. It weighs 1383.95 ct. It was 
given by Don Pedro, abdicated Em- 
peror of Brazil, to the Duke of 
Devonshire in 1831; it is now on 
loan to the British Museum (Nat- 
ural History). 


dynamic (poise). The condition of a 
Watch balance-assembly, as _ to 
poise, while the watch is running; 
differentiated from static poise, 
which prevails when a balance is 


tested on the poising tool. See 
POISING; STATIC POISE. 
Eastern Standard Time. See sTAN- 


DARD TIME. 


eight side brilliant. Modified form of 
brilliant with 33 facets; a table, 
8 five-sided and 8 _ three-sided 
facets on the crown, 16 three-sided 
on the. pavilion. 


Empress Eugénie diamond. See 
EUGENIE DIAMOND. 


English brilliant. Said to be a modi- 
fied brilliant with 17 crown and 13 
pavilion facets. 


esmeralda. Green Sourpealine aroma 
Haddam, Connecticut. 


etanche. On Swiss watch cases, 
means “water-proof.” See wATER- 
PROOF. 

expansion bracelet. See 
EXTENSION BRACELET. 


F | 


fancy star. A square 18 facet diamond 
cutting, with top and bottom alike 
with a square table and 8 triangu- 
lar flanking facets. 


fishtail mounting. 
mounting in 
which the ends 
of the prongs, 
where'they em- 
brace the 
stone, are of 
bifurcated 
form, resem- 
bling the tail 
of a fish. 


flap top. A gem cut with a single table 
facet for the crown. 


French color rubies. Lighter than 
blood red stones. 
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FLEXIBLE 


A design of ring 


erty 
SEER, 


Fishtail Mounting 


French cut. A square, mixed cut stone 
with a square table turned at 45 
degrees to the outline of the stone. 
The crown is normally brilliant cut, 
but the pavilion may be either step 
or brilliant cut. See MIXED CUT. 


Fukien jade. Brown soapstone. 


G 


gemologist. A student of gems. 
German mocoas. Imitation moss 
agates, in which the pattern has 
been very skillfully placed on the 
stone, Their perfection makes one 
suspicious, otherwise one would be 
likely ‘to accept them as genuine 
since they look so natural. 
girdling. Same as bruting. 
gladstone. A covered serving dish 
made of metal usually silver or 
silver plate. The cover is dome- 





Gladetene 


shaped and mounted on a pivot at 
each end so that it rolls back to un- 
cover the contents of the dish. 


glass. An amorphous rigid solution 
which is actually an extremely vis- 
cous liquid. It is unlike a crystal- 
lized solid in that the cohesive 
forces between the adjacent parti- 
cles are exercised equally in all 
directions; they are in a haphazard 
arrangement and not in a definite 
position in space, as in a crystal- 
lized substance. Natural glasses 
include moldavite and obsidian. 
Glasses such as we commonly know 
are mixtures of silicates, made of 
sand plus potash or soda, and lead 
or lime, artificially fused and 
cooled so that the compounds have 
no time to crytallize. It is com- 
monly used in imitation gems, the 
cheaper ones have their facets ac- 
tually molded upon them. See also 
IMITATION GEM; STRASS; AMAUSE; 
ASTRALITE GLASS; AVENTURINE 
GLASS; BERYLLIUM GLASS; BOUR- 
GUIGNON PEARLS; BRIGHTON EMER- 
ALD; BARIUM GLASS; BOHEMIAM 
GLASS; BOROSILICATE GLASS; CROWN 
GLASS; FLINT GLASS; LEAD GLASS, 
-ete. 

gles. Small cleavage cracks in a dia- 
mond. 


Goiaz. A large Brazilian diamond 
found in 1906 in southeastern Goiaz 
and which probably weighed about 


5 


600 carats. The finder believed 
ancient legend about the resis 
of diamonds to hammer blows 
an anvil, and tested it in this 
About 100 carats were prese 






and the largest cut into a brilliant’ 


ay 
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of 8 carats. a 


gold. A yellow-colored metallic ele 
ment used for coins and jewelry 









since prehistoric times. Most nr 
leable and ductile of metals, 
may be beaten into sheets as 









as .000004 inch and an ounce 6j i 





gold may be drawn out into 50 
of wire. Unalterable by heat, airo 









most corrosive agents, it forms 0 * 


of a group of noble, metals; 


metal is, however, dissolved by. 


aqua regia, a mixture of stro 
nitric and hydrochloric acids, Pure 
gold melts at 1063° C., and boils a 











Be 
about 2600° C.; its specific gravity 
is 19.8 and the chemical symbol is ~ 
Pure or fine gold is too soft — 


Au. 
for ordinary use, and it is hardened 
by alloying with copper, silver and 
other metals. 

goods. A diamond mine classification 
of rough; the top quality of regu- 
larly shaped crystals. 

gravy spoon. 
spoon, usually for serving from the 
meat dish the juice of a roast, or 
the dressing from a turkey. Some- 
times called a turkey spoon or a 
stuffing spoon. 


a 


half facets. In a brilliant cut dia- 
mond, the 82 small three-sided 
facets that adjoin the girdle—16 in 
the crown and 16 in the pavilion. 
Same as break facets. See BRIL- 
LIANT, 


Halphen’s diamond. A _ rose-colored 
22% carat stone. 


harlequin opal. A precious opal char- 
acterized by broad, sharply demar- 


cated flashes of varying hues, often © 


separated by a more or less well- 
defined border. 


hexagon. A gem shape, a square hexa- 
gon is equidimensional while the 
blunt hexagon has two parallel 
shorter sides, and the pointed has 
two parallel longer sides. 


Hill of Precious Stones. Siamese gem 
source, east of Tschantabun, a now 
exhausted sapphire and ruby lo- 
cality. 

Hinojosa topaz. Citrine quartz from 
Hinojosa del Duero, Cordova, Spain. 


hoek. The first four top and bottom 
facets in diamond cutting, after 
the table and culet are made. 


hood. The part of the case of a long- 
case clock, or Dutch type wall 
clock, that covers the movement; 
removable by sliding forward or 
upward, for access to the move- 
ment. 
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FOR BETTER SERVICE FOR ALL LIGHTERS 


| War-time production conditions today, more than ever before, neces- 
| sitate that orders for RONSON Accessories be placed in advance. 
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| Por Fepruary, 1945 
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LIGHTER ACCESSORIES 








Cash in on the current demand! Remember .. . 
more lighters are in use today than ever before! 
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Mail yours today or write for complete information: Art Metal 
Works, Inc., Newark 2, N. J. 
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Ronson Lighters made to- 
day are requisitioned by our 
Government for Armed 
Forces overseas. 


Meanwhile, Ronson is 
building a market for your 
post-war sales through con- 
stant national -advertising 
featuring the quality, de- 
pendability, endurance of 


ONSON 











MAKE YOUR DOLLARS FIGHT 
BUY WAR BONDS! 





LIGHTERS RONSON LIGHTER ACCESSORIES IS CURRENTLY APPEARING IN 
NATIONAL ADVERTISING a Cons oun Ot AND IN 60 LEADING NEWSPAPERS, A TOTAL CIRCULATION IN 


EXCESS OF 21,000,000 PER MONTH. 
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hooked graver. A hand-turning tool, 
its cutting part formed as a projec- 


tion to cut a seat in the barrel for _ 


the cover; or for cutting on the 
bottom of the barrel without alter- 
ing the mainspring hook, etc. 


horn. A gem shape, a thin curving 
triangular piece. 


I 


Incabloc. Trade-term used on Swiss 
watches of various makers, based 
on patented device for preventing 
damage to watches from falls or 
blows. See SHOCKPROOF. 


irregulars. A diamond shape classifi- 
cation, crystals of irregular shape 
with broken parts. Comes after 
“goods” and before “cleavage.” 


J 


jacut. Persian term for sapphire, and 
the root of our word, jacinth. 


K 


kaolite. Name given in Arizona to 
molded stones of various colors, 
made in imitation of Indian carv- 
ings, cameos, etc., for use in cos- 
tume jewelry. Presumably a baked 
clay, the name is from that of the 
principal clay mineral, kaolin. — 


_kerf. The groove in a diamond, cut in 
preparation for the cleaving. 


Killicranke diamond. White topaz 
from Tasmania. 


King of Portugal’s 


diamond. See 
BRAGANZA. 


kouphotite. Prehnite. 


L 


lavaliere (la-vahl-yare). An article of 
jewelry consisting of 
a pendant suspended 
on a chain or light 
necklace, 


lanyard. A cord or thin 
chain that attaches 
something to a per- 
son to prevent loss, 
such as a lorgnette 
chain, etc. 





La Peregrina. A large, pear-shaped 
184 gr. Panamanian pearl belong- 
ing to Philip II and valued at 50,000 
ducats. 
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Liberator diamond. A 155 carat white, 
well-formed diamond crystal, found 
in Venezuela in 1942, and the 
largest Venezuelan diamond found 
to date. 


lobster pick. A small silver table ap- 
pointment with a pointed end used 
for extracting meat from the claws 
of a lobster. 


lozenge. 1. A fancy diamond cut, 
like the diamond of a pack of play- 
ing cards, in outline. 2. A dia- 
mond-shaped decorative motif. 3. 
Facet. 


lychnis. Ancient name for a red gem 
stone, either spinel or rubellite. 
Suspected to be the latter from 
Pliny’s description of it as a stone 
which attracts chaff and bits of 
paper when heated in the sun or 
by friction. 


M 


Mari diamonds. Rock crystal from 
near Kalabagh and Mari, India. 


Mexican black diamond. Hematite. 


Mexican jade. A true jade, one of the 
two known occurrences of the min- 
eral jadeite, and extensively used 
by the Mexican Indians for their 
carvings. Apparently found like the 
Burmese jadeite in loose boulders, 
but known so far only in worked 

' objects. See MAYAITE and TUXLITE. 
However, utmost caution should be 
observed in the use of the term, 
for in recent years a calcite onyx- 
marble, dyed green, has been wide- 
ly sold in silver jewelry under the 
misleading name of * “Mexican 
jade.” It is soft and easily scratched 
by a knife, It effervesces in hydro- 
chloric (muriatic) acid, and is thus 
easily distinguished from the hard 
and insoluble true jade. 


Miller process. A method of refining 
gold by passing chlorine gas 
through the molten metal. Base 
metals and silver are converted 
into chlorides which rise to the top 
as fumes or slag. 


Minas Geraes diamond. A white 172% 
ct. diamond found late in Septem- 
ber, 1937, in a branch of the Santo 
Antonio River, not far from Coro- 
mandel, and named for the state in 
Brazil which has produced the 
largest stones. 


Minas Triangle. An area in the state 
of Minas Geraes which is famous 
for its diamond production, being 
the center of the important finds 
and the large stones. The Presi- 
dente Vargas, the Darcy Vargas, 
and other named stones were found 
in this region which is bounded by 
Patos, Coromandel and Estrela do 
Sul. Stones found here are usually 









first sent to Uberlandia for mar- 
keting. The production here igs 
largely of gem stones, and many 
of the fancy colored. stones for 
which Brazil is known are found 
here. 


Moebius process. Method of refining 
silver containing small amounts of 
gold. Anodes of impure silver are 
electrolyzed in an acidified silver 
nitrate bath; pure silver is de. 
posited on a cathode of sheet metal, 


Mogok diamond. Local Indian name 
for colorless topaz. 


Montgomery dial. A design of watch 
dial, especially for railroad 
watches, with numerals represent- 
ing each minute, outside the min- 
ute-circle, and very bold hour- 
numerals; intended to aid quick and 
exact reading of time; introduced 
by Chief Time Inspector Mont- 
gomery of the Atchison Topeka 
and Santa Fe R.R. about 1895. 


mother of ruby. See RUBY MATRIX. 


motto ring. A finger ring inscribed 
with a sentiment, or concise state- 
ment of some principle of good 
conduct, etc. See POSY RING. 


N 


nachgehen (or abbrev. N.) at an end 
of regulator-scale on timepiece 
made in Germany or for German 
trade, denotes “slower”; and at 
other end of scale is “vorgehen” 
(or abbrev. V) for “faster.” 


New Star of the South. A greenish 
140 carat diamond found in the 
Abaeté River, Minas Geraes, in 
1987. 


niello. A kind of decorative work 
mostly applied to silver, 
in which a design’ ap- 
pears in a _ blue-black 
color against the bright 
silver background. It is 
produced by engraving 
the silver; then filling 
the cut design with a 
mixture of copper, sil- 
ver, lead and sulphur. Niello is of 
ancient Egyptian origin; it reached 
its greatest vogue during the Mid- 
dle Ages and the Renaissance, in 
Russia and Italy; since then its use — 
has spread to other countries. 
Some American manufacturers 
have used niello on special order 
work, for monograms and _ indi- 
vidual decorations on watch cases 


and jewelry. 


oblong cut. Same as emerald cut. 
octagon. A cushion shape with trun- 
cated corners. 
(Please turn to page 138) 





Niello 
Detail 
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PISCES—the Fish. The February sign of the Zodiac. 
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FOR FEBRUARY. AMETHYSTS 





; 
one 
Fo coroonncbeper come oranges 


jf “Lhe February Bon Will Find : 7 | 
e Sincerity and Feace of Mind’ 


pass caswsier mente ty eapit-wstiowetdn=seeonereshaapneberet 


Based perhaps on this old verse, the Amethyst, birthstone for 


February, means sincerity; its clear wine colored purples speak of candor, | 





of honesty and the love of truth. These are the principles that have 





always been basic with S. Nathan & Co., Inc. For Amethysts and for all 


precious and semi-precious stones, consult Stone Headquarters; you 








S. NATHAN & CO., INC. © 


510 Fifth Avenue, New York 20, N.Y. 






will find a varied assortment at all price levels. 
| For Feorvary, 1945 | 





A JEWELER'S DICTIONARY 
(From page 134) 
oil pearl. See ANTILLES PEARL. 


oriental pearl. A natural pearl, as 
. distinguished from a culture pearl. 
See PEARL. : 


P 


Pacific Standard Time. See STANDARD 
TIME. 


Patos. A 324 carat brown Brazilian 
diamond found in the Sao Bento 
River, near Patos, Minas Geraes, 
on Oct. 31, 1937. 


pearling. Horol. Decorative finish 
for parts of watches, clocks and 
fine tools; comprising a series of 
spots with circularly grained sur- 
face, partly overlapping each other; 
produced by rotation of a flat-end 


lap of wood or similar material on 
the surface of work over which has 
been. spread_a mixture of abrasive 
powder and oil; also called “spot- 
ting.” See DAMASKEENING. 2. 
Gemol. The business. of pear] fish- 
ing. . 

pentagon cut. See BULLET CUT. 


plated goods. Articles made of an in- 
expensive metal, coated electrolyti- 
cally with a deposit of a more valu- 
able metal such as gold or silver. 


posy ring. A ring popular in England 
in the 6th and 17th centuries on 
which was inscribed a couplet, gen- 
erally expressing the giver’s affec- 
tion. 


precious stones. The more valuable 
stones used in jewelry as dis- 
tinguished from semi-precious. 
Diamond, ruby, sapphire, emerald 
and pearl are always considered to 
be in the class of precious stones, 
and cat’s.eye, alexandrite, black 
opal and topaz (not citrine) are 
also frequently so classed. All 
others are usually considered semi- 
precious. See SEMI-PRECIOUS 


STONES, 
quoin facets. Large, four-sided facets 
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on the brilliant cut diamond, alter- 
nating with the bezel facets on the 
crown. In America called top cor- 
ner facets. See BRILLIANT. 


R 


rati. Indian pearl weight 0.00605 oz. 
For diamonds = 0.9418 carat. 


roumanite. Roumanian amber. 
running script monogram. Two or 


more script letters placed on a 
slant and connected by hair lines. 


S 


sabalite. See TRAINITE. 
sandstone opal. See BOULDER OPAL. 


Schneckenstein topaz. See SAXONY 
TOPAZ. 


' §.G.D.G. Symbol stamped on patented 


features of watches, etc., of Swiss 
manufacture; means “without 
guarantee of the government,” con- 
cerning validity of the patent. 


shaping. American term for bruting. 


silverware. A generic term for uten- 
sils made of silver or silverplate, 
such as table flatware, hollowware, 
as distinguished from articles of 
silver which are worn ‘or carried 
upon the person like silver jewelry, 
cigarette cases and compacts. 


Sioux Falls jasper. A fine brown 
jasper found in large quantities in 
a quarry at Sioux Falls, S. Dak., 
and used for large ornamental 
objects. 


Soochow jade. Soapstone, so named 

- from an occurrence in Soochow, 
China. 

spike drum. In a clock wound by 
pulling a chain, the grooved pulley 
on main wheel, with pins set in 
groove to engage links of chain. 


strap-wateh. A wrist-watch; particu- 
larly a men’s wrist watch with a 
leather or textile-fabric bracelet, 
See BRACELET WATCH, WRIST 
WATCH. 


stretch band. See FLEXIBLE EXTEN- 
SION BRACELET, 


strip pallets. Pallets for escapement 
in inexpensive clocks, made by 
bending a strip of steel so that its 
ends form the R and L pallets; al- 
lows of manufacturing at low costs 
for labor and material. 


T 


tangiwai. Dark green, nephrite-like ; 
serpentine found in New Zealand, — 


tea pot. A vessel with a spout and © 
handle, usually of silver, silver © 
plate or china, from which tea ig 
served. First made in England 
about the middle of the 17th cen. © 
tury. 


The Arc diamond. A 381 carat South 
African diamond found at Gong 
Gong, June 1, 1921. 


Thum or Thum-Balbach process. 
BALBACH PROCESS. 


Tiros. A town on the Abaeté River, in 
Minas Geraes, which has been the ~ 
site of some notable finds and 7 
which has given its name to sey- — 
eral stones. Tiros 1 was a brown — 
crystal weighing 354 carats, found ~ 
in 1988 or 1939. Tiros 2 was a rose- | 
colored stone weighing 198 carats; © 
Tiros 3 was a very valuable white, — 
182 carat stone; Tiros 4 was a clear © 
brown 173 carat stone and Tiros 
lilac was a beautiful 12% carat 
lilac-colored stone. 


See q 


top corner facets. The four large 
four-sided facets that alternate 
with the top main facets of a 
brilliant. 
BRILLIANT. 


top main facets. Four of the eight 
large four-sided facets which ex- 
tend from the table to the girdle of 
a brilliant; The four which alter- 
nate with them are known as top 
corner facets. See BRILLIANT. 


Touch marks. The touch mark on 
pewter served the same purpose as 
the hall-mark on silver; it indi- 
cated the maker. 


triangle. A fancy diamond shape. A 
_ peak triangle has a base shorter 
than the sides, while a flat triangle 
has a base longer than the sides. 


tulip. A gem shape like a flower, with 
two outward curving points extend- 
ing from the bell-like corolla. See 


BELL. 


works. Colloquial term for the move- 
ment or mechanism of a watch, 
considered apart from the case. 


Z 


Zanzibar copal. An ancient fossil gum 
found in desert sands (gum animi). 


zircon cut. A modified brilliant cut in 
which the culet is replaced by 8 
extra triangular facets. 
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See TOP MAIN FACETS, | 
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| ‘3 ¢glamorous Gemstone Rings 


Elegant new mountings set off the dramatic beauty 


4 of important genuine stones, specially selected and 


brought direct from world-wide sources « .. Stock 


Gemstone Rings, featuring all the fashion-favored 


¥ 
% 
} 


’ 
stones, are on hand for immediate delivery. 


*Registered U. S. Pat. © 


EMERALD = RUBY - SAPPHIRE + STAR SAPPHIRE 
AMETHYST * TOPAZ - AQUAMARINE + OPAL - GARNET 


AT EVERY RETAIL LEVEL FROM *50 TO *5000 














The Birthstone for February 


No other stone affords the beautiful violet color of the amethyst. 


HOSE whose birthday falls in February are among 

the most fortunate buyers when they go to their 
jeweler to purchase the gemstone associated with their 
birth month. For amethysts are among the most attrac- 
tive of the gemstones with their regal color and the 
latitude they afford the buyer in shade, in size, in shape, 
and in price. Amethysts are a variety of quartz, one of 
the commonest of the minerals found in the earth’s crust, 
and they are only one of the many guises in which that 
mineral can appear. Citrine quartz, the so-called topaz 
of the jewelers, is another variety of that mineral, as 
are carnelian and bloodstone, jasper and agate. 

Quartz is the commonest of all minerals and is found 
in every land throughout the world and in every state 
of the Union, but its gem varieties are relatively rare. 
Amethyst is one of the transparent varieties, and is 
found in clear sharp crystals, sometimes of great size. 
Once the jewelers thought all fine amethyst came from 
Russia and the older, or less informed, jewelers speak 
with nostalgia of the Siberian amethysts they knew in 
their youth. Even today, fine-colored amethysts are 
sold under this name, though they come from Brazil, 
Ceylon, New Zealand or the United States. And fine 
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by FREDERICK H. POUGH, Ph.D. 


Curator of Geolegy and Mineralogy, 
American Museum of Natural History 


stones do come from all these lands, with an occasional 
gem from many other places. 

Brazil has been singularly blessed with amethyst oc- 
currences, and is the principal source today. There are 
many localities in that country where the fine purple 
crystals are found, though the only thing the occurrences 
have in common is their nationality. In Minas Geraes 
they are found in pegmatites, where they are associated 
with some of the gems for which that state is famous, 
such as tourmaline, aquamarine, garnet and chrysoberyl. 
In Espirito Santo and Bahia they are also found with 
the pegmatite minerals but the most famous Bahian 
amethysts are from the sedimentary rocks. 
stones come from this state, but the finest colors are 


found in the smaller “points” mined in Brazil’s southern- | 


The largest 4 


most state, Rio Grande do Sul, and in the neighboring | 


country, Uruguay. These are interesting crystal crusts, 
which once lined the long emptied gas pockets of an i 


(Please turn to page 154) 


THE JEWELERS’ CIRCULAR-KEYSTONE | 


4 








BAUSCH and LOMB Optical Co. 


"Circle of Light” 


A fine American cut diamond, polished with the 
conventional grey girdle, was tested by the Bausch 
and Lomb Optical Co. and the Electrical Testing 
Laboratories. This same diamond was then pro- 
cessed by the Circle of Light method and examined 


again. In the second series of tests made by these 


BUY 


"Trade Mark U.S. Pat. App. for 


WAR 


recognized scientific authorities the Circle of Light 


revealed a gain in light intensity. The gist of the 
Bausch and Lomb report is quoted above. The 
Electrical Testing Laboratories report, highly 
technical in its language, nevertheless virtually 


corroborates the other verdict. 


BONDS 


THE GUILD OF AMERICAN DIAMOND CUTTERS 
an affiliate of 


BAUMGOLD BROS., INC. 


62 WEST 47th STREET, NEW YORK CITY, N.Y. 


Melee Plant: 305 East 45th Street, N. Y. C. 


Los Angeles Office: 220 West 5th Street 

















Brazil Prices High On Fine Gems. 
But Lower Grade Market is Down 


SECOND visit to Rio in the latter part of 1944 
enabled the writer to make another survey for 

the purpose of bringing up-to-date the report published 
in Jewevers’ Circutar-Keysronr earlier in the year on 
the Brazilian gem market. (March, 1944, Page 106. Ed.) 
Several changes were noted and some interesting new 
developments which have altered the supply situation. 


Native worker sorts rough stones. 


We might first speak of new supplies on the market. 
Some additions to the treasure may betoken great 
changes in the future. Most important perhaps, is the 
new amethyst rough which has appeared in the trade. It 
all comes from the north, the State of Ceara which, it 
was predicted last year, may become an important factor 
in the gem market, and the neighboring State of Piaui.? 

A very fine light-colored but exceptionally clear and 
brilliant type of amethyst has been found at Peri-Peri, 
in Piaui. Specimens of the rough are most attractive; 
the faces are lustrous and the crystals, though simple 
points, are two or three inches across. The color is pale 
but fairly uniform, the most noticeable characteristic, 
but, because of its lightness it will probably not be of 
great value. The effect of burning these stones has not 
yet been tested. 

Much darker amethyst has been found in considerable 
abundance in Ceara at several localities: Senador Pom- 
peu, Affonso Pena, Santa Quiteria and Sao Francisco. 


1 Information on thioe occurrences was obtained from Sr.’ Rabay 
of Rabay & Cia. of Fortaleza, Ceara, Braz 
* Information from Francelino Horta Jr., of Rio de Janeiro. 
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While of good color, much of it is too dark, and the col Pr 
distribution is very patchy. Many stones have been cut) 
mostly in moderate sizes; the rough is smaller and fat : 
less translucent than that of Piaui. 

The material is said to become paler on heating, g 
very interesting result and an entirely different phenome: 
non from the customary change in citrine. Some ce 
trolled experiments with this material to see this change 
and describe it are called for and will be attempted later, 
It is conceivable that a light heating causes a diminution 
of intensity of color, while further heating would bri 
about the usual change. 

A large crystal of kunzite with a deep rose-lilac col 
was found at Cuité, near Governador Valadares early 
the year and has been cut into stones of fine color, some 
above 25 carats in size, others smaller.*. The prices 
ranged down from $9.00 a carat, on the large deep 
stones, down to about $5.00 a carat for the 5 to 10 ca 
size. This lot of kunzites is one of the best in recent 


Girls perform first cutting operation. 


years in Brazil, where good rough has not been common. 
Practically none was seen a year ago. 

A new occurrence, the first in Brazil and the first in 
South America, of a milky white precious opal, is the 
greatest addition to the gem market. This wil] be de- 
scribed in more detail in a subsequent article, so no fur- 
ther mention need be made of it here. Another reported 
addition, not seen and viewed, consequently, with the 
writer's usually suspicious eye, is that of an occurrence | 
of pink and yellow phenakite. Since the writer is espe- ~ 
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eine diamond set in our jewelry is cut in our own 


modern Cutting Festina 


Specialists in the cutting of Square and Emerald Cut Diamonds 


H.& J. BLITS 


Biamond Cutters 
64 WEST 48th STREET NEW YORK 19, N.Y. 
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cially familiar with that mineral and has always ques- 
tioned the parrot-like repetition in gem book after gem 
book of some earlier author’s description of the color 
varieties of phenakite, this new report will.very definitely 
have to be seen both in the rough and cut before any 
credence can be placed in the report. 

The gem trade has not prospered too well in the past 
year for it has been beset by several difficulties. First, 
New York prices failed to follow those of Rio (and to 
go along with general Brazilian inflation), which, as re- 
ported in the first article of the 1944 series, were high. 
Secondly, orders began to fall off, when for a time it 
appeared as if the European war might end before the 
end of the year. Manufacturers in New York anticipat- 
ing reductions in war employment and shrinking de- 
mands feared that year-end sales would be less, hence, 
their failure to stock up led to a cut-back in Rio ship- 
ments. This in turn, reached up to Belo Horizonte and 
the other cutting centers and resulted in the layoffs of 
over half, possibly two-thirds, of the cutters. Reduced 


demand for rough shortly thereafter closed down much 
of the mining, as the garimpeiros moved out to the mica 
mining districts, attracted by regular wages and, just at 
that time, by an expanding mica project. 

Coupled with the reduced demand and its effects, there 
was an unusually dry winter season in the State of 
Minas Geraes. 


The rainy season ended earlier than 












~ 


Skilled lapidaries do final polishing. 


usual, after failing to deliver its regular supply, accord- 
ing to reports, and no rain fell in much of Minas until 
late October. Travel in the interior was very difficult, 


sixteen inches of dust on the roads making a normal 
four-day trip take two weeks. Electric plants rationed 
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Recently returned from Brazil where he surveyed the various gem centers 
and spoke firsthand with autherities, the writer presents here an up-to- 


the-minute pictare of current conditiens in the Brazilian gem market. 













by FREDERICK H. POUGH, Ph.D. 
Curator of Geology and Mineralogy 
American Museum of Natural History 


current, that in Belo Horizonte operated only at night, 
and what lapidaries were in operation ran from 6 p. m, 
until 2 a. m., instead of their normal working hours. Most | 
of the material cut was small cheap stuff, pot-boilers to” 
keep the men at work. It was reported that many carats ” 
of pale citrine were sold at a cruzeiro (about 5 cents) a 
carat. 

An estimated eighty per cent of the lapidaries in Belo 
Horizonte were said to be closed—out of 560 registered — 
lapidaries only 25 were said to be open—and about 4000 
cutters were unemployed. The halt in cutting started a 
vicious circle, for when orders began to come in, as 
American business decided that it might have a success- 
ful Christmas season, there were no cutters to cut the 
stones and no rough to supply the cutters. When busi- 
ness will start up again cannot be predicted, probably 
full operation cannot commence until the men in the mica 
mines are released to go elsewhere. 

Meanwhile, prices on ordinary stones have taken a 
relative tumble in Rio, though exceptional stones still 
command premium prices. Good aquamarines and good 
morganites are said to sell at 40 per cent above New 
York prices, This is not unexpected, the market has 
been’ glutted with ordinary material, and fine stones find 
ready sale in the speculative dealing which goes on in 
Rio, largely between the wholesalers themselves. Some 
may still be refugee purchases of goods in fear of in- 


flation. 
(Please turn to page 158) 











Cut stones receive final grading. 
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AMERICA’S FOREMOST DIAMOND 


| THE MOST PROGRESSIVE JEWELERS IN AMERICA know full well the importance 
= of MULTI-F4CET*, America’s foremost diamond, achieving brilliance hitherto 
undreamed of. They know the unprecedented consumer-demand created by 





|. MULTI-FACET” 


MULTI-FACET* DIAMONDS. The jeweler who presents MULTI-FACET* DIAMOND RINGS 
DIAMONDS is not only attuned to the demand of his clientele... but also o maker of history. 


ADVERTISED TO FIFTY MILLION AMERICANS EVERY MONTH « SOLITAIRES, $75 to $7,500, tox included 


ARS SPER RON Aca Te 


ROSELAAR MULTI-FACET CO. - 551 FIFTH AVENUE . NEW YORK 1 
Diamond Cutters for Four Generations cS 


*PAT. U. 8. PAT. OFF. AND FOREIGN COUNTRIES © REG. U.S. PAT. OFF. 
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Fine Diamond Jewelry 
occasionally purchased 
at Sacrificed prices. 
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-| hairdo, can be accented by twistilan the pearls around the. 


) first gives added formality to the basic black dress with 


| York-1, N. Y., for illustrative purposes in your window 


PEARLS ARE VERSATILE 
(From page 122) 


centuate a grateful neckline. Then, the same necklace cap 
be caught up in the back with a black velvet bow to give 
a front view choker effect. Third, a smart, turben- 


braid giving a tiara effect. Another is to twist the neck. 
lace in a double twist around the wrist to make a brace. 
let. ‘Fhe last two are suggested as costume accents; the 


the necklace worn as a lanyard and fastened by cluster 
‘pearl—or jeweled—pins. Additional suggestions would 
be to clip the necklace across the bodice of the dress in 
‘a diagonal swag effect or looped at the base of a low 
cut gown, The second costume accent is for the hat, the 
pearls looped and twisted across the side with the ends 
fastened with cluster pearl or jeweled pins. 

Additional suggestions could be the accenting of the 
pearls with color by intertwining the necklace with other 
strands of beads such as amethyst, turquoise, coral, gold 
or amber. And don’t forget to suggest the single strand 
of pearls to be worn with a sweater costume. It is ie. 
charming and feminine. 

The photographs shown here can be obtained from 
June Hamilton Rhodes, Bureau of Fashion Trends, 
Jewelry Industry Publicity Board, 866 Fifth Ave., New 


or interior display and advertising, at one dollar a print. 
These photographs would serve as excellent background 
as blowups for a foreground display of pearls in your 
windows and could be linked with actual illustrations of 
suggested ways of accenting the pearls with other gems 
against evening wear colors. 





AMERICAN WATCHES HAVE GONE TO WAR 
(From page 125) 


ent conditions, if the first choice in watches for the 
Italian theatre is the Elgin and the first choice for the 
armies in France is the Hamilton, then the alternate for © 
the Italian theatre must be the Hamilton and the alter- 
nate for France the Elgin. 

Parts and tool kits flow from Ordnance field depots in 
the United States to overseas combat areas. Parts are 
packed with great care in all cases. For example, more 
time is consumed in packing minute hands than in bor- 
ing a General Sherman tank. 










ORDNANCE MEN TRAINED WATCHMAKERS 






The repair of all Army watches is also a part of the | 
responsibility of the Ordnance Department and trained 
watchmakers are an integral part of the organization. 7 
Many of the watchmakers now in the Army followed | 
their profession in civilian life. In addition, 507 have [ 
been trained in the Army. From the latter part of 1942 
to July, 1944, 861 watchmakers were trained at the} 
Elgin National Watch Co. From July, 1944 through J 
December, 1944, the Ordnance School at Aberdeen, Md., | 

trained an additional 146. These men are scattered f 





throughout the world with all types of Army units.” 
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About 50 watchmakers are assigned to the Fifth Army 


in Italy. 


FOUR UNITS FOR WATCH REPAIRS 


The first stop for a watch that needs repairs in a com- 
bat area is a light maintenance unit, which, although a 
part of Ordnance, is generally attached toa fighting di- 
vision. Watch repairs come under the instrument sec- 
tion of all Ordnance maintenance units. A light unit is 
not equipped with spare parts, although it does have a 
few spare watches. About all that can be accomplished 
here is the replacement of crystals and straps. This 
type of unit is able to-handle only about 30 per cent of 
the work it receives. One or two'men capable of chang- 
ing crystals and, straps and making minor adjustments 
are attached to these units. 

If the watch needed further repairs it would then be 
sent to a medium maintenance organization, which is 
larger in every respect and may or may not Move with 
a division or larger, Army unit.“ One medium unit may 
be responsible for théspepair work of many different 
types of Army groups. The medium units are equipped 
with spare parts and carry about 30 or 40 of the most 
commonly needed parts, such as main springs and bal- 
ance staffs. These units generally have one watchmaker 
and an assistant. They are capable of rebuilding watches 
in some cases and are equipped to disassemble, reas- 
semble, clean and lubricate watches. 

The next unit, back of the lines, is a heavy main- 
tenance company, which in some éases will back up three 


or four medium maintenance units. The heavy com- 
panies are set up to do all the previously mentioned work 
and, in addition, can replace jewels and repair damaged © 
parts, as well as replace them. Normally, two watch- | 
makers and several assistants are attached to a heavy x 
company. 

The last call for repairs is a base shop battalion, which © 
will have about four watchmakers, completely equipped, ” 
If a base shop is unable to repair a watch, there is little” 
left to do but cannabalize the watch for its parts. If 
any of the great variety of watches that were purchased 
at the outset of the war need repairs, and they are not 
one of the standard makes now being bought, they are @ 
returned for salvage. A new watch is issued and the 
old one cannabalized. 

The number of watch repair shops is flexible undeil 
modern combat conditions, but the above examples are” 
considered standard. Each watchmaker is equipped wit (3 
a set of tools and spare parts for the watches that are 
being issued in the area to which he is assigned. All” 
maintenance units are equipped with spare watches, i 
they are available. 


NO INTERCHANGEABILITY OF PARTS 


There is practically no interchangeability of parts, | 
However, watches are not returned to the United States © 
for repairs, but are flown within theatres of operation if 7 
necessary. i: E 

Repairs are handled in much the same way in the 
United States, except that there are no base shop bat-_ j 
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Nationally advertised in Vogue, Harper's Bazaar, 
? Town & Country and Esquire... 


IMPERIAL PEARL Sb eaedae 


“5 N. Wabash Ave. 607 Fifth Avenue | 607 S. Hill St, 


Chicago 2, Illinois | New York 17, N. Y. ‘Los Angeles 14, Calif 
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talions in this country, Instead watches are sent to regu- 
lar ordnaneé depots and arsenals. 

The following list shows the number of watchmakers 
assigned to units of varying size and description: 


Organization - 
_ Medium maintenance aoe Ke Bakes cy ccenae 
_ Heavy field artillery maintenance unit ... 
Heavy tank maintenance unit 
Maintenance company armored division... 
_ Maintenance battalion armored division. . 
~ Ordnance company engineers 
Anti-aircraft maintenance company 
Air Forces maintenance company 
HQ railway operations battalion 
Supply and maintenancé aviation company 1 
Base battalion 


Warrant Officer William G. Childress, Charleston, 
Mo., with 21 years Army service, told Jewziers’ Circu- 
LaR-Keystone that a medium maintenance unit to which 
he was attached overseas repaired about 100 watches 
a month, exclusive of crystal and strap replacements. 
This unit was in a semi-active theatre, living a semi- 
combat life. In actual combat this number would have in- 
' ereased to about 300. or 400 a month. Mr. Childress, 
who supplied much of the material for this article, is 
now Serving in the Maintenance Section of the Ordnance 
Department in Washington. He had previously served in 
. an instrument repair section in direct charge of watches, 
and also as an instructor and assistant in watch repairs. 


No.of Watchmakers 


THREE BOOKS BY GEMOLOGICAL INSTITUTE ~ 

Publication of three books on gemological subject hag” 

been announced by the Gemological Institute of America, ” 
Los Angeles, Calif. 

Two of them—‘The Story of Diamonds,” and” 
“Famous Diamonds of the World”—are re-issues of 
former publications, and therefore do not call for ex - 
tended discussion. Both were originally put out 4 
paper-bound pamphlets but are now being issued | 
cloth bound books, the “Story of Diamonds” at $1.2 5 
per copy and “Famous Diamonds” at one dollar. = 
' The ‘third is the “Encyclopedia of Gems” by Harry 
E. Briggs, which originally appeared in serial form ig 
the Institute’s quarterly periodical, “Gems and Gem 
ology.” It is not presented, says the Institute, as a 
detailed scientific work on the subject, but rather as & 
primer which will give the beginner brief but clear a 

scriptions of all the gemstones, including the manufac” 
tured and altered ones. It includes an explanation 9 


their physical and optical properties, and the use of | 


these properties in identifying and testing the varic 
gems. Gem cutting is also discussed. 

The book presents eleven reference tables of the 
properties of the gems including one on their compara~ — 
tive toughness, the result of the author’s research on this — 


previous unexplored subject. The volume contains 92 ‘ 


pages and index and is priced at $1.50. 


Copies of all or any of the three may be ordered from : 


andria, Los Angeles, Calif.  ~ 
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LIFE - ESQUIRE * MADEMOISELLE * GOOD HOUSEKEEPING 
LIBERTY * PHOTOPLAY * CHARM * GLAMOUR * SEVENTEEN 
SCREEN GUIDE * TRUE CONFESSIONS * TRUE ROMANCES 
MOVIE STORY * SCREENLAND * SILVER SCREEN * RADIO 
MIRROR * MOTION PICTURE * TRUE EXPERIENCES * TRUE 
LOVE AND ROMANCE. 


Aggressive national advertising plus the local advertising and window displays 
of Authorized Keepsake Jewelers make Keepsake — AMERICA’S LARGEST SELL- 
ING DIAMOND RING. Inquiries for franchises are invited from responsible 
jewelers. 


A. H. POND CO., INC., 214 S. wine St., sini 2, N. Y. 





AMETHYST—THE BIRTHSTONE FOR FEBRUARY 


(From page 140) ° ; * j 


ancient lava flow. Rising gas was trapped by the freez- i‘ 
ing,lava before it escaped from the liquid rock in which % 
it was dissolved, and in the years that followed, the ‘ 
walled bubble wis gradually filled in by quartz deposits 
carried and left there by the slowly percolating solutions 
which keep all rocks in a state of slow and steady i 
Picking up a little silica here and a little silica 

from this and that altering mineral in the rock, 
downward working rain water carried the peel 4 
along in solution until they met the gas cavity lying 

and empty, a fossil bubble two or ten feet across. 

ferent conditions in the cavity, reduced hydrostatic pres- 
sure perhaps, made the silica less soluble in the saturated 
solutions and caused it to deposit on the rock wall of the 
cavity, Gradually through the ages quartz deposits 
filled in the open cavity, sometimes with an ever-chang- 
ing series of slightly varying, finely crystalline agate 
bands, sometimes with large crystals of coarser quatts, 
many of them colored by some impurity, perhaps iron, 
perhaps manganese, to make the —— — points 
of these deposits. | 


BRAZIL ‘MINING HIT OR MISS 


The mining of amethyst is like the mining of most 
gems in Brazil and elsewhere, a hit, or:miss proposiiat a | 
carried on under more or less cult conditions by in- 
dividuals or small groups of workers ‘who sink a pt 4 
where the stones are known to occur, in the: hope of | 
encountering a rich deposit. Alluvial remnants of the 7 
decomposition and erosion of the once solid lava sheets 
are found in stream beds and in ancient terraces, where 
they may be excavated with relative ease. The old bub- 7 
bles of the lava, though once open cavities, when lined ~ 
. with quartz become the most enduring parts of the flows, — 
and they persist as rounded masses in beds of clay or © 
in the piles of other boulders. On discovery the “geodes” 
are broken open and when the drusy crystal lining 
proves to be of good color it is broken up into separate 
crystals or “points” and sorted to select the flawless — 
ones. Since the Rio Grande “points” are comparatively — 
small and a whole apex is rarely without its flaws, the — 
final gems which may be cut from this material are 
Ruby, and all Semi;Precious Stones usually small. 


Distinctive Modern Jewelry in Emerald, Sapphire 


These three matched pieces 
from our huge stock of 


MOST STONES IN SOUTH FOUND LOOSE 


gt ; Many of the amethysts of the northern Brazilian states 
individual designs are.very | are also found in aluvium, but here they are likely to be 
smart, and moderately | loose, since they lack the protection of the agate armor 
: usually found in the south. Cavities in sandstone, cavi- 
ties in pegmatites and vugs in quartz veins may have 
their amethyst linings, but weathering of the surround- 
gold mountings. ings usually breaks the crusts apart, to release single 
crystals for the gravels that result. This natural prepa- 


MEAN ry WOLLE A COMPANY ration of the rough eliminates much work for the miners, 
for weathering breaks down the solid rock and frees 
Creators of Distinctive Jewelry ‘| the crystals and then goes on to select, by leaving them 


220 Weet Tinh usecase a io California unbroken, the: stronger flawless masses by grinding to 
dust the weak cracked crystals which could never make 
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agem. That is why so many gems are found in stream 
beds, the qualities of strength and hardness, the very 
things that make a mineral suitable for gem use, also 
give it persistence through geological ages, while weaker 
stuff breaks down to soil and clay. 


HAVE EXTENSIVE BACKGROUND OF GEM LORE 


Because of its abundance and widespread distribution 
through the world, amethyst has acquired much merit in 
traditional gem lore, and a world of myths have attached 
themselves to it, to make it more prized by successive 


‘Connoisseurs of many generations. According to the 
Greeks it owes its name to a minor goddess, a lovely 
maiden Amethystus who was beset by Bacchus’ beasts 
one day in the forest. In a'pique at Diana, the God of 
Wine had sworn to hunt down the first person on whom 
he chanced in the wood, but Amethystus was spared 
when she appealed to Diana who quickly changed her 
to a marble statue. In remorse; Bacchus overturned his 
cup of wine upon the figure, dyeing it the royal hue for 
which the gem is famous. ‘Perhaps from this same source 
have sprung the many legends which attribute wonderful 
powers to amethyst owners in enabling them to resist 
the effects of alcohol, when without the charm they 
would become intoxicated.. Its very name is derived 
from a Greek word which means “not drunken.” Wine 
cups ‘carved from amethyst were sqmetimes used in the 
hope that they would enable the users to keep their wits 
about them without reducing their consumption, Another 


" 
_— 





name for this gem is the “Bishop’s Stone” from its cuss i 
tomary use in the Episcopal ring; L. J. Spencer sug- — 
gests that its special efficacy was not overlooked in this _ 3 
selection, for, as he puts it, bishopric duties take them 
to all kinds of functions. : 

Superstition accords amethyst special powers in guard- | 
ing warriors in battle and German sources say that many pe 
were worn in World War I with this hope in mind,” 
Earlier writers claim that the wearing of an amethyst — 
enabled the owner to win the love of a noble woman and — 
protected him from the attacks of thieves. Others i 
thought that the purple gem induced sleep; cortalalaay i 
after liberal quaffing guarded by an amethyst, sleep was 
likely to be sound, and hence’ perhaps the legend. 


AMETHYSTS OFFER WIDE CHOICE 


Even though today we no longer place any reliance Fy 
upon the mystic powers of any gem, associated with our H 
birth months by agreement, tradition, or not, the wear-_ 
ing of an amethyst by those born in February is likely © { 
to continue as long as gems are prized. For amethysts ~ 
are sturdy gems; they are relatively hard, they have — 
no easy cleavage and they can be purchased in any si £ 
desired. The cost of a fine stone is relatively low, they” ;} 
may be cut in any style, and very few people fail to q 
appreciate the rich purple hue of this stone, a color so 
fine that the wearing of it was for years the prerogative © a 
of royalty. a 
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The King Cut is the most sig- 
P nificant contribution to diamond 
brilliance since the 17th Century. 
Its 86 active facets create an incom- 
) parable brilliance and color intensity 
that supersedes any ‘cut heretofore in 
; existence. ¢ Selective distribution 


through quality retail jewelers is now 


being arranged. Your inquiries are invited. 


CX > our: 
“THE WORLD’S MOST j Dias DIAMOND” 


THE KING DIAMOND CUTTERS 
130 W. 46th STREET, NEW YORK 19, N.Y. 
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BRAZIL PRICES HIGH ON FINE GEMS 
(From page 14A) 


The prices now to be quoted were obtained from the 
same source’ as those given last year, are based on a 
five cent cruzeiro (local exchange, but legal export ex- 
change for money sent from New York is about six cents 
@ cruzeiro) and hence, are strictly comparable.” They 
are for the ordinary quality material, as it is available, 
but it should be remembered that special orders are dif- 
ficult or impossible to fill, for the reasons given above. 


GOOD AQUAMARINES COMMAND PREMIUM PRICES 


Pale aquamarines of the commercial calibrated type of 
material sell as follows: any size 1 to 2 carats up to 20 
or so, 70 cents to one dollar a carat; better colors, largely 
uncalibrated, sell for from $2.10 up to $2.60 a carat for 
the larger sizes. This of course refers only to the pale 
and abundant aquamarines, goed stones still command 
premium prices. Recently, considerable good aqua- 
marine is said to have been found at Agua Preto, a town 
about 14 hours drive (at the permissible speeds for those 
roads which is only slightly faster than a jet-propelled 
snail) to the east of Theophilo Otoni. A 10 kilo mass 
is said to have sold for $50,000 and an 8 kilo for $40,000, 
of which about 70 per cent was said to be of good flaw- 


1 Kurt Schiller and Alfredo Heuberg of Rio de Janeiro. 
*See “High price of Brazilian stones comes from various war 
9 pdr ag F. H. Pough, Jewelers’ Circular-Keystone, March, 
»P 
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less material in the $9.00 a carat range. 


(Rumored 
prices should probably be considered with known factors, 
like local pride and price build-up, as sales psychology 


and depreciated accordingly.) 


SUPPLY SMALL ON EMERALDS 


Pale morganites sell at about the same prices as the 
pale aquamarines, size for size. However, really pink 
stones range from $5.00 a carat up to $17.50 and above 
for fancy sizes and colors. Brazilian emeralds have re- 
mained about the same, the supply seems to be small and 

_ there have been no notable discoveries in the past y 
Five dollars a carat up to $17.50 a carat for stones about” 
15 carats in weight seems to be about the range. Quite? 
a lot of golden beryl has recently been cut, but because” 
of its similarity in color to the more abundant citrine, is’ 
is unlikely ever to have a great vogue. It sells for $0, 6 
to $1.50 a carat in the smaller sizes and up to $2.004. 
carat in the larger. : 


UNCOMMON TOURMALINES BRING GOOD PRICES 


Tourmalines are slightly down in price but supp 
of anything but green stones seem to be short. Littl 
new was seen in the rubellite line, good stones continue 
to be scarce. One nice stone was seen in Ceard and 
still seems likely that fine specimens may one day ce 
from that state. Small deep red stones one or two ca 
in size sell for $0.25 to $2.00 a carat, 5 to 10 carats 
$1.00 to $7.50 per carat, 10 to 15 carats at $2.50 | 
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Original mountings, handsomely styled in !0 karat and 14 karat 
gold for masculine tastes. Garnets, Hematites, Black Onyx, 
Russian Lapis, Sardonyx, Topaz, Amethyst, New Zealand Jades, : 
Synthetic Rubies, Bloodstones and Birthstones. Stones in assorted i 
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Order through your jobber. 2 y is 








THE JEWELERS’ CIRCULAR-KEYSTONE | 


INDEPENDENT TESTS* 
OVAL-MADE COLORED STONES’ 
RESISTANCE TO SCRATCHING! 


G, man-made colored stones 


scratch, do they? We knew 
ours didn’t, but we wanted 
actual proof to set our custom- 
ers’ minds at rest. And so 
we asked an impartial testing 
laboratory* to give OVAL- 
made colored stones, selected 
at random, the works! The 
accompanying iliustration will 
give you a general idea of 
what ‘this laboratory did. A 
sand-blasting apparatus was 
used, this being constructed so 
that a stream of fine white 
sand was propelled from a _ 
nozzle at a pressure of 30 
pounds! Only three inches sep- 
arated the nozzle from the 
stones. After several tests, the 
OVAL stones tested were 
found unmarred! - 








* TESTS were made and reported 
by United States Testing Company, 
Hoboken, N. J.,.on -August 21, 1944 
— Test Number 54681 
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$10.00 a carat, 15 to 20 carats at $3.00 to $12.50, and 
above 20 at $4.00 to $20.00 and better a carat. 

The common green tourmalines-are far chéaper, small 
stones selling for $0.40 to $2.50 a carat up to 10 carats, 
10 to 15 carats for from $0.75 to $4.25, 15 to 20 carats 
from $0.75 to $5.00,-and above 20 carats at $0.75 to 
$12.50 a carat. The prices depend, of course, upon the 
depth of the green hue, the darker stones being less de- 
sirable than the lighter ones, and the brighter greens 
being more valuable than the olive greens. Brazilian 


blue tourmalines are usually dark and can be bought in 


almost any desired size at $1.75 to $2.50 a carat. Clean 
pink tourmalines are popular and rather uncommon; 38 
carat stones sell for about $3.00 a carat, 5 carats at 
about $4.00, 10 carats at about: $6.00, 15 carats at about 
$9.00 and 20 carats and up at about $12.50 and up a 
carat. Some fine clean pink stones in the 80 to 60 carat 
range have been sold at as much as $25.00 a carat. 


PRECIOUS TOPAZ PRACTICALLY NON-EXISTENT 


Precious or imperial topaz has almost disappeared 
from the Brazilian market; no gemstones are said to 
have been found in some months and none of the pits 
were in operation. 
Preto area is spasmodic and yields are low. Neverthe- 
less, prices are low on the ordinary yellow and light 
orange hues because, of the competition of -citrines in 
the brown stones; 1 and 2 carat stones sell at about 
$1.50, 5 carat stones sell at about $2.50, 10 carat stones 


At best, topaz mining in the Oure. 


about $3.50, and 20 carat stones about $4.50 per carat, 


This price applies, of course, only to the common type, 
fancy pinks (unheated) and so-called, reds command far 
higher prices. A 12 carat stone was seen for which 
$20.00 a carat had been paid by a local wholesaler and 
a similar, somewhat smaller, stom was priced for sale 
at $18.00 a carat. Rivalry for ownership of some of the 
better pits as’ well as low yields makes the reopening of 
these deposits a doubly hazardous proposition. Prices 


obtained on the dark “sherry” colored stones which are — 


more or less standard are as follows: 1 to 2 carats $2.50 
per carat, 5 carats $7.50, 10 carats $12.50 and 20 carats 
$22.50 to $25.00 per carat. These are higher than last 
year, but the rise can be explained by the total cessation 
of production. 


NEW INTEREST IN BLUE TOPAZ 


Blue topaz has gained in popularity, and is now, after © 


many years of oblivion, appearing in the North Ameri- 
can markets under its rightful name, as well as under the 
aquamarine guise. The Brazilian lapidaries no longer 


seem to mind cutting the gem, and many blue stones are — 


mixed in with small size aquamarines. Their value is 
about 60 per cent of the value of aquamarines of the 
same color, and since size is unimportant, for the ¢rystals 
occur in almost any size, the price range is about the 
same in all sizes, $0.40 to $1.25 per carat. 


The shortage of good Rio Grande do Sul amethyst 
continues, but being so far removed from the mica min- — 
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Matched Pairs and Single Fancies in all sizes our 
specialty. We also carry a large stock of Mellee, 
Marquises, Emerald Cuts and Round Diamonds. 
Call on us for your needs, 

We wish to notify the trade that we buy 
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ing centers, it is less affected by immediate war develop- 
ments and might open up at any time. The stones are 
mostly sold in small calibrated sizes 8 by 10 mm, to 12 
by 14 mm. selling at about $0.80 a carat. The larger 
stones are too uncommon to be listed among the cali- 
brated material, and are about the same as before, $1.50 
a carat. The typical large Bahia stones of Brejinha 8 
by 10 to 12 by 16 range sells for $0.65 per carat, 13 by 
18 to 15 by 20 at $1.20, and 20. by 25 costs the same. 
The Xique Xique pale stones run about $0.55 in all 


sizes, the Campo Formosa stones range from $0.75 to’ 
$1.00. The Grayish Montes Clares stones from northern’ 


Minas Geraes sell for about $0.30 in any size. The 
Espirito Santo range is now from $0.60 to $0.90 to $1.00 
in the three calibrated sizes. As mentioned before, new 
stones are coming in from Ceara and Piaui, but they are 
so recently on the market and still appearing | so ir- 
regularly, that the price is unsettled. 


MARKED DROP IN CITRINE MARKET 


The citrine market has commenced to weaken as the 
long: expected result of overselling, and prices on pale 
stones have dropped markedly. Much material is ac- 
tually unsaleable, and one report was heard that 100,000 
carats of pale stones had been sold in the Argentine for 
100,000 cruzeiros. True or not, the fact that the dealer 
who told it believed it is a significant guide to the state 


of the market. At.the bottom of the price scale we find 


the “Bahia topaz” of Xique Xique being offered at $0.15 
a carat for the smallest size grade, and $0.20 to $0.38 








for the larger sizes. Campo Formosa runs about $0.39 
in all size groups, and the Goiaz stones reach $0.40. The 





rarer Campo Bello citrines now are offered at from 





$0.50 to $0.75 a carat in the first two size grades, Top 
prices of $0.70 go to the Rio Grande do Sul in the smal} 
sizes, with the larger stones only coming in smaller 
numbers and individually priced, usually as uncalibrated 
stones. 

Little new was seen in the way of uncommon gem 
stones, and the few interesting ones seen before haye 
largely disappeared. 
spodumenes were seen which are offered at about the 
same prices as kunzite, but no stones are regularly ayajl- 
able above 20 carats in weight. On the kunzite scale, 
such a stone in ordinary pale color, would be worth about 
$7.50 a carat. One very fine, bright green stone wag 
seen, weighing about twice as much as any others, but 
the price was far above the commercial scale. A few 
chrysoberyls were on the market, at from $1.75 for a 
5 carat stone to $4.00 for a 10 carat, and $10.00 a carat 
for a 20 carat stone. Some calibrated onyx is being 
manufactured in Brazil and sold at about $0.60 a stone, 
The Brazilians have not managed to successfully dye any 
more stones out of a lot than the Americans, and the 


secret seems partly to lie in the fact that the Germang — 


never attempted to blacken all types of stones. They 
probably selected only the material that experience told 
them would give a satisfactory result. Herein may lie 
the solution to the difficulties encountered in all the New 
World attempts at agate coloring; only by experience 
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will we learn which types of agate are suitable for onyx 
and which for other types of coloration. 

The exploitation of the Ceara garnets, anticipated in 
the article last year has resulted in a fine supply of deep- 
colored and perfect stones, most of which are in the 
small calibrated size, because the depth of color makes 







rated larger stones too dark, Additional discoveries in the 
1 north of Minas have also come to the lapidaries to com- 
gem te with the Ceara stones, so there is at present no 
have} dearth of garnets in Rio. Any size can be cut. The 
Treen limit lying only in translucency, so $0.70 per carat, is 
; the a fairly uniform price for any size stone. 
vail. No other new gems were seen, no cat’s eyes, no scapo- 
cale, lite, no corundum gems. Andalusite seems to be about 
bout the same as before, but local bargaining has raised the 
was 


price to about $10.00 a carat on small stones, 
but This about sums up the market situation in Rio, no 


few great changes can be expected until after V-E day, and 
le then if is anyone’s guess which way the market will turn. 
arat |} (Certainly, for a while, supplies will increase just when 
cing American demand will be dropping under reconversion 
onn and before Europe will be interested in purchasing 
any luxury goods. We may be able to look for a period of 
the still lower prices, and Brazilian prices are still high in 
ans} comparison to those in the United States, before our 
hey own demand picks up again. The Rio inflation con- 
told tinues and many items are higher now than a year ago, 
lie and only falling demand has kept the prices of the 
ew abundant gemstones from spiralling upwards along with 
nce 


the urban cost of living. 


NEW DIAMOND BOOKLET TO AID RETAIL SALES 


An excellent little booklet that should prove decidedly 
helpful in stimulating diamond business for the retail 
_ jeweler has just been issued as part of the DeBeers 
| ‘promotional campaign. 

_ | Titled “The Day You Buy a Diamond,” the booklet 
‘%§ written entirely from the viewpoint of the retail cus- 
' tomer who knows little or nothing about diamonds. 
Accurately, yet in the simplest and clearest sort of 
_ language, the little book recounts the story of the dia- 
' mond—how each is different from all others—the things 
_ that determine a diamond’s value—the different styles of 
4 cutting and mounting—the history and romance of the 
diamond engagement ring—how the owner should take 
re of her diamond jewelry. 

Such is the style of presentation that, along with the 
ual data, the prospective customer’s interest in and 
tsire for diamonds is skilfully and subtly whetted. The 
boklet is profusely illustrated. The center spread, in 
blors, shows the principal diamond cuts and specimens 
oof diamonds in several of the fancy colors, as well as the 

Plain white variety, and clever pen and ink sketches 
illustrating the points brought out in the text are scat- 
ered through the pages. 

) A panel is provided on the back of the booklet for 
M@printing the name and address of the retail jeweler. 
© other name appears anywhere, so that it becomes 
Solely a promotional piece for the individual jeweler. 
With a page size of 314, by 514 inches it is admirably 
' tuited for use either as an envelope enclosure or for 
| Sounter distribution. 

_ The price is $5 per hundred. Single sample copies 
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may be had without charge by dropping a line to N. W. 
Ayer & Son, 30 Rockefeller Plaza, New York, N. Y., 
who are DeBeers advertising agents. Orders for quan- 
tities of the book should be addressed to the Reuben H. 
Donnelly Corp., Diamond Promotion Dept., 305 East 
45th St., New York, who are handling the mechanics of 
distribution. 


DIAMOND DEMAND FOR WAR NEEDS WILL BE MET 


Despite an increased demand for core bits, diamond 
dies, gear and thread grinders and other tools using 
industrial diamonds, through the stepped up war pro- 
duction, requirements for the first six months of 1945 
will be met in full, Steven W. Hofman,.chief of the 
diamond section of the War Production Board’s mis- 
cellaneous minerals division, was quoted in a recent news 
release. 

The WPB and the Foreign Economic Administration 
have recently worked out arrangements with the British 
Ministry of Supply whereby the United States will get 
the quantity and quality of materials actually needed, 
to the extent that the material can be obtained. These 
arrangements, Mr. Hofman added, will be reviewed dur- 
ing the middle of the year. 

Mr. Hofman stated the over-all picture in industrial 
_ diamonds is “very comfortable” and that stocks held by 
the trade were sufficient to meet a call for doubled pro- 
duction. He added, however, that in one category of 
diamonds, the iridustrial small and mine rejection mix- 








ture, consumption has been running slightly in excesy| 
of receipts. The trade, he said, must “become reconciled” 
to the fact that in the immediate future 100 per cal 
replacement cannot be obtained. 








Mr. Hofman went on to explain that the problem Hd | 


been intensified by the fact that the United States Goy. 
ernment stockpile contains no drilling material. The only 
stockpile containing such material is the United Nations’ 
reserve, which does not represent a balanced industrial 
small and mine rejection mixture. The total quantity 
of useful drilling material would probably represent leg 
than a six-month supply for the United States and ity 
Allies. There is no accumulation in England other thay 
receipts from regular production, he continued, and cup 
rent production represents only half of present consump. 
tion. 

Arrangements covering larger sizes of diamonds, aver- 
aging from $8 to $10 per carat, he said, provide for 
shipments at substantially the same rate as that achieved 
during 1944. 


STARS TELL WHAT THEY LIKE IN JEWELRY 


Twelve of Hollywood’s well known actresses were 
asked by LOOK Magazine for the type of jewelry they 
prefer and their answers were published in the Feb- 
ruary 6th issue under a picture of each of the stars, 

An idea here for a good window promotion using the 
picture of the star or stars with examples of the jewelry 
each prefers. 











may develop. 


10 So. Wabash Avenue 





Durinc 1945-— 


Benj. Allen & Co. will continue to render to the jewelers of this country 
the same efficient, dependable service they have given the trade for 80 years. 


In these days you need an organization of this kind more than ever before. 
Our buyers are constantly in the market, familiar with all the supply 
sources of jewelry store merchandise and e ever alert to new sources which 


You can eliminate many uncertainties by relying on this 80 year old house 
and making it your chief source of supply during 1945. 


BENJ. ALLEN & CO., INC. 


FOR EFFICIENT SERVICE AT ALL TIMES 
Silversmiths Bldg. 


CHICAGO 3, ILLINOIS 
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Opportunity toj i i2 oe 
DIAMOND BUYERS 


As one of the world’s largest buyers of Diamonds and diamond jewelry direct 
from the public we are in a position to save you considerable money on your 
diamond purchases. 





Heretofore we sold our diamond jewelry to the New York manufacturing and 
wholesale trade. We have now decided to establish nationwide distribution. 


We carry in stock a large variety of mounted second-hand jewelry. 


We solicit inquiries from responsible jewelers who wish to effect substantial 
savings through cash purchases. 


EMPIRE DIAMOND APPRAISING CO 


EMPIRE STATE BLDG. NEW YORK 1, N. Y. 
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New York Office Pacific Department 
Wm. F. Boylan, Mgr. é a) E. B. Barry, Mgr. 
107 William St. Gi Lipa 5 Mills Building 
New York 7, New York —_ San Francisco, Cal. 
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Erase “worry lines” di 
problems, and turn t 
with a well-balanced 
rings for men and w 
line of least resistance t 
building beauty; their 
and satisfying low price 
nevertheless permits you | 
We'll be glad to ship yo 
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Can You Help Me? 





ey 





My Display Problem Is: 








by VIRGINIA DIXON 


Readers’ questions about window and inside-store displa 
will be answered in this department each month by Miss Pi a 
ginia Dizon, one of America’s topnotch display experts whos” 
talents have been brought to a focus on the jewelry field, 
Miss Dizon is ‘already well known to JC-h readers as the 
author of many stand-out articles on jewelry store display, 


























ACKGROUND SCREENS—We are writing to ask — 
if you have any screens suitable for use .as backs 
grounds in our three windows. The windows are about 
six feet tall and we think that decorative screens ail 
about thirty inches or so would break the height. and ; 
depth. (D. L.) oe 
Answer—lI do not know of any ready-made screeny _ 
available in the dimensions given. I could have some | | 
thing of this kind made to order for you here, but it ” 






















might be rather expensive. If you have anyone who can © 
do carpentry work for you, simple wooden frames, 
hinged together, would give you a foundation on which 
you could staple various papers, fabrics, etc., to give you . 
a variety of decorative effects. This would really be the 
most practical solution as you could vary the design with 
each display change. 

Another excellent way of cutting down a window that 
is too high is to hang a deep valance of composition 
board or fabric from the ceiling of the window close to 
the plate glass, as described in my article elsewhere in 
this issue. 








PUN GLASS—wWhere can I get spun glass or what ~ 
I believe they call “Angels’ Hair,” that department — 
stores sometimes use for “cloud” and ‘“‘dream” effects? 
Is this still available? (G. R.) 

Answer—“Sylkglass,” a glass fiber floss, is offered 
by the Radiant Glass Fibers Co., 130 West 42nd Street, 
New York 18, as an improved form of this material. It 
comes in ten pound packages and is fireproof. 
















INDOW SHADES—What is the material that is 

sometimes seen against the plate glass of store 
windows apparently to prevent fading from sunlight? 
Is this just plain cellophane and where are such curtains 
available? (M. N.) 

Answer—Yellow cellophane is sometimes used for 
this purpose, but is difficult to get nowadays. The Trans- 
parent Shade Co., 1161 So. Broadway, Los Angeles 15, 
Calif., have transparent sun shades for this purpose. I 
don’t know of what material they are made, but they 
will send sample swatches and prices on request. 









































USTIC FIXTURES—Would like to get or have 

made some “rustic” wooden fixtures for my hand- 

bag and leather goods displays. Is there any good source 
for such things? (S. VY. L.) 

Answer—The Rustic Furniture Co., Williamstown, © 

N. J., makes a specialty of such things. They carry 4 7 
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The simple design of our 
trade mark has earned re- 


spect from the trade, for they 
know that Church symbolizes 
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A COMPLETE LINE OF OPALS 
FOR THE 
MANUFACTURING JEWELER 








George T. Manning 
The Opal Specialist 


22 West 48th Street, New York 19, N. Y. 


Telebhone BR 9-7199 
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W E regret that conditions at this 


time prevent us from supplying mer- 


chandise regularly. 


We must patiently wait until the one 
great purpose we are all striving for 
has been accomplished. Then we will 
be able to render even greater service 


than ever before. 


Weksler & Goodman, Inc. 


5 South CHICAGO 3 
Wabash Ave. ILLINOIS 

















line of cedar poles, birch poles, cedar slabs, bird ho es y 
and have rustic display units. Some of the display 
houses, such as James A. Cole, 235 Fourth Avenue, News | 
York 3, sometimes have rustic fixtures. > 

A small birdhouse with a paper or papier maché bird 
in bright plumage would add a nice springlike note } 
your leather goods display. 




















ACE PAPER—Where can I get lace paper for . { 
Valentine display? (C. M. W.) Be 
Answer—Rolls of lace’ paper edging are almost j 

possible to find these days. About the best thing to dy 

is to cut up lace paper doilies, if you can find any of 
these! If there are none in your local stores, you might 
write to the Milwaukee Lace Paper Company, 1306 EP 

Meinecke Ave., Milwaukee, Wis., or Dennison Manufag 

turing Company, Framingham, Mass. a 

























JC-K OBSERVER SEES WISCONSIN TESTS 
—"ABSOLUTELY FAIR," HE REPORTS 


by CLAUD WHEELER 
Western Manager, JC-K 
















Last month I was privileged to attend the sessions of 
the Wisconsin Board of Examiners in watchmaking while 
they put the applicants for licenses through the required 
tests. It was an eye-opener and from here out I am going 
to be a more ardent advocate than ever of watchmaker 
licensing laws in every state. 

Just how to give you a picture or all that I saw and 
heard, I do not know, but this much I learned definitely 
—no watchmaker who is at all capable of repairing and 
who should be intrusted with the repair of a watch, iss 
barred in Wisconsin, whether he is from Wisconsin or f 
from another state. Two men from out of the state de- J 
siring to locate in Wisconsin passed the examination this ~ 
week. The examiners are very conscientious and the | 
method of examinations is very fair. There are no trick” 
questions in either the oral or written examinations but 
they certainly bring out all the knowledge a man has of 
watchmaking as well as his watchmaking ethics and per- 
sonal ethics. 

The examination is divided into two parts. One is: 
written, and is based wholly on the techniques and meth- © 
ods of operation. 

The applicant is given two watches on which a variety 
of repairs is needed and is required to make them and 
to turn in a written report explaining fully the work — 
done, the condition of the watch when finished, etc. Nine 
hours are allowed for this part of the examination, and 
the applicant is judged both on the quality of the work, 
and the written report, with special emphasis on the 
former. 

The theory and the practical work each constitute one- 
half in making up the final grade, on which a mark of 
75 per cent is required to pass. Oral questions have to 
do with the applicant’s knowledge of the subject, his 
personality and appearance, and his experience. Each 
subdivision of both the theoretical and practical tests is | 
alloted a certain number of points. 

The grades on the written and oral tests are worked — 
out somewhat jointly*by the examiners but on the prac- 
tical test, each member of the board examines and scores | 


Sara. 
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STERLING SILVER BARRETTES 


Medium Weight $12.00 doz. net 
Heavy Weight $15.00 doz. net 


HEAVY STERLING IDENTIFICATION BRACELET 
$3.75 each net 


LOUIS PERLOFF 
737 Walnut Street Philadelphia, Pa. 


CENTRIFUGAL CASTING 
EQUIPMENT & SUPPLIES. 


Centrifugal Metal Casting Machines 
(Kerr, Vaughn, Dee, & Ecco—Spring & Motor Driven) 
Centrifugal Wax Casting Machines 
(Spring & Motor- Driven) 

Rubber Mold Holder for Wax Casting Machines 
Electric Vulcanizers & Wax Pots 
Two-Piece Frames for Rubber & Metal Molds 
Bismuth Alloy No. 200 for Metal Molds 
Machines for Injecting Wax into Metal Molds 
(Hydraulic Hand Pressure & Air Pressure) 
Wax Eliminator Ovens 
(Saunders, Baker, Hones, & Hoskins—Various Sizes) 
Melting Furnaces 
(Gas Fired & Induction—Various Sizes) 
Melting Crucibles 
(Dixon Sand & Graphite—Wesgo) 

Casting Crucibles 


(Sand, Mullite, Carbon, Carborundum & Graphite 
for All Types of Casting Machines) 


Vacuum Pump Units 
(Table,Pump. Metal & Rubber Plate, Glass Bell Jar) 
Steel Flasks—Carbon & Stainless—Rubber Sprue Bases 
investments—(‘“‘Cristobalite”’ for Gold & Silver) 
(Saunders for Palladium) 
Waxes—(Kerr’s Precision & Modifying—Saunders) 
Tongs for Crucibles & Flasks—All sizes 
Fluxes—Asbestos Gloves & Mittens 


ALEXANDER SAUNDERS & CO. 


(Suee. to J. Goebel & Co.) Est. 1865 


95 BEDFORD STREET, NEW YORK 14, N. Y. 
Price List Sent Upon Request 


FOR Fesruary, 1945 





the work individually. These are averaged and the final 
grade is the average of theory and practical. 

How some of the men who took this examination could 
hope to fix a watch I can’t .wnderstand, and it is a shame 
that they are permitted to.do so in any state. Many of 
those who fail come back and finally pass. 
gives them good advice on what to do. They go to school, 
read books and apprentice to some registered watch- 
maker. One man came back the fourth time and passed, 
and they say he was then really prepared. However, the 
majority of those examined passed on their first trial. 

The file kept on those registered and examined is 
very complete. It shows registration and follows up any 
complaint made all the way through to final adjustment. 
It also shows the same information on those registered 
by examination, and in addition gives a complete record 
of their performance on the examination. The license of 
only one man has been revoked for cause (an advertis- 
ing case) and while he gave notice of appeal, the appeal 
was never completed. In all cases of complaint because 
of inefficiency, an adjustment has been satisfactorily 
made. Some revocations of licenses have been made for 
non-payment of the annual $3.00 fee and were more or 
less voluntary on the part of the watchmaker, due to age 
or some other reason which caused him not to want to 
continue as a licensed watchmaker in Wisconsin. 

The board consists of five members appointed by the 
Governor for five-year terms, one of which expires every 
year. All of them are practical watchmakers, the present 
membership of the board being: Ralph H. Young, La 


Crosse, president; B. W. Heald, Milwaukee, secretary ; 


The board © 


‘ers in Wisconsin. 


and C. G. Anderson, Milwaukee; E. J. Metzke, Milway- © 
kee; R. L. Avery, Appleton. 

Meetings are required by law to be held at least twice | 
a year, and in actual practice are much more frequent — 
so that no applicent is kept waiting unduly. 

The law now has the support and endorsement of a — 
large majority of both store proprietors and watchmak- _ 
A survey made after more than four j 
years’ operation showed more than 90 per cent approve, — 


REPEATER WATCHES NEEDED TO AID BLIND VETS _ 


ARS are costly affairs, costly in life, blood, sweaay q 
and tears, and as the years progress and new 
methods of killing and assorted mayhem are devised, 
each succeeding world turmoil makes Sherman’s descrip. q 
tion of war more and more a gross understatement, 
There is one phase of war, however, that is too soon — 


. forgotten when the conflict has become history, and that — 


is the aftermath of battle; the hundreds and thousands — 
of boys, now men, who-will bear the scars for the rest of — 
their lives. Boys with missing arms, legs and eyes. The — 
Army and Navy Medical .Services will patch these boys 
up to the best of their ability and return them to civilian © 
life. But there is a far greater job to be done for these © 
boys still; that is the job of rehabilitating them, making ~ 
them feel—and be—a part of the life they believe, in. 
many cases, has perhaps passed them by. It is a task 
that is and will be the moral responsibility of every man 
and woman with whom they come in contact. 

The greatest part of this job is that of helping these 





AN IMPORTANT MESSAGE 


FROM . 


Barbara Gates 


Once more a new season starts with the 
grim reminder that the war is yet to be won. 
Our main job is to turn out government 
orders as fast as we can. 

We would like to announce a brand new 
line with all the famous Barbara Bates Mani- 
cure Kits and Jewel Cases you want to buy, but 


we must still limit orders to our present stock. 


Now, as we bend every effort to appor- 
tion fairly everything we have, we depend 
on your patience and usual fine cooperation. 

We are confident of Victory. When it 
comes, you can again count on Barbara 
Bates for the most original ideas, the finest 
craftsmanship, and the smartest gifts that 


ever bore that famous name. 


barbara Bats 


366 Fifth Avenue, New York 1, N. Y. 
FOR VICTORY AND POST WAR PROSPERITY! 
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INVEST IN WAR BONDS 
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Factory at Chester, Conn. 
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The kind of jewel cases jewelers er - 


—be sure they have the fa 





Knitting is more popular than ever! 


‘ Glamorous Knit Kits are’ on the 
smartest gift lists. $7.50 to $15 retail 
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TRADE S MARK 


American Watches 


American watches have always played an important part ie 





in the sales of most good jewelry stores. 


‘ _ Right now, the American watch factories are doing a bang-up job for 


i) Uncle Sam—so—very few civilian watches are being manufactured. 


ask — 
nan 


ese However, the buying public, as well as the retail jewelers, appreci- 


ate the fine quality and fair prices of American watches—and both 


[ Jook forward to the time when they will be available again. 





ever! 
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ONE |} or Fesruary, 1945 


LABORATORY REPORT 


on the Watertightness of 


RACINE WATCHES 


RACINE WATCHES feature 


* 15 Jewel GALLET Movement 
* Nivarox Hair Springs and 
Glacidur Metal Balances 


JULES RACINE & COMPANY 


20 WEST 47th STREET, NEW YORK 19, N 





men find themselves, helping them return to the civiliag 
way of life, helping them feel that they “belong” 
they certainly do. 

Of all the war casualties, none are more pitiful thay 
those who have lost their eyesight. Among these ag 
many who have lost their hands as well. Only those wh 
are blind can comprehend the feeling of these boys, ng 
mal healthy boys who were suddenly confronted with th 
problem of spending the rest of their lives in darkne; 


and, coupled with that, to be denied the use of th 


hands. The numbers of such cases are not numer@ 
reckoned on total casualties, but even if there were om 
one or two, their especial: plight is such that it calls ff 
extra consideration. ; 
The job of morale building in these boys is especial] 
hard. To enable them to accomplish even so simplej 
thing as to tell the time of day which we lucky ones { 
so matter-of-factly by merely glancing at a watch ¢ 
clock, is a big step in the right direction. For the mere 
blind, there are the repeater watches which sound th 
hour when the repeater device is tripped. But what 
these men who have not the hands to do so simple} 
thing? r 


UNIQUE TRIPPING ARRANGEMENT DEVISED 


A way has been found for them through the devis 
ment of an unique attachment for the repeater wate 
The watch is enclosed in a specially built square c@ 
having an‘ upright plastic plunger at the top. Ht n 
from the wearer's neck, all he has to do to know & 
time is to press the plunger with his chin. ~ This trip 
the repeater so that the time rings off just as though, th 
watch was pressed by hand. _ = 

The effect of knowing the time with its resultant bool 
to the wearer’s morale is so great that the Ameriéa 
Foundation For The Blind is doing everything in i 
power to provide these special timepieces, for which i 
has a waiting list both here and in England. 

The Roth Brothers Watch Co., 104 East 23rd Stret 
New York 10, N. Y., is making an important contril 
tion in securing these watches for these men by purchat 
ing the repeater watches, making and attaching to the 
this special equipment at their own expense, and ¢@ 
tributing the finished watches free of charge to § 
American Foundation For The Blind. So far they ha 
obtained four repeater watches for this purpose, B 
they want many more to carry on this work, and appt 
to jewelers who have or may know of persons who hi 
repeater watches, to send them to them. They will pi 
#25 for each watch sent them if the watch is for sal 
Minute repeaters in steel, nickel or silver are especiall 
desired, though quarter hour repeaters can be used. © 

Roth Brothers seek no publicity in this cause af 
their purpose is solely to assist those unfortunate me 
who have given so much for their country. They a 
busy on war orders themselves and would prefer to ama 
watchmakers and jewelers who will repair the watches 
and make the special tripping device and then send the 
watches direct to Robert B. Irwin, Executive Director 
American Foundation For The Blind,.15 West 16th Sty 


New York 11, N. Y: Harry Roth of the firm will be 


glad to explain to all those interested just how to ma 
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| the special cases. If the watchmaker or jeweler cai 
| afford to contribute his time, Roth Brothers will pay | 
| labor cost of putting the repeater watch in shape to 
this important need. 
Watches sent to Roth Brothers should preferab 
in good condition, but even if not, the $25 offer ; 


stands. This offer to purchase is to encourage o ne 
who cannot. afford to give away their repeaters, }j 
otherwise are ahxious to cooperate in this cause. ~~ 
for YOUR | ENGLAND NEEDS REPEATER WATCHES, TOO 
It is hard to put into words or to attempt to eulall 


: ) | '| the need of these watches for these crippled boys. — De 
Ft haps the following letter received by Harry Bt 
from Robert Irwin, of the American Foundation For 7 


Blind, explains !m part, the importance of such a sm 
thing as a watch in helping to bring back these be 
mind, if not in body: 

“Will you please extend to your workmen who help 
put these watches into shape our sincere appreciation | 
their assistance? The first of these watches whic 
get mounted will go to a young captain at the Valley 
Forge General Hospital, who has lost both his hang 
and his eyes. He has been terribly depressed until ja 
lately. Now he is beginning to take an interest in t 
to make something of himself even under his te 
handicap. ' 

“We will need at least three or four of these wa 
for our American boys, and I have had a desperate } 
peal from England to help them to find ten or more 
watches for English boys who have lost both eyes 
both hands. I do not know where to turn to get 
watches fixed with the attachment for tripping the” 
peater device. I am wondering if you cannot find s 
body in the watch-making fraternity who can help us t 
making this attachment available to these boys who ha\ 
given so much for their country.” 











. 


JEWELER LIMITS FREE GIFT WRAPPING ~ 


With gift wrapping paper, ribbon and such 
none too plentiful, many jewelers are finding it ¢ 
to gift wrap every little purchase made at their 
H. J. Tholen, owner of the Tholen Jewelry 
Hays, Kansas, has solved the problem by fixing at 
mum requirement for free gift wrapping. A small & 
hangs in plain view of customers and reads as fol 
“No Gift Wraping of Items Under $5.00.” 

It has been found that no business has been lost 
this step and that a considerable expense has been & 
by not wrapping every little item that was purchased } 
gardless of its value. 


Don’t FORGET THE youNGsTERS. Every jeweler 
children come in with small amounts from a quarter @ 
a dollar in an anxious, heart-warming search for son 
thing for Mother or Dad as a present. One jewelet 
keeps a display of suitable items in a corner of his) 
window all through the year, not so much for the volun 
which naturally is small, but for the many friends m 
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Times like these do put our kind of credo to test 

tion to yield to pressure , to personal appeal. But 
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persons — and the beginning of\partia 


end of fairness. 
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Smaller Silver Production in 1944 


Plagues Jewelry. Silverware Make / 


“4 


Handy and Harman, in annual review of silver situation, point out why 
supply of metal for “non-essential”? users is short of permitted quotas 


OR the fifth successive year the silver markets of 

_ the world have operated under Government control. 
Price ceilings, import. and export embargoes and ex- 
change restrictions created artificial conditions in silver 
dealings everywhere, but this was necessary in order that 
the white metal might function to best advantage in the 
war effort, says Handy & Harman in the firm’s annual 
review of the silver situation, issued on Jan, 12. 

To obtain a clearer understanding of the year’s de- 
velopment it might be well at this point to discuss the 
use of silver according to the three separate. classifica- 
tions into which it is now divided; namely, foreign, 
Treasury and domestic. 


FOREIGN SILVER 


Imports declined as compared with 1943. Nevertheless 
supplies of foreign origin were more than sufficient to 
meet requirements for the essential products for which 
the War Production Board permits this silver to be used. 

In order to provide an adequate backlog of foreign 
silver, the Metals Reserve Company has been a ready 
buyer of it. However, its accumulations have been re- 


duced from time to time by the disposal of several million 


ounces for coinage. purposes, but we are advised that, as 
of Oct. 31, there were on hand, 5,803,000 ounces. The 
amount of foreign silver used for war purposes during 
1944 is estimated at 37,000,000 ounces. 


TREASURY SILVER 


Under the terms of the Green Act, Treasury silver was 
released for those war uses specified under WPB Order 
M-199 and for such other essential purposes as were 
approved on individual appeal. The products eligible 
for Treasury silver throughout the year were engine 
bearings, official military insignia, solders and brazing 
alloys, but this list was extended to include Navy iden- 
tification neck-chains on May 15 and desalination kits 
on September 18. 


DOMESTIC SILVER 

During 1944 less than 200,000 ounces of the United 
States production were ‘acquired by the Treasury De- 
partment under the Domestic Silver Purchase Act of 
1939; all the rest of such newly-mined metal was bought 


176 


by industry for civilian purposes such as silverwar 
jewelry, and other so-called non-essential articles an 
processes. Most of these uses were limited to quot 
representing 50% of the average rate of use in 1941 Om 
1942 whichever was larger. 4 
In the early months of the year current supplies 

barely sufficient to fill requirements, and as productié 
continued to show a progressive rate of decline di 
principally to labor shortages at the mines, it soon be 
came apparent that the available quantity of domes 
silver would shortly fail to meet even the rationed @ 
vilian demand. This situation was brought to the atte 
tion of the War Production Board before it actually di 
veloped and again on various occasions as it becaml 
more and more acute. The Board was repeatedly urge 
to relieve the domestic silver scarcity by releasing Tre 
sury stocks as provided under the Green Act “for pu 
poses including but not limited to the making of mul 
tions of war and the supplying of civilian need 
Notwithstanding, the War Production Board refused. 
release the needed Treasury silver, although they @ 
provide some relief by permitting Treasury silver to] 
used in place of domestic silver for certain essentil 
purposes and by eliminating some of the misuse } 
domestic silver through clarifying the regulations. Th 
benefits, however, were offset to an appreciable extent | 
additional authorized uses for domestic silver. : 


CURRENT SUPPLY BELOW QUOTAS 


The net result was that by October the available qual 
tity of domestic silver had declined to a point where suj 
pliers were compelled to ration regular users of the met 
to quotas far below the 50% limitation established by t 
War Production Board. This situation was further a 
gravated late in the year by the application of WF. 
priority ratings to purchases of domestic silver for use 
civilian products, most of which were exempt from quote” 
control. ce: 2 

The obvious solution to this severe stringency 


‘domestic silver would seem to be the release of Tr 


stocks, and silver users are still hopeful that the W ar 1 
Production Board will permit such action. Any thought/] 
(Please turn to page 188) a : 
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creations in “Sterling by Frank 

have found high favor with hostesses 

te re 
discernment. Warmly welcomed as this group 


acceptance will be still further stimulated by extensive 


advertising in carefully selected media 


© 1945 Ellmore Silver Company 
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Weddings mean business to the retail jeweler but because most of 
these marriages were by men in service, this potential business has 
been deferred. Discounting unforeseen circumstances, the retailer 
ean look forward to a handsome antes volame im postwar years. 


E real effects of the wartime marriage boom will 
not become evident till after the war when return- 
ing service men are re-united with their wives. .So says 
no less an authority than the U. S. Department of Com- 
merce in an article by Wilson H. Grabill of the Census 
Bureau, which appears in the January issue of the De- 
partment’s official publication, Domestic Commerce. 

As shown by the wedding license figures compiled and 
published each year by Tue Jewerers’ Crecutar-Key- 
STONE, approximately 6,500,000 marriages took place 
during the four years from 1940 to 1948 inclusive. This, 
says the Census Bureau, is about 1,100,000 more than 
would have been expected on the basis of marriage rates 
in the peace time years of 1930 to 1939, even with the 
growth of population taken into account. 

The boom began, as was shown in JC-K’s report for 





1940, in August of that year when the Selective Service 


Act went into effect, so that the increase is directly at- 
tributable to war conditions, and a large part of, the 
marriages were by men either in the service or about to 
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War-Time Marriage Boom Promises 
Good Future For Retail Business _ 


Weddings won't wait but their future means business for the retailer. 





j . F 


be inducted. In fact; according toa survey made a 
Census Bureau in February, 1944, there were at that 
time more than:2,700,000 young married women whose 
husbands were away in the armed forces. a 
The majority of these young women, plus the lap 
number of other young married couples who are tem 
porarily living with parents or friends, plus the many 
who have deferred their marriages till after the wat, 
will want their own homes, says the Department of 
Commerce, and those homes will have to be equipped. © 
To the jeweler, this means an enormous def 
market for silverware, china, glassware and clocks— 
and, for those jewelers who handle them—radios and | 
electric appliances. 
The effect of the wartime marriage boom on the do 
mestic economy will be felt long after the war is overt § 
the article continues. The increase in marriages has 
already been reflected in a marked jump in the number” 
of births, which in turn means a substantial increase in 
(Please turn to page 184) 
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— We Phess PATTERNS lo 14,000,000 


Gorham’s Spring campaign features more lation. A direct selling campaign to bring 









patterns of our incomparable Sterling.Shows —_customersintoyourstore, toseeand handle ac- 
more pieces. Uses a striking new technique. _ tual Gorham pieces, to order starting services 


‘Widens media schedule to 14,000,000 circu- when sufficient quantities become available. 
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America’s leading silversmiths since 1831 «PROVIDENCE 7,R1. 
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J. B. Hudson's, Minneapolis, Minn., arranges the display of | 
these figurines in two large glass.cases onthe street floor © 
so that customers may inspect) the showing \at their leisure, — 


F you handle those bird and animal figures of china 
and pottery which have been so popular lately— 
and you should, because they’re good sellers and profit- 
able—don’t let them become “lost” in your china dinner- 
ware department, advises Miss Hilbert, china buyer for 
the J. B. Hudson jewelry store in Minneapolis. 

“Group them togethér and make a separate display of 
them, unmixed with any other goods,” she says. “Shown 
in this manner they can make a really outstanding dis- 
play that will be noticed, whereas if you scatter them 
around, a few here and a few there, they’re likely to 
make no impression. On the other hand, because of 
their number and variety when they are put together, 
they attract customers well. We ourselves have adopted 
this plan and have had excellent sales ever since, with 
each type of figure moving rapidly.” 

Miss Hilbert arranges the displays in a pair of large 
glass display cases of period design located on the street 
floor away from the regular counters where traffic is 
heavy, so that interested shoppers can thoroughly inspect 
the display in comfort and at their leisure. 


The figures are interestingly divided according to 


kind. One group is made up of barn-yard animals— 
oxen, Percheron horses, rams, goats, roosters, lambs, and 


Animal Figurines Sell Best 
When Shown in Groups 


If you sell these small animal and bird figures in your store, 
don’t scatter them about and “ose” them in your china section. 
Display them separately in a group and they’ll sell themselves. 


so on. A wonderful Russian ram made up in very high 


blue luster, which formerly belonged to the Imperial 
collection, is one of the highlights of this group. Each 
exquisite piece is worthy of a distinguished setting. 

Another group Consists of lions, tigers, leopards and 
other jungle animals—made up forthe most part, in 
pottery, With this group are shown fine porcelain 
models of ostriches. 

Still another group consists of beautifully designed 
models of birds, presented in their, natural. colorings. 
There are English and Chimese pheasants, bluebirds, 
birds with red and yellow and green coloring, all ar- 
ranged in fascinating manner on a séction of the case 
shelves. Materials are both English bone china; and 
American ware. On a raised display unit in the center 
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by ETHEL CORBITT PITKIN 


of the bird group is a large Dresden cockatoo, with ~ 
spreading wings, a rare old piece that accented the ~ 
whole collection. Nearby were smaller-sized colorful” 
parrots. 

On the floor of the case are water fowl arranged om 
mirtors.to_give the effect of a lake. Noted were ducks 
of many varietiés;geese, herons, swans and many others. 

Perhaps one ef the most interesting groups is com- 
posed of dogs of almost every breed, which occupied one 
full end of the case. The dogs are modeled in many 
positions and made up in many colors. Many are hand 


made. One antique represents the small pug dog which “Ff 


(Please turn to page 184) 
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LECTURES ON SILVERWARE BUILD GOOD WILL 
(From page 129) 


constant expression of the fine living within their respec- 
tive homes. 

One follow-up contact which resulted in a sale had its 
humorous sidelight. A woman who had héard the lecture 
on sterling commented to her husband on more than one 
occasion later as to how much she enjoyed the display 
and how she would just.love to have some pieces in the 
Rose Point pattern. Since it was just before Christmas, 
the husband took the hint and called at the store for a 
set of “Four Point Roses.” The fact that he had confused 
the name of the pattern with approximately that of a 
widely advertised whiskey didn’t hinder the purchase in 
the least! 

Miss Hannifin has made a special appeal to war 
brides. Their silver trousseaux, she points out, are easily 
packed and carried around the country. A lovely table 
is something a man can recall with pride — something 
gracious remembered and to come home to. 

Whether her patron is a war bride or an older woman, 
she takes infinite pains during the question and answer 
period and later when the store call is made to find out 
what these women like, what background they are plan- 
ning. If they have no preferences, she displays various 
period place settings. 

Towle-Winterhalter-Hannifin: offers their patrons a 
distinct advantage in a wide choice of patterns since 
there is available to them silver by all of the members 


of the Silversmiths Guid and of several other leading 
manufacturers as well. Patrons can compare patterns in 
the store instead Of having to carry them in mind as they 
go from store to store. Because Miss Hannifin is a young 
person, the younger women feel free~to diseuss--their 
silver problems without fear of being high-pressered-inte 
ill-advised purchases. Because she has endeavored to 
make herself an authority on the subject of silver — both 
antique and modern—the older women respect her 
judgment and give their patronage. 

One question which cropped up constantly after lec- 
tures and the purchase of sterling was “What china and 
glassware will go with this pattern of mine?” This inter- 
est plus a large sales potential in Butte and the sur- 
rounding territory due to the scarcity of samples and 
patterns available for inspection will result in the addi- 


tion of a china and glassware department. Miss Hannifin 


feels this will further “related selling” of merchandise. 
She feels also that the public has been educated to 
quality merchandise because of rationing and that this 
definite trend toward branded merchandise will continue. 
For that reason the firm of -Towle-Winterhalter-Hannifin 
will continue to stock the quality products that have 
given it such an excellent reputation for, integrity and 
service in 55 years of operation. 





By THIs TIME you probably already have a bride’s 
register where she indicates her choice of pattern but 
why not add a wishing well where, she may deposit her 
indications of what she. most hopes for?.Bullock’s. Los 
Angeles, does. 





One to the heart! 


When a woman is choosing her sterling silver—the short- 
est way to her pocketbook is through her heart! Heart- 
tugging ads like this International Sterling advertise- 
ment from LIFE are tops in reading with women ... and 


in registering a sterling choice! 


One to the funnybone! 


Way up on women’s lists of favorite listening is “The 
Adventures of Ozzie and Harriet”—a gay, laughing, com- 
edy-drama of young married life, starring Ozzie Nelson 
and Harriet Hilliard. Hear what a job it does for you 
and for International Sterling. Tune in every Sunday, 
6:00 P.M., E.W.T., Columbia Broadcasting System. 


INTERNATIONAL SILVER CO., Meriden, Conn. 
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MARRIAGE BOOM PROMISES RETAIL FUTURE ume of oka available to him if he makes the most 9 


(From page 178) * his opportunities. 


the number of new customers for the retail merchants GROUP SHOWINGS SELL ANIMAL FI GURINES 

“18 or 20 years hence. In fact, it already means a much (From page 180) 

greater demand for babies’ and children’s goods, and 

presages a similar increase in the market for class rings, 

watches, and the like, as these children reach adolescence. | 
Finally, the effect will be felt in an increased number The modeling of the dogs is considered in the arrange 

of marriages that will be seen when this large crop of | ment. The center of the collection is a large pink pot 


wartime babies reaches young man and womanhood 20 tery sleeping Pekinese. Stately dogs and small engag 
to 25 years from now. ones are placed to offset each other. On a shelf ab 


Of course this favorable side of the picture is offset is a collection of cats. The ware in both of these ma del 
to'some extent by the fact that the number of weddings is varied and of high quality. "q 
is likely to decline somewhat during the next few years, One side of the case shows some rare antiques pi ed 
‘(except, pethaps for a year or two right after the war up by Miss Hilbert from collections in eastern cities 
when the men return)—partly because many of the mar- A group of figurines represents the four seasons of Ok 
viages\that might normally have occurred then have Chelsea. Others are of Royal Crown Derby, Dresder 
already taken place, and partly because of the relatively and Meissen. Some China pieces 200 years old are alj 
low birth-rate between 1921 and 1933, which means that shown, with Ginori Italian figurines: These rare pie 
fewer young people will be reaching the marriageable draw visitors and give atmosphere to the whole collectio 
age during the next dozen years. A downward trend Sale of thé decorative objects has been remarkab 
may be expected; the Census Bureau predicts, until about due, Miss Hilbert feels, to the clever grouping that 
1956, but thereafter the trend will again turn upwards. set the line objects apart from the large china and g! 


Viewed as-a.whole, the outlook for the retail merchant pieces, given them distinctiveness, and centered attent 
is decidedly favarable, assuming a reasonablé level of on them. * 
employment-und-national income. The jeweler can look Another group of the animal and bird figures is mi d 
forward to‘the future with confidence and plan his opera- in a wall case in the china section on the balcony at th 


tions, on the’ premise that there will be a handsome vol- rear of the store, near the head of the stairway. 


was fashionable long ago. This particular piece is 
hundred and twenty years old, made of bone china, 


oe 


Correction: The January aga ad announced its postwer merchandise policies to "'established department stores.'" The copy should 
have read: ‘‘established jewelers and department stores."' 
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he house of San Giovanni is pleased to 


announce their removal on January Ist, 1945 


to 


THE SAN GIOVANNI BUILDING 
112 West 2ist Street New York 11, N.Y. 


which they will occupy in its entirety. 


At this time there will be ready for your 
inspection a new collection of handwrought 


STERLING SILVER HOLLOW WARE and ‘Jewelry. 
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Retailers Tet Post-War Wants in Watches 


Jewelers at marketing conference sponsored by Benrus give their 


ideas as to what will be desirable in price ranges, styles, mark-up 


and advertising. Cherne predicts good jewelry business for 1945. 


LTHOUGH sponsored by the Bénirus, Watch Co, 

to obtain information for its own guidance in-plan- 
ning its own postwar marketing policies and products, 
the all-day conference of several hundred retail jewelers 
on postwar watches and watch merchandising which was 
held at the Waldorf Astoria Hotel, New York, on Jan. 
12, provided a great deal of information of universal in- 


terest to everyone who has to do with the production 


or sale of timepieces. 

In addition to the large number of jewelers who at- 
tended the meeting in person,, several, hundred. others 
contributed their views through the medium of a poll 
conducted by mail, so that the conclusions are those of 
a very sizable cross-section of jewelers’ opinion in which 
every part of the country is well represented. 


PRESENT PRICES SHOULD BE HELD 


That the present price level for watches will be main- 
tained after the war was the general view. A large 
majority expressed the belief that $24.75 is the lowest 
retail figure at which standard brand watches in the 
popular price field should be sold, with a range of other 
models in the same line up to as high as $65. 

Opinion as to what would be the most popular price 
for watches in this class showed $37.50 well in the 
lead, this figure receiving the largest number of votes 
for the level expected to be in widest demand in both 
men’s and women’s watches. 

A considerable number of retailers seemed to feel that 
in popular price lines, a somewhat larger than Keystone 
discount would be desirable, but apparently Keystone 
would at least be acceptable to the majority. Argu- 
ments in favor of a larger mark-up were that a some- 
what wider margin was needed to cover the cost of ser- 
vice, sales promotion, and trade-ins; while in favor of 
the standard discount it was argued that prices should 
be kept down to meet competition, to discourage price 
cutting, and to give the customer maximum value for 
his or her money. 


MORE COMPETITION FORESEEN 
However, a majority of more than three to one urged 
that a few numbers should have a larger than normal 
margin for trade-in and other promotional purposes. 
The jewelers indicated a belief that retail competition 
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would. expand, with department stores adding to their % 
wateh lines, and even with cigar, hardware and drug” 
stores making inroads into the watch sales of retail) 


jewelers. They were two.to one in their belief that de- 7 


partment stores Will expand their watch departments, | 
and a slight majority see inroads by other outlets. { 

To meet this competition, it was suggested that pro-~” 
motional and sales stress be placed on the jewelers’ ser- 7 


vices and the quality of their merchandise. The retailers 7% 
also indicated the desirability. of better displays, mate- 


rial, and. of a smaller size which would be more suitable 7 
to jewelry store windows; but most important of all, ~ 
they urged the manufacturer to sell only to retail jewel-~ 
ers. 4 


KINDS OF DEALER HELPS DESIRED 


As. to other promotional material from watch sup- 
pliers, the retail jewelers with few exceptions expressed © 
themselves as being un-interested in car cards or bill — 


posters, but eager for good direct mail material and a 
newspaper mats. With regatd to the latter, jewelers 3 F 


want less heavy black type and illustrations and more | 
white space, more separate and smaller cuts from which — 
to compose their own ads, more space alloted to goods 


other than the manufacturer’s own line, and plenty of © 


space allowed for the retailer’s name and address. 


Special occasions for which promotional material ~ 


from manufacturers is especially desired are Christmas, 
Mother’s Day, Graduation, Father’s Day and St. Valen- 
tine’s Day. / 


PREDICT POPULARITY FOR YELLOW GOLD 


On the subject of national advertising by wateh 
houses, the conference voted that both radio and maga- 
zine advertising is wanted, with the former getting a 
somewhat larger number of ballots. When radio is used, 
numerous time announcements are preferable to one 
featured network program a week, in the opinion of six 
out of seven retailers. 

Reverting to watch models and styles, it was believed 
that 50 per cent of postwar sales will be in yellow gold 


watches, as in the past; 30 per cent in red or pink gold, — 


with from 5 to 10 per cent each for white gold, green 
gold, and two-tone effects. A white—or silver finish— 
' (Please turn to page 190) 
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Bar the feos feme . .. 10 Karat gold pin - 
and earring sets can be sold at amazingly low 
prices — and promoted for volume selling. That's 
Jewelry by Jordan news which is sure to make 
sales history. Pins to retail from $7 to $20 and ear- 
rings to retail from $5 to $10. Also a large selection 
of 10 eins Gold charms to retail at $2, $3 and 
$4. R. M. Jordan & Company, 377 Fifth Avenue, 


New York 16, N. Y. Send for our Brochure G 


entitled “All that glitters is 10 Karat Gold.” 
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SMALLER SILVER PRODUCTION IN 1944 
(From page 176) 


that the war effort would be impeded by granting addi- 
tional supplies for the making of civilian products is 
contradicted by the testimony of the WPB itself, when 
the Green Bill was first under consideration. 

It is also quite evident from statements on the floor 
of both the Senate and the House, that the Congress, in 
renewing the Green Act for 1945, wished to make clear 
its intent that silver from Treasury stocks should be 
made available for civilian purposes. 


PRODUCTION 

Turning now to the consideration of statistics, we find 
that the silver output of North America decreased sub- 
stantially during 1944. Our estimate, divided accord- 
ing to the three countries, is as follows: United States, 
34,500,000 ounces; Mexico, 63,000,000 ounces; Canada, 
14,600,000 ounces.’ Compared with 1943, these figures 
indicate declines in production of 11% for Mexico, 17% 
for the United States and nearly 20% for Canada. We 
believe that Peru’s output remained unchanged at about 
15,000,000 ounces. 


TREASURY PURCHASES AND SALES 


For the second successive year since the inauguration 
of the silver purchase program in 1934, United States 


‘“‘Kra Watches 


ARTHUR BAUER U. S. Representative 
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Government silver holdings showed a decrease, bringing 
the amount on hand at Nov. 30, 1944, down to just be 
three billion ounces. 
Of this, 2,044,400,000 ounces’ is in buillion as of Deg 
30, the rest being in the form of minted coins. Of ¢ 
slightly more than 2 billion ounces of bullion, 868,70¢ 
000 ounces is unpledged and available for industrial ugg 


INDUSTRIAL DEMAND : 
Industrial consumption in the United States, du n 
1943 is now estimated at 120,000,000 ounces. Our eg 


mate for the arts and industries in 1944 is 125,000, 
ounces, an increase of about 4 per cent over 1943, 
this 125,000,000 ounces, war and other essential pa 
poses accounted for approximately 65 per cent, whidt 
left about 43,750,000 ounces available for other uses, » 


EYE APPEAL STRONG IMPULSE BUYING FACTOR 


Merchandising methods after the war, it is said, 
center more around catching the attention through 4 
appeal to the eye. Packaging and display will be 
signed to take into account the trend toward self-s 
vice and impulse buying: Three out of every five sho 
pers, according to some ‘expert merchandisers, buy @ 
or more articles on impulse every time they shop. Othe 
see things they have had a mind to buy, and purchag 
them. Packaging and display prompt them, and # 
appeal the wares made to the eye. The appeal in jewel 


-FLI-FLURY € C2 BIENNE 


the World Over” 
48 West 48th Street, New York, 19, N. Y. 
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stores that have the services of an expert on: papiay 
should be almost 100 per cent, — 

China and glassware, for example, lend ‘ditniabies 
to a great variety of interesting designs for display and 
attention appeal. They combine with equal facility and 


grace and add to the luster of flatware and hollowware - 


and all silverware to make a jewelry store and its dis- 
play spaces and windows highly attractive. 

The various Rudolph stores scattered throughout New 
York State are among those that have used this com- 
bination fof display very effectively in the past. Adels- 


Loeb in Albany is another jeweler who displays crystal — 


' ware and glass specialties to great advantage, while the 
John J. Naughter store always keeps one window filled 
with the crackled ceramic art ware for which this firm 
is well known. It will profit other retailers to let fine 
glassware and china be the ‘sparking answer to the prob- 
lem of diminished sales through shortages in other lines. 

Another Albany store makes a specialty of Kensing- 
ton Bent Glass ware. This is crystal-clear plate glass 
with frosted designs graven on the underside, hand- 


crafted into useful forms including plates, trays, plaques . 


and vases. 

New uses for glass developed during the war will 
provide other striking new things in postwar glass prod- 
ucts, it is said, and the jeweler who gets into this field 
now, and merchandises it well, will be in a highly ad- 
vantageous position to.capture and hold the postwar 
market. 


RETAILERS TELL WANTS IN WATCHES 
(From page 186) 


dial is preferred for all but watches in pink gold cases 
which are wanted with a matching dial, and Aral 
numerals are considered more desirable than Roman g 
stick numbers. The watch should have either a str 
or expansion bracelet (if a man’s model) or an expansi 
or rachet bracelet (if a woman's), and it should 
packed in an entirely new kind of box not yet designe 
* Jewelers are of the opinion that waterproof watch 


.»will-eontinue to be in demand after the war, and th 


there will definitely be a sufficient demand for poe 
watches to justify their carrying them in stock. ~~ 
CHERNE SEES GOOD YEAR AHEAD 

Featured speaker of the conference was Leagl 
Cherne, executive secretary, Research Institute 4 
America, who predicted another good year for” 
jeweler in 1945. While it will be a year of increas 
difficulty, he said, for the jeweler it will not be a y 
of sharply dropping income. In some respects as a @ 
ter of fact, the luxury trades will benefit from the déh 
in re-conversion and the increasing shortage of a 
normal civilian goods. 

Early reconversion is now out. The resumption 
peacetime durable goods has been delayed indefinite 
The Army is now in the saddle, and what it asks fo 
will get. Normal civilian comforts and the needs of 
mal civilian business will necessarily take second phi 








“Gift-of-the-Month”* as seen tay 


February 1, VO G 


Distinctively new “jeweler-type” spray n 
set with brilliant, full tint rhinestont, 

and simulated pearls; in gold-plated ste ing 
Pin No. 5305—$132 doz. 

Earrings No. 5357—$60 * 


Vogue display cards supplit i 





From our new 1945 collection of spray pins, 
earrings, bracelets, necklaces, chatelai ‘ 
compacts, pearls, to retail from $1 to $0 | | 

. See the collection at our showroom 


JAY KEL 
JEWELRY 00. 


307 Fifth Ave. New York 16 { | 
Chicago: 36 South State St.” 
? *REG. PENDING 
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gz looks young. She feels young. 
She is young. Young and alive— 
emotional and up-to-the-minute. 
And she has just read a moving 
Story by Faith Baldwin, one of the 
jfeat writers of the day and one of the 
uutstanding stars of Cosmopolitan. 
ina _ Great writing makes great reading 
Cosmopolitan is crammed, cover 
0 cover, with the greatest writing of 





0. 


te St. | 


» +. now, Community, 


it’s your turn to talk! 


our times—with reading that mellows 
the mood, reading that stirs the emo- 
tions, reading that starts dreams and 
fires ambitions. 


So now, Community, now that she’s 
under the spell of Faith Baldwin’s 
writing, it’s your turn to talk. Keep 
on showing her your heart-warming 
“Back Home for Keeps” advertise- 
ments. Keep her thinking of your 


1] osmopolitan 


GREAT WRITING MAKES GREAT READING 


IDING | 
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silver as part-of her postwar “corner 
of heaven.” 

You'll ‘never ‘get: her in ‘a’ ‘better 
frame of mind! She’s been living the 
stimulating life portrayed by Katha- 
rine Brush. She’s been inspired by 
Louis Bromfield. 

So take over, Community, and tell 
her your silverware will be “Back 
Home for Keeps” soon, too! 
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Instead, df a year that-was expected:tovsee the begin- 
ning of the rettirn Of normal business, 1945 willbe char- 
acterized by increasing shortages, a continuing squeeze 
on manpower, and in some cases increasing restrictions 
on materials; perhaps even some additional rationing. 

' Against this background of shortage is the additional 
fact that the accumulated savings of the average Ameri- 
can consumer will grow even greater; the wages of many 
of them higher. 

The combination of shortage plus filled pocketbooks 
spells the certainty of a ready market. for almost what- 
ever goods are available. It was this fact in milder 
degree that made 1943 and 1944 record zee for the 
jewelry business. 


MANPOWER SQUEEZE IS WORST PROBLEM 


If only these points had to be considered, the jeweler 
would be guaranteed another banner year, even with the 
20 per cent luxury tax. But there are barriers, War 
Mobilizer Byrnes may yet move even more severely 
against manpower involved in the luxury lines, especially 
in tight labor areas. On top of this most metals will also 
be much tighter. 

The combination of these factors makes the jewelry 
sales outlook for 1945 less promising than the experience 
of 1943 and 1944. But, Mr. Cherne emphasized, it is 
less promising only as compared with these years, not 
less promising as compared with anything that has been 
regarded as normal business in your industry. 

“It is after the defeat of Germany that the jewelry 








trade begins to grapple with the realities of tlie vivst wail 


market. The inevitable increase in the more staple 
durable goods must necessarily affect all of the luxuries, 
It is unlikely, though, that until the defeat of Japan 
the re-conversion will be large enough to either saturate 


* the market or absorb the available buying power. 


EMPLOYMENT RATE IS KEY TO POST WAR 

“The future of jewelry in that long-awaited transition 
day and the days beyond is likely to be less affected by 
the competition of durable civilian goods than by the 
question of how much unemployment will develop. It is 
the size of the unemployed group that will very greatly 
determine whether America is in a buyers’ or sellers’ 
market; whether demand continues high for goods of all 
kinds or deflation and fear of frozen savings dominate, 
It is the shortage of the will to spend much more than 
the shortage of other civilian goods that can ultimately 
affect the jeweler. His ultimate destiny is inextricably 
intertwined with all of American business in the march 
toward high and continuous employment and a con- 
stantly increasing standard of living.” 

Hosts to the conference were the partners of the 
Benrus Watch Co.—Ben, Oscar and Ralph Lazrus who 
conducted the proceedings. 
guests of the company at luncheon, cocktails and dinner 
at the Waldorf, and at the theater for a performance of 
the current hit show, “Harvey,” in the evening. The 
ladies were entertained at tea in the afternoon, 


Attending retailers were the | 





A one end, out pops the toast 
. . . fich, golden brown. At 
the other end, the coffee is brewing 
or eggs are frying on the built-in 
tubular..cooking element. All en- 
tased in gleaming chromium. Long- 
service guarantee. Other models 
include pop-out and: quick-flip, 2- 


slice toaster. 


Distributors now being appointed. 
Write for details. You can "Make 
Money with Merit-Made." 


92 Elm Street 


Closed view ... streamlined and compact 
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MERIT-MADE PRODUCTS 


MERIT-MADE, INC. 








ITS A TOASTER 



















Buffalo 3, N. Y. 
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1 Feeling the Retail Pulse is part of our business. 
Because the store’s customers and the magazine’s readers are one and 
the same people. There’s House Beautiful’s Sara Little looking on 
while Earl Barker (right) President, and K. S, Pelton, Advertising 
Manager of Barker Brothers, show the sketch of their postwar store, 
Bakersfield, California. 





4 3, Getting to the root of plans for postwar roses set 
Beautiful’s Garden Expert, Ralph Bailey, to checking on newly 


“developed species in his trial garden before introducing them to the 
‘public. Here’s famous rose-hybridizer Eugene S. Boerner, Vice-Presi- 
Went and Research Chief of Jackson & Perkins Co., Newark, double- 


g Bailey’s results. 
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PEOPLE'S WANTS...TOMORROW'S LIGHT 
AND ROSES 





®. ‘Possibilities vs. Probabilities” of future light: * 


ing are discussed by fact-ferreter Florence Paine with Dr. Matthew 
Luckiesh, G. E.’s Residential Lighting Director and nationally known 
master of lighting psychology: For a thorough analysis of the subject 
read “What Postwar Lighting Will Mean. in Your Future Life,” 
the sound factual article in House Beautiful’s February issue. 





sii, a ae 


a, Analyzing Value Received for home-makers 
takes Feature Editor Marion Gough to John Gerald, Director of 
B. Altman’s Decorating Department, for serious discussion. Her article 
“Do You Get More When You Pay More” in the February House 
Beautiful features four rooms designed by Mr. Gerald to show what 
$1000, $2000, $3000 and $4000 will buy in home furnishings. 
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SEES NO EASING OF PLATINUM WAR NEEDS 


There was no sign in 1944 of any. easing in demand 
for platinum for military equipment and war industries, 
which continued to require very large amounts’ of plati- 
num and platinum alloys, Charles Engelhard, President 
of Baker & Co., Inc., large refiners of precious metals, 
stated recently in a year-end review. 

“To conserve platinum for these uses,” Mr. Engel- 
hard continued, “United States Government regulations 
have been in effect for over two years. These regula- 
tions prohibit the use of platinum in the manufacture of 
jewelry, which was one of the principal pre-war appli- 
cations. . 

“Platinum and platinum alloys are needed for war 
purposes and they are making important contributions to 
winning the war in numerous electrical and electronic 
devices such as magnetos, automatic controllers, radios 
and other apparatus used in air, land and sea warfare. 
In war industries platinum and platinum alloys are vital 
in producing many materials including explosives, elec- 
trochemicals and special glass products. 

“The necessity of conserving platinum for important 
war uses focused attention on another platinum metal— 
palladium—which is in sufficient supply. During 1944 


- there has been a substantial increase in demand for pal- 


ladium for industrial, jewelry and dental purposes. 

“In the industria] field larger quantities of palladium 
are being consumed in electrical equipment, especially 
for the small contacts so widely used in instruments, 
regulators, relays and similar devices for telephone and 


other equipment. Palladium is being used as a cal 
to good advantage in a growing number of hydrogens 
processes employed in manufacturing various pharma 
tical and organic chemica] products,  . 
“The demand for palladium in the jewelry ind 
increased rapidly during the year. Wedding and 
gagement rings and fine jewelry set with diamonds 
precious stones used more palladium than ever be 
Wider public recognition of palladium as a pre 
metal that is well suited for jewelry and available 
its manufacture was an important factor connected 4 
the rapid growth in popularity of palladium je 
“A larger percentage of engagement and wed 
rings this past year have been made of palladium, | 
vertising in the style publications, sales promotion. 
fashion reviews have featured palladium to a greater 
tent than ever and this has brought about a broader 
preciation of the true merits of the precious meta 
jewelry. The double ring wedding ceremony haj 
come increasingly popular throughout the United § 
and in many cases both rings have been made of 
ladium. a 
“The pen and pencil trade has become an impor 
consumer of palladium for precious metal nibs and 
parts where use of palladium has effected economis 
manufacturing costs. a 
“Dental work, including full and partial d nt 
clasps, inlays, etc., for individuals in the armed se v 
and in civilian life required increased amounts of | 
ladium, as well as platinum, both of which have } 
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Arrow enters its fourth year of service in the production of boxes 


which hold the medals for the heroes in our Armed Forces. And Arrow is 


proud that, throughout these years, it has maintained consistent leader- 


ship in serving this need of our Army and Navy. 


BOXES AND DISPLAYS 


ARROW MANUFACTURING COMPANY, INC., 15TH & HUDSON STS., HOBOKEN, W. J. 
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— Your Old 
~Gold , Silver 


| and 
Platinum 


into 


MONEY 


For 50 odd years DEE & CO. 
has served the Jewelry Trade in 


buying their accumulations of 


RINGS, CHAINS, WATCHES 


Bracelets, Brooches, Spectacles, 
all forms of trinkets that contain 


DEE CHECKS SATISFY 


BECAUSE WE HAVE THE 
FACILITIES 


to recover all values. 


We use 


every grain of precious metal in 
the manufacture of karat golds. 


IF YOU ARE NOT NOW A SHIPPER 


send a trial lot subject to 
your approval of our check. 


J. 


Precious METALS 


Stay Xeain ams. 
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used in dental alloys for many years to improve their 
properties. # 
“Three of the platinum metals—rhodium, ratheninm 
and iridium—continued to be used mainly for all : 
purposes. Research has established that ruthenium cap 
be used with very satisfactory results as a hardener for | 
either platinum or palladium, thus assisting iridium 
which is subject to conservation regulations, a3 is als. 
rhodium. . 
“No new important sources of platinum metals are 
known to have been discovered during the year and pro- a 
duction from the established sources has continued at a 4 
high level. Production and consumption figures are not j 
available due to. government war restrictions placed on 
their publication. Canada has maintained its predomi- 
nant position in the platinum field and others predeay 
for the United Nations were Russia, Colombia, South 
Africa and Alaska. J 
“Except for iridium, prices for the platinum group ¥ 
have remained stable during 1944. Platinum was $35 an ¥ 
ounce, palladium $24 an ounce, rhodium $125 an ounce ‘ 
and ruthenium $35 per ounce. Iridium sold at $165 per 
ounce up to July and since then has been quoted at Pe 
With regard to the outlook for the future, Mr. Engel- 
hard said: ‘No early change is expected in the current — 
demand for platinum and platinum alloys for military — ‘ 
equipment and war industries. It appears that much of © 
what is being learned during the war concerning the uses — 
and advantages of platinum metals will be applicable to 4 
post-war products and processes, which supports a com : 
fident view of the long-term possibilities of the platinum — 
industry.” 









STORE MURALS TELL TOWN HISTORY 


The Olsen & Ebann Jewelry Co., who have their main — 
store and executive offices at 209 South State St., Chicago, — 
Ill., recently issued a handsome brochure, printed in” 





EE 


A section of one of the murals which decorate the Olsen & a 
store, depicts the erection of the first white man's house in | 


color, reproducing the murals which decorate the wall 
of their Benton Harbor, Michigan, store. 
The murals, something decidedly novel in jewelty” 
store decoration, depict the history of Benton Harbot 
from the time the first white man set foot in the region 
in the time of the French missionary explorations, dowm 
through its settlement and development to the present 
day. Almost life-size, the murals encircle the entire 
upper section of the store. The paintings were exe } 
by Martin Ziegner and the extensive research and super 
vision for the work was carried out by Rex M. Davis— 
of the Teichert Studios, Chicago. 
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The Gifts Thich Dour Grandmother 
Receibed Stamped 


oF C Smith & Crosby 


FINEST GOLD-FILLED JEWELRY 





DUE TO THE LIMITED AMOUNT OF METAL 
AND OF LABOR WE CAN ONLY FAIRLY 
ALLOT OUR CUSTOMERS MERCHANDISE 
ACCORDING TO THEIR PAST PURCHASES 


% Waldemar Chains 
%& Neck Chains 

% Lockets 

%& Crosses 


Gold-filled metal used as manufactured by 





% Watch Attachments 
% Identification Bracelets 
% Baby Jewelry 

Anklets 


H. SEG AL the Gold-filled and Rolled Gold Plate Mfrs. 


MAIN OFFICE 
93 Nassau St., New York 7, N. Y. 


Midwestern Office: 33 John R. St., Detroit, Mich. 
Southwestern Office: 714 Brady Bidg., San Antonio, Texas 
Northwestern Office: 4057 12th Ave., South, Minneapolis, Minn. 
Western Office: Gene Henry, Beverly Hills, Calif. 





STANDS 


Are Treasured As Heirlooms Todav mony 
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WANTED ... AMERICA’S BEST 


JEWELRY SALESMEN 


to represent large nationally-advertised staple accessory line selling direct 
to retail jewelers, department store toiletries and jewelry sections in the 
following territories: 


1. Metropolitan New York—large retail jewelers and depart- 


ment stores. 


w nN 


. Ohio-Michigan—Retail jewelry store outlets. 
. Pacific Northwest (Washington, Oregon, Idaho, Western 


Montana)—Retail jewelers and department stores. 


4. Southeast (Tennessee, Kentucky, Virginia and West Vir- 
ginia)—Retail jewelers and department stores. 


WE WANT: men with active personal 
contacts who know the trade thoroughly in 
the respective territories. 


WE OFFER: an excellent and permanent 
income from a substantial volume of busi- 
ness already established in the territories. 
The positions open are not for beginners— 
they are outstanding openings for experi- 


enced men with fine records and sales 
executive ability. 


WRITE FULLY: All applications will 
be held confidential and should be complete 
in every detail, giving desired territory, etc. 
Enclose photograph. 


Qur salesmen know of this advertisement. 


Box “E., 710”, Care JEWELERS’ CIRCULAR-KEYSTONE 


100 East 42nd St., New York 17, N. Y. 
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: New Giftwares 
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Fashioned in a deeply ribbed, swirling style is this 
10" vase (No. 5966) blown in heavy crystal by 
Tiffin craftsmen. It is also made in 8" size. From 
the United States Glass Company, Tiffin, Ohio. 


An excellent item for the fine leather department 
is this billfold made in genuine morocco or genuine 
pigskin, which may be retailed for $8, Keystone 
discount. Stocked by the Frank A. Emmett Co., 
2839 W. Pico Boulevard, Los Angeles 6, Calif. 


This 12-piece zoo of 
miniature, polka-dotted 
animals is made up of 
2" models in porcelain, 
each of which may be 
retailed for 25 cents. 
From the Leo “Kaul ‘Im- 
porting Agency, 115- 
119 {Y) South Market 
Street, Chicago 6, Ill. 


| 
| 
‘ 
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Attractive accents for the home are 
seen in these plaques with their flower 
motif, priced at $2 each. Part of a 
new line of Aristocrat Decorative Ap- 
pointments from Multi Products, Inc., 
1920 So. Western Ave., Chicago, Ill. 


Here is a pocket- 
sized photograph al- 
bum, flat and com- 
pact enough to be 
carried in purse of 
pocket, holding 10 
pictures enclosed in 
cellophane, Made of 
genuine Safian grain 
leather in assorted 
colors; 334" x 31/4" 


ra as es in size. From Essway 
Conway” is the name of this colorful floral oo Mfg. Co., 261 Fifth 


design appearing on the classical ''Edme" : Ave., New York 16. 

shape in Wedgwood's Queensware. Carried 

in full dinnerware by Josiah Wedgwood and | 

Sons, Inc., 162 Fifth Avenue, New York 10. 2 me I . ; ion ™ E 
i 
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famous jew el s—.onker—xon-1-noon—Hore—orLorr—REGENT OF PITT 
—CREATED BY THE MYSTERIOUS ALCHEMY OF MOTHER NATURE INTO GEMS OF SCINTIL- 
LATING BRILLIANCE COVETED BY LOVERS OF FINE THINGS—AND NOW THE GLASS 
INDUSTRY BY CHEMISTRY. AND GENERATIONS-OLD ARTISANSHIP, HAS ACHIEVED WORLD 


SUPREMACY IN GLASS QUALITY, AS AT TIFFIN. THE BEST OLD-WORLD GLASS MAKERS 





LONG AGO MIGRATED TO THIS COUNTRY NOW MRS. AMERICA CHERISHES HER 
NEW-WORLD GLASS AS SHE DOES HER PRECIOUS GEMS. TIFFIN SHOW ROOMS ARE 


LOCATED IN: NEW YORK, 1107 BROADWAY. CHICAGO. 1573 MERCHANDISE MART: 





712 OLIVE STREET LOS ANGELES. CALIFORNIA 


united states glass company °° ° tiffin, o. 
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New Giftwares 


Designed by Bruce Fox are these handsome book ends in solid 
cast aluminum with their game-bird motif. They are 7". by 
3" in size and sell for $90 a dozen pairs. Distributed by 
the Sun Glo Studios, 225 Fifth Avenue, New York 10, N. Y. 


Simple in design is this crystal glass console set, etched with a 
ribbon and flower pattern called “Romance.” The set is made 
up of a 12" lily pond bowl and a pair of low, two-light candle. © 
sticks. Made by the Fostoria Glass Co., Moundsville, W. Va, 
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This acetate “hostess drum," 6/4" by 1%""in size, 
holding 50 standard match books, comes in 10 dif- 
ferent colors, may retail for $2 or, monogrammed, 
for $2.50. Or with 50 midget match books, may 
retail for $1.75 plain, $2 monogrammed. From 
Fred Albert Squires, 200 Fifth Avenue, New York. 


SS PL OE REE It EE 


Marcel Vertes, famous French artist who is best known in this 
country for his fashion illustrations of smart women, designed 
these distinctive decorations for fruit plates, all richly 
imaginative and gay in color. His ceramic designs are done 
exclusively for Castleton China, Inc., 212 Fifth Ave., N. Y. 


LENNY EISELE ELIOT, MOR Yah 


SCH 


Decorated with 
warm - toned tulip 
' decorations com- 
bined with touches 
of gold is this group 
of china accessories, 
including a ciga- 
rette box and ash 
trays, a jug vase, 
and a_ cornucopia 
vase, part of an ex 
ee tensive line. 
Here is an attractive photograph frame, Sal Ae roangy aM oa 
11" by 15" overall, made with quarter-inch | io bith New York 3 
‘beveled edge. With colored flower decora- le ‘ ' 
tion (No. 1807), may retail for $8; un- 
colored (No. 807), for $7. From American 
Art Products Co., 15-17 East !6th St., N. Y. 
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BNEW YorK OFFICE 
200 FIFTH AVENUE 
Telephone GR. 5-4262 
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There’s something NEW under the sun 
. . . New, Fashionable and Beautifully 
Handcrafted . . . it’s the GUARDIAN 
Billfold by Robinson. . 


The swank chain rings onto belt loop 
and makes loss almost an impossibility. 
Thus, combining the essence of practi- 
cality with sophisticated styling and the 
rugged beauty of handcrafted leather. 


ROBINSON REMINDERS 


WESTFIELD, MASSACHUSETTS 


GUARDIAN 


“ “ 


And there’s a SECRET . . . yes, a 
secret pocket . . . and the secret pocket 
is removable. It’s built into the new, slim 
pass case that slips out with the greatest 
of ease and conveniently carries and dis- 
plays ... club cards, credit cards, li- 
censes or what have you. Carry it alone 
when you need only a license and a bit 
of money, 


In several models . . . several styles. 


CANADIAN DISTRIBUTOR 
GEORGE W. MERSON & CO. 
69 YORK ST., TORONTO 


[ 
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By MADELINE LOVE 


That much-discussed question concerning the amount 
of traveling which a trade show. actually prevents be- 
comes academic with the Governmental edict against “all 
gatherings of more than 50 persons” which do not make 
some contribution to the war effort. The February 1 
deadline on such meetings has brought about the cancel- 
lation of most of the gift shows scheduled for February 
and-March, and one can sincerely hope that this drastic 
move. .willhave. beneficial_results on railroad and hotel 
traffic. ; 

. “Fhereis;~however; an” honest difference of opinion on 
this point. At first glance, it seems obvious that the 
elimination.of shows would result in a marked decrease 
in traveling, releasing much precious space on trains and 
in hotels- for the use of those.on military business, This 
is, in fact, the majority opinion, and the Government 
heartily endorses it. 

But there are those in the industry who are just as 
sure that buyers of giftware, china, and glass will do 
almost as much moving about the country during the 
next couple of months as they would have done in at- 
tending shows. They are starved for merchandise, and 
if the merchandise isn’t concentrated at trade shows, re- 
tailers will go direct to the factories or to the whole- 
salers’ showrooms. Conceivably, this could result in an 


and in traveling which is not_easily. controlled, 
* * * 


Designed especially for teachers and students of sal 
economics is a succinct and well-illustrated booklet on 


the manufacture and correct use of table glassware, 
which the Fostoria Glass;Co: has just put out. 
a capsule education in its field, giving the student a brief 


actual increase in traveling, the pointers-out peint out, 





It ig. 


but thorough-going knowledge of glass and its relation 


to the other ingredients of a correctly-set table—g 
knowledge which will be highly useful later on when 
the student has a home of her own. b 
* * * ¥ 
Copeland and Thompson, Inc., has just sent out let- 
ters to its dealers informing them that their allotments 
of Spode in 1945 will be the same as last year’s. “We 
have just received our figures from the factory,” says 
the letter. “They are based on the British Export Quota 
figures, and indicates that shipments this year will be 
about the same as last year.” a 
* * * 


Newsettes: The Holzman jewelry store in Atlanta. 


Ga., has opened a new china, glass and pottery depart- 
ment, offering merchandise ranging in price from $1 to 


$50. Twenty-five by 15 feet in size, the department is 


equipped with walnut display cases in which, to quote 
the store’s advertising, are shown “an exciting array 
of a thousand and one gifts” . Aaron Ulrich Asso- 


ciates, New York, wholesalers of ‘Seweliy: gifts, character 


dolls and religious items, are opening a showroom at 82. 
West 46th Street to display samples which would have. 
been offered at the gift_shows. 
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SWISS WATCH MATERIAL NOW AVAIL- 
ABLE TO REGULAR CUSTOMERS. CROWNS, 
STAFFS, JEWELS, STEMS, MAIN SPRINGS, 
etc., MAY BE ORDERED NOW IN LIMITED 
QUANTITIES FOR IMMEDIATE DELIVERY. 
Send for special Material Circular, Order 
Blanks and Envelopes. 
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March Ist Named Deadline For Retail 
Sale of Jewelry Containing Tin 


In a drastic move to smash the black market use of tin, the War Produc- 
tion Board announces that retail sale of any jewelry or similar products con- 


taining tin will be virtually prohibited 


Striking at the illegal use of tin 
through the retailer after control . of 
manufacturing failed to destroy the 
black market, an amendment to Order 
M-43 forbids purchases from manufac- 
turer of products containing tin after 
December 30, 1944. “Illicit users of tin, 
placing huge profits above their coun- 
try’s needs, have been obtaining tin for 
the manufacture of costume jewelry de- 
spite the fact its use in these articles 
has been prohibited since April 30, 
1942,” officials of the Lead, Tin and 
Zinc Division of the WPB said. 

This ambitious plan to control retail 
sales was established, WPB spokesman 
stated, to help preserve the Government 
tin stockpile which is rapidly decreasing 

* because of lack of native tin production 
and because imports are only equal to 
about three quarters of our primary tin 
requirements. 


“LIST A" HIT 


The text of the amendment states that 
none of the articles on “List A” (which 
includes jewelry novelties, souvenirs, 
trophies, art objects, etc.) can now be 
received from manufacturers for the 
purpose of resale. Furthermore these 
articles may not be sold by retailers af- 
ter March 1 unless the retailer files with 
the WPB an inventory of all articles 
covered under “List A” that are in his 
possession on that date. Tin is contained 
in considerable amounts in all white 
metal costume jewelry. 

To signify his good faith, the retailer 
must carefully describe the articles to 
be sold, from whom they were purchased, 

and when they were bought. Before he 

can offer the goods for sale he must re- 
ceive written permission from the WPB 
on the basis of his inventory. Regional 
' Offices of the WPB went into immediate 
' action upon the release of the amend- 
ment. The New York WPB Compliance 
» Division, for example, delivered to each 
| costume jewelry dealer and distributor 
4 ad of of the amended order and se- 
d a signed receipt of delivery to 
‘forestall any pleas of ignorance. 


a 


1 it aad 


os 


“DEALERS COOPERATING 


+R. A. McGovern, regional manager of 
the WPB Compliance Division in New 
York City, stated that retailer reaction 
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was very gratifying. Most of the dealers, 
he said, welcomed the new amendment 
because it clarifies the situation, Mem- 
bers of -his division have worked on 
cases of illegal use of tin since the issu- 
ance of M-43 on March 31, 1942, and 
some manufacturers who have not com- 
plied with the order have- been investi- 
gated and suspended under its terms. 
Early in 1942 WPB compliance investi- 
gators rounded up about 750,000 pounds 
of tin held in inventory in the New York 
area which manufacturers had bought 
anticipating that they would be entitled 
to use up inventories of tin as was the 
case in the last war. 


TO CONTINUE THRU ‘45 


Authorities declare that tin conserva- 
tion measures will be continued in full 
throughout 1945, with no relaxation in 
the uses of tin in immediate prospect, 
in fact there will be a tightening up, not 








in the number of restrictions on its use, 
but in the policing of conservation 
measures. 

In stressing the urgent need for tin 
conservation, WPB officials pointed out 
that. prior to the war about 90 per cent 
of our requirements for primary tin 
were imported from sources in the Far 
East which have been cut off by Japa- 
nese occupation. Assuming early recap- 
ture of Japanese-held tin mines, it would 
probably be two years before the out- 
put of these mines will bring supply in 
balance with requirements. 


IMPORTED ARTICLES 


As JC-K goes to press, there is some 
question as to whether imported jewelry 
containing tin. is included under the 
amended order. Unofficial sources state 
that the WPB will definitely take action 
against any retailer dealing in tin jew- 
elry, imported or domestic. R. A. Me- 
Govern, of the New York office of WPB, 
declares that problems will be hurdled 
as they come up, but that there are 
plenty of teeth in the order to make it 
effective. : 











BELOW ZERO APPEAL 


Over $200,000 in War, Bonds were sold at an auction held by the Mell Jewelry Co., Fall River, 
Mass., as temperatures dropped to arctic proportions. Cold and wind couldn't 5 folks 
away when they heard that Mell's was giving away toasters, alarm clocks, enters and heaters 
to bond purchasers. Melvin Lazarus, owner of the store, is at the far rig 

warm while Bill Canning, community war bond chairman, acts as auctioneer, The jewel 
itself purchased $15,000 in war bonds as a starter and done watch went for $20,000 in 


+, trying to keep 
store 
nds. 
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To Expand Educational 
Work, Supplying Data 
on Reg. W and OPA 


Election of officers and considera- 
tion of a. constructive program for 
1945. and thereafter provided a full 
day’s session for the Board of. Di- 
rectors of the NACJ at the Roose- 
velt Hotel.on January 15. Fred B. 
Dreifus, Dreifus Jewelry Company, 
Memphis, Tenn., was elected presi- 
dent, succeeding .B. G. Rudolph, 
Rudolph Bros., Ine., Syracuse, New 
York, who had been president since 
July, 1942. 


Mr. Dreifus has been active in recent 
years in connection with the instalment 
jewelry business, especially in tax mat- 
ters. In 1948, he was instrumental in 
organizing a movement which resulted 
in uniting the NACJ and the National 
Retail Furniture Association in seeking 
repeal of the 2nd anti-windfall tax. 
Largely through his efforts, the tax was 
repealed before it went into effect and 
thus saved jewelry manufacturers, im- 
porters, wholesalers and retailers, doing 
business as individuals and partnerships, 
an amount estimated at more than a mil- 
lion dollars. 


FOR UNITED JEWELRY INDUSTRY 


Mr. Dreifus is an advocate of a united 
jewelry industry in seeking trade better- 
ments and in safeguarding the jewelry 
business. He is the author of the Drei- 
fus Plan which proposes that the 
ANRJA and the NACJ form a retail 
jewelers’ council which would unite the 
two retailers’ associations on such mat- 


Fred B. Dreifus Elected President of NACJ 








ters as national legislation, trade shows, 
trade practices, etc. 

Other officers elected for the current 
year. are: Clarence Olsen, Olsen & 
Ebann, Chicago—Ist Vice-President (re- 
elected); Leo Weisfield, Weisfield & 
Goldberg, Seattle—2nd Vice-President; 
Gerald C. Heller, Reliable Stores Corp., 
Baltimore—3rd Vice-President; Samuel 
Gerson, Gerson’s, Inc.,. Detroit—Secre- 
tary; Seymour Greenberg, Royal Dia- 
mond & Watch Co., New York—Trea- 
surer; B. G. Rudolph, Rudolph Bros., 
{ne., Syracuse—Chairman of Board of 
Directors. | 


PERMANENT EXECUTIVE COMMITTEE 


In connection with its expanded ac- 
tivities, the NACJ directors will. place 
much of the management and direction 
of the association in the hands of a per- 
manent executive committee. In addi- 
tion to the president and the chairman 
of the board, four directors will serve 
on this committee. The executive com- 
mittee for 1945 will be comprised of 
Fred B. Dreifus, B. G. Rudolph, Sey- 
mour Greenberg, Gerald Heller, Irving J. 
Wolfgang of Cole & Irwin, Inc., Detroit, 
and Myer B. Barr, Associated Barr 
Stores, Philadelphia. The executive 
committee will hold regular meetings 
every other month. If circumstances 
make it necessary, the committee will 
meet more often. 

The board unanimously ratified the 
arrangement made previously with Hugh 
M. Bennett, eminent legislative tax at- 
torney, and endorsed the position taken 
heretofore by President Rudolph thai 
nothing will be left undone to safeguard 
the interests of retail jewelers in the 
matter of federal taxes. 

Educational work regarding the 
effects that Regulation W will have 
upon instalment jewelry business will be 
continued and the new president will ap- 

(Please turn to page 226) 





Ban Large Conventions, Trade Shows: 
Jewelry Industry “Solidly Behind ODT’ 


“Will the war be impeded if your con- 
vention is canceled?” is the criterion set 
up by the Office of Defense Transporta- 
tion in determining whether meetings 
may or may not be held. 

According to Col. J. Monroe Johnson, 
chairman of the War Committee on Con- 
ventions, organizations planning to hold 
conventions, conferences, trade shows or 
group meetings after February 1 “will 
have to show how the war effort would 
suffer if the meetings were not held.” 

The job of the committee, he declared, 
“is to achieve the objectives set forth by 
Justice Byrnes—to relieve overburdened 
transportation and hotel facilities and 
conserve desperately needed scarce @na- 
terials and ne ec The hundreds of 
messages already received from organ- 
izations of diverse interests indicate that 
the nation is solidly back of our efforts. 
The committee has decided that the 
yardstick it will use to measure the 
essentiality of any meeting is how the 
winning of the two wars we are now 
fighting will be impeded if the meeting 
in question were held to an attendance 
of 50 or canceled outright.” , 

The committee approved an applica- 
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tion form which will be required of or- 
ganizations planning group meetings to 
be attended by more than 50 persons. 
The information asked for includes data 


on past meetings, their frequency and 


importance, why it would not be pos- 
sible to hold a convention by mail or 
delegate 50 members to transact busi- 
ness, and other questions. 


The general exemption from the need 
for applying for special permits for 
meetings of less than 50 does not mean, 
Col. Johnson emphasized, that the com- 
mittee approves the holding of such 
meetings. He pointed out the fact that 
meetings of any size that directly or indi- 
rectly constitute a- strain on transporta- 
tion, housing facilities, or other critical 
situations should be canceled imme- 
diately. 

Application forms are available at all 
ODT regional and district offices, at 
most hotels, convention bureaus and 
from the national ODT office in Wash- 
ington. All applications should be sent 
directly to R. H. Clare, Room 7321, 
Interstate Commerce Commission Build- 
ing, Washington 25, D.C. 





i 


NRDGA Confab Features 
Discussion of Postwar — 
Employment Problems 





x 














A program designed to attr 
people of high calibre to the ret 
trade in the postwar era was id 
lined by Dr. Mark Ellingson, pre 
dent of the Rochester Institute 
Technology, at the recent cor 
ence of the National Retail Dj 
Goods Association. Speaking at ¢ 
NRDGA’s 34th annual meeting he 
at the Hotel Pennsylvania, Ne 
York, January 8 to 12, Dr. Elling 
declared that the medicine, law a 
engineering groups are far ahead 
retailing in providing for a stead 
flow of good people into these fields, 


Pointing out that merchants 
great sums of money in seeking out fine 
merchandise, while spending only a frac- 
tion on personnel, Dr. Ellingson called 
for a three-point program for the culti- 
vation of high grade salespeople. “Stores _ 
must sell retailing as a profession to” 
young people in high school. They must — 
make real opportunities in the retailng — 
field for excellent people, because the 
olden, golden days when retailing was so 
respectable that people would choose it” 
in preference to some other profession — 
are gone.” 

Only four or five colleges have sepa- 
rate departments of retailing, Dr. Rh 
lingson declared, while other professions § 
have hundreds of specialized schools — 
throughout the country. He urged the — 
retailers to support plans to establish 
schools of retailing in the large univer 
sities, adding that two or three courses 
on the subject are not enough. : 

Laurence S. Bitner, vice-president of | 
Wm. Filene’s Sons Co. of Boston, told — 
the merchants that they must spend part — 
of their working days now in planning — 
for the days to come when the money — 
will not be “pouring in like a leak in” 
Lake Erie.” After the war, he said, 
stores will have to reconvert to peace 
time courtesy and quality or they will 
lose out. Citing a survey made in Bos 
to last summer, Mr. Bitner declared 
that “the greatest single reason whidl 
influenced customers to shop in stores 
of their choice was not price; it was not” 
a buying scoop; it wasn’t even a reputa 
tion for fashion-right merchandise and 
complete assortments. It was service!” 


“Plan now,” Mr. Bitner urged, “for” 















































































the return of quality and be ready for 9” 


the critical customer who is sick and 
tired of ersatz merchandise and who 
won’t take less than the best value for 
her money. That is going to take better 
than-ever merchandise training of sale 
people, but don’t be afraid of it.” 
Absorption of returning veterans will 
constitute the “true test of free enter | 
prise” after the war, Garret L. Bergen, | 
personnel manager of Marshall Field & | 
Co., Chicago, declared at the conference. 
Mr. Bergen pointed out that retail end 


(Please turn to page 225) 
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Chicago, N. Y., Boston 
Gift Shows Affected by 
Latest Byrnes Order 


The ODT order restricting business 
conventions had an immediate effect on 
the annual gift shows under the George 
F. Little management. Mr. Little, speak- 
ingin behalf of the boards of directors of 
the Eastern Manufacturers and Import- 
ers Exhibit, Inc., and the National Gift 
and Art Association, told the trade that 
the Chicago Gift Show at the Palmer 
House will be limited to one week, Janu- 
ary 29 to February 2, and that the New 
York and Boston shows have been can- 


The Chicago Merchandise Mart re- 
duced the period of its show from Janu- 
ary 29 to February 3. No definite word 
has been received concerning the two 
gift shows in Dallas or the Western Gift 
and Art Show in San Francisco. All 
ate scheduled for February, and it is 
understood that the sponsors are endeav- 
oting to obtain Government cohsent to 
hold them. 

Coming before the February 1 dead- 
line, the Philadelphia Gift Show was held 
% scheduled at the Hotel Adelphia 
January 15 to 19. The show occupied 
three floors of the hotel and included 
M7 leading lines of gift and art mer- 

ndise offered for spring selling. 





Paul D. Hunt has purchased the 
Mogle Jewelry Company, 115 East 9th 
Ave, Winfield, Kan., from its former 
Owner, Clarence H. Mogle. The com- 
pany was started by L. R. Mogle in 1899 

is one of the oldest firms in Win- 
Mr. Mogle will continue business 

88 an exclusive optometrist and will be 
ted at 208 First National Bank 








War Ageney Gifts Climax 24 Karat Club Dinner 


24 Karaters and guests at the height of the festivities in the W aldorf-Astoria ballroom. 1100 attend 42nd annual banquet... 


© Diners Forego Souvenir to Give $5000 Each to 
War Fund and Red Cross; 1100 Attend Dinner 


Continuing its: wartime tradition 
of the past few years, the 24 Karat 
Club of New York again signalized 
its annual dinner by the presentation 
of generous gifts to the American 
Red Cross and the New York War 
Fund, at the club’s 42nd annual din- 
ner at the Waldorf-Astoria, on Satur- 
day, Jan. 13. Directors of the club 
voted to use in this way the money 
which in peacetime years goes to the 
purchase of souvenirs for the ban- 
queters. 

Eleven hundred members and their 
guests—the number would have been 
far larger had not the guest list been 
held down by wartime: restrictions— 
filed into the grand ballroom at the 
sound of the bugle at 7 p.m. follow- 
ing the usual reception in the foyer. 

Members of the reception committee 
conducted to their places on the dais the 
honored guests of the occasion. Those 
seated at the head table were: Rabbi 
Nathan A. Perilman, Congregation 
Emanu-El of the City of New York; 
Harold Alberts, president, National 
Wholesale Jewelers’ Association; Frank 
C. Beckwith, honorary member, the 
Twenty-four Karat Club of the City of 
New York; William M. Birks, Montreal, 
Que., Alpheus L. Brown, honorary 
member, the Twenty-four Karat Club of 
the City of New York; Fred A. Bullock, 
president, New England Manufacturing 


Jewelers’ Siiversmiths’ Association ; 
Edward E. Conroy, special agent in 








charge, Federal Bureau of Investiga- 
tion; William B. Given, Jr., chairman, 


' Commerce & Industry Division, New 


York 1945 Red Cross War Fund; Royal J. 
Gregg, president, the Jewelers Board of 
Trade; John Hall, president, Jewelry 
Industry Publicity Board; Clifford I. 
Josephson, Jr., president, American Na- 
tional Retail Jewelers Association; John 
S. Kennard, president, Boston Jewelers” 
Club; Richard W. Lawrence, campaign 
chairman, New York War Fund; 
Thomas G. McMahon, president, Chi- 
cago Jewelers’ Association; Reginald 
Reichman, president, the Twenty-four 
Karat Club of the City of New York; 
Benjamin G. Rudolph, president, Na- 
tional Association of Credit Jewelers; 
Cecil R. Strachan, president, Canadian 
Jewelers’ Association, Inc. 


Following the singing of the National 
Anthem, the invocation was pronounced 
by Rabbi Perilman, and President 
Reichman of the club welcomed the 
members and their guests in a brief but 
gracious speech. 

Mr. Reichman then presented to Wil- 
liam B. Given, Jr., chairman of the 
Commerce & Industry Division of the 
Red Cross Fund, and to Richard W. 
Lawrence, campaign chairman’ of the 
New York War Fund, checks for $5000 
to each of these service’. The presenta- 
tion was symbolized by an impressive 
tableau of a beautiful girl handing a 
jewel box to representatives of the War 
Fund and the American Red Cross. 

Following the usual sumptuous din- 
ner, an entertaining floor show of 11 
acts me’d by Bob Russell, was presented 
under the direction of John Greenhut. 

Banquet arrangements had been made 
by a committee headed, as usual, by G. 
(Please turn to page 230) 
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Resumption of Swiss Watch Shipments Seen 


SS Eiger Expected Soon; 
Swiss Border Never 


Actually Closed 


Hopes for the early resumption of 
Swiss watch shipments to this coun- 
try turned sharply upward last 
month with the news that railroad 
service from Switzerland to South- 
ern France and Spain are being re- 
opened. 

Lack of transportation has been the 
one bottle neck, which in recent months 
has choked off the flow of merchandise. 
Swiss manufacturers, according to in- 
formed sources, have good stocks of 
watches, waiting to be shipped, and 
despite the newspaper stories, at no 
time has the Swiss border been “closed” 
in the sense that transit across it was 
forbidden. Any one could walk or ride 
across the frontier but shipment of 
goods to European ports was impossible 
simply because the railroads had been 
put out of commission by bombing and 
demolition, and the motor roads were 
reserved for military traffic. Conse- 
quently, watch shipments came to a 
standstill. 

Newsweek magazine, on page 56 of 
its January 15 issue presents what Ro- 
land Gsell, president of the, American 
Watch Assemblers’ Association, says is a 
true picture of the situation with respect 
to the stories that have been getting into 
print about alleged diplomatic friction 
between Switzerland and the U. S. In 
fact, he has endorsed its accuracy to the 





Cooperation and Teamplay By 
Retailers Will Help Win The War 
Says Namm, New NRDGA President 


Highlight of the recent National Re- 
tail Dry Goods Association convention 
at the Hotel Pennsylvania in New York 
was a resolution adopted unanimously 
by the group which called upon “re- 
tailers everywhere . . . to rededicate 
themselves, and all they have and are, to 
the one supreme task of speeding the 
day of complete victory over the forces 
of brutality which have destroyed the 
peace of the world.” 

Major Benjamin Namm, in accepting 
the presidency of the association, de- 
clared that retailers know now what 
their peacetime job will be—“to dis- 
tribute enough goods and services to 
permit adequate employment.” 

Outlining a program for retailers’ full 
participation in winning the war, he 
called for “the closest cooperation with 
government agencies, for all-out co- 
ordination with manufacturers, for the 
fullest accord with labor, for working 
hand-in-hand with agriculture, and for 
the utmost teamplay with consumers.” 


E. R. Clarke of Shreveport, La., 
has sold his jewelry store in the main 
business district to the Herbert Jewelry 
Company and has opened a repair shop 
in his home at 251 Ockley Drive. 
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extent of using the Newsweek article as 
an official statement by the organiza- 
tion. 

Newsweek points out that while dis- 
cussions have been carried on between 
Switzerland and our own State Depart- 
ment concerning the economic relation- 
ship of the two countries, the object of 
these discussions has not been to apply 
economic pressure, but to tighten the 
ties between the two nations. In fact, 
so far from threatening 


is actually eager to increase American 
purchases from that country and had 
recommended to the military authorities 
the re-opening of Switzerland’s western 
trade routes. 

Now that the railroads are being re- 


_ opened the one obstacle that had blocked 


the flow of Swiss goods has been re- 
moved. 

Of course, it is not yet — to say 
just how soon the first shipments may 
be expected to arrive in the United 
States, but it can probably be assumed 


‘that every effort will be made-to expe- 


dite them, and that the watch supply 
should be markedly improved in the 
fairly near future. 

Meanwhile, at the time of going to 
press, the SS. Eiger which had sailed 
from Lisbon in November with a quan- 


to-stop traffic . 
with Switzerland the State Department 





tity of watches aboard was still laid yp 
in Bermuda for repairs, and no othe 
boats with Swiss cargo have even I¢ 
Europe since then. Eiger is ne 
expected to reach an Atlantic coast p 


_early in February, but no further m 
‘ chandise is in sight until the new 


ments from Switzerland begin comii 
through. va 
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It's the Fourth Time for Hamilton; ~ 
Watch Firm Wins Army-Navy "E" ~ 
In a brief but colorful ceremony ¢ 
January 10, the sage yee byes Com 
any’s Army-Navy “E” was o Fa 
ah for the third rasccail 
month period and 341 employees 
had joined the organization since i 
July received their “E” pins for the 
first time. 
Hamilton’s continued war produ 
which is largely under Navy con 
include such outstanding products as 
famous Marine Chronometer, 
Fuses, Navigational Instruments a 
timepieces for all types of transport 
tion on sea, in the air and on the ground, 
The Hamilton Company is the on 
watch manufacturer to have received the 
three-star “E” award for the production ~ 
of precision timepieces. 4 





"Prudence and Promptness" in Theft Cases Advised by 
FBI Man at JSA Advisory Board Luncheon ? 4 


Taking advantage of the fact that 
many members of the Advisory Board 
were in town for the 24 Karat Club 
banquet, the executive committee of the 
Jewelers’ Security Alliance invited the 
mmbers of the organization’s Advisory 
Board to lunch with them on Saturday, 
Jan. 18, at the Waldorf Astoria, for the 
purpose of considering the association’s 
affairs and its program of activities for 
the coming year. More than 30 at- 
tended. 

Victor Lambert, as vice-president of 
the association, presided in the absence 
of President Walter Eitelbach, who was 
unable to attend. In his other capacity 
as chairman of the membership commit- 
tee, Mr. Lambert reported that 1400 new 
members had joined the Alliance during 
1944, an all-time high for acquisition of 
members in any one year. He also 
pointed out that in the course of its his- 
tory the Security Alliance had spent 
over one million dollars in investigating 
crimes against jewelers and bringing the 
criminals to justice, in addition to which 
it had paid out over a quarter of a mil- 
lion of dollars in rewards for informa- 
tion leading to the apprehension and 
conviction of jewelry criminals. 

Edward E. Conroy, head of the New 
York section of the FBI whose work 
often dovetails with that of the Security 
Alliance, discussed the problem of jew- 
elry crimes and made some recommenda- 
tions by which jewelers could help to 
safeguard themselves. Among the things 
that he suggested were that jewelers get 
acquainted with.their local police de- 
partments and make sure that both they 
and the Jewelers’ Security Alliance are 


notified promptly in the event of a 





crime. Promptness in starting an in- — 
vestigation, he explained, often makes — 
the difference between the ultimate cap- — 
ture of a criminal and his escape. 2 

Otto D. Wormser, as chairman of the — 
organization’s crime ‘committee, dis 
cussed ‘the difficulty of obtaining identifi- 
cation of criminals and the -carele 
which jewelers often display in’ failing 
to guard their merchandise against the 
sneak thief and the window smasher 
Ordinary carefulness and prudence, he 
pointed out, would help greatly in re ~ 
ducing criminal activity. A sneak thief ~ 
can operate only when the jeweler # 
careless. : 

William B. Ogush, chairman of the 
insurance committee, and C. W. Bok 
linger insurance consultant for the All- 
ance, reported on the new activity of 
organization in providing the members 
with advisory service on their insurance 
problems, and urged that JSA members 
make it a point to keep themselves in- 
formed properly about insurance cover 
age and the most effective and econom 
cal ways of obtaining it. Such informa ~ 
tion is available through the insurance — 
committee and the insurance counsel, but 
it was stressed that the service is advis- 
ory only. Under no circumstances will 
the JSA embark on a program of insut 
ance buying or brokerage, Mr. O 
pointed out. 

Other speakers included: G. H. Nie | 
meyer, William Boylan, well known in- 
surance man; Captain H. S. Mosher of 
Pinkertons, who are retained as detec 
tive agents for the Alliance; and R. C. 
Murphy, executive secretary of the a580- 
ciation. 
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Merrymakers at Chicago banquet above 
pause to have their pictures taken. Below, 
stainless steel carving set with hardwood 
by B handles, given as souvenirs of the event. 


—— 







1 Was 1936-9 a Normal Era 
‘For the Jewelry Trade? 


The use of the 1936 to 1939 period as 
#yardstick to measure “normal” profits 
in the retail jewelry field, has been 
>§ Mestioned in an action filed in the U. S. 
4 Tax Court by T. C. Tanke, Inc., of Buf- 
‘§ falo, N. Y. In an action which may 
"® Prove to be of the utmost importance tor 
»§ al retail jewelers should the taxpayer’s 
‘the § Cmtention be upheld, the Buffalo firm 
bers § *eks relief in the matter of the excess 
ance § Profits tax assessed against it. 
bers § The period in question, it is contended, 
} in- § Was not an average one for the retail 

~§ SWelry business although it may have 
om ‘en for other trades. The jewelry busi- 
ma} iss, Tanke points out, was by its na- 
ance} tire, slower than most in recovering 





3 


Aes rom the depression of the early 30’s, 

will thd while 1936 to 1939 may have been an 

“an a of fair average profits in most lines, 

gush it was much below normal in the jewel- 
Ty field. 

Nie- It is unfair, therefore, to assess excess 


: in- (& Molits on the present increase over that 
r of @ Mtiod as far as jewelry is concerned, 
etec- 1p taxpayer holds. If the claim is al- 
. ¢ ] lowed, it will establish a precedent on 
asso- | fF many over jewelers may be able 
to obtain relief. 
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Chicago Jewelers, Guests Meet at 7ist Banquet 


CJA Continues Unbroken Series with 71st 


Annual Dinner; More Than 1000 in Attendance 


Fortunate in that its annual ban- 
quet was held before the recent ban 
on trade gatherings was issued, the 
Chicago Jewelers’ Association met at 
the Stevens Hotel in Chicago, on the 
evening of Saturday, Jan. 6, for its 
71st annual banquet—the longest 
series of such affairs for any or- 
ganization in the industry. 

The more than 1000 members and 
guests found the evening a thor- 
oughly delightful one with a splendid 
dinner, excellent entertainment and 
unbounded good fellowship. 

As usual, cocktails preceded the an- 
nual banquet at 7 o’clock. Presiding at 
head table was Thomas G. McMahon, of 
Thos. J. Dee & Co., president of the 
association, flanked by dignitaries of the 


jewelry industry and representatives of 
the armed services, 


Special guests of honor at the affair, 
which was designated as the “Purple 
Heart” dinner of the: association, were 
a group of war veterans who have re- 
ceived this honor for wounds incurred in 
the service of their country. 

Other guests of honor included Regi- 
nald Reichman, president of the 24 





Says the petition in part: 

“In the period of the general depres- 
sion from 1930 to 1934 inclusive, jewelry 
was by natural laws subordinated in de- 
mand to necessities. In the up-turn, 
such as began in 1935, the demand for 
luxury goods (jewelry) did not follow 
the degree or extent of general recovery 
for the reason that long restricted pur- 
chasing power chanelled the increased 
wages and earnings into added neces- 
sities and semi-necessities and lastly into 
luxury goods. This fact lengthened ‘the 
subnormal business cycle (caused by the 
general depression beginning in 1930) 
for the retail jewelry business .. . far 
beyond the period of recovery for retail 
merchandising and business in general.” 








Karat Club of the City of New York; 
Clifford I. Josephson, Jr., president of 
the American National Retail Jewelers 
Association; Royal J. Gregg, president 
of the Jewelers Board of Trade, and 
Fred A. Bullock, president of the New 
England Manufacturing Jewelers’ & Sil- 
versmiths’ Association. 


Following the dinner, the entertain- 
ment committee provided an excellent 
floor show. of nine acts introduced by 
Wade Booth, master of ceremonies, with 
music by Johnny Jones and his band. 
The production was under the direction 
of Miss Doris Hurtig. As a souvenir of 
the occasion each diner was presented 
with a handsome carving set, attrac- 
tively mounted in a block of hard maple. 
The party, as usual, ended with informal 
gatherings for the remainder of the eve- 


ning through the various hotel suites. 


The banquet committee, in addition to 
President McMahon, consisted of John 
M. Biggins, chairman; R. Schell Hul- 
bert, Philip C. Abrams, Dave E. New- 
man, Marshall Spies and Leonard Lewy. 
Officers of CJA for the current year are: 
Thomas G. McMahon, president; Charles 
G. Brown, vice-president; John M. Big- 
gins, treasurer, and Louis Goldman, sec- 
retary, and the directors are the follow- 
ing, in addition to the officers: James G. 
Flatau, Vincent J. Newman, Frank M. 
Bedinger, Henry Paulson, Hans J. 
Bagge, J. K. Marshall, David E. New- 
man and William T. Smith. 





Howes Elected President of the 
Wilshire Chamber of Commerce 


Durward Howes of Los Angeles, vice 
president for the Pacific Region, 
ANRJA, was recently elected president 
of the Wilshire Chamber of Commerce. 
Mr. Howes has been identified with the 
business and civic life of Los Angeles 
and the Wilshire district. He is past 
president of the Los Angeles Junior 
Chamber of Commerce and the Junior 
Chamber of Commerce of the United 
States. He was also founder-president 
of the Wilshire Center. 
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But, right now it’s... 


FULL TIME WAR WORK 
FOR HER 


This young lady once spent 
45 hours each week making 
Gilbert clock parts. Later, her 
: skilled fingers and mechanical 
“know how” were divided be- 
tween clock work and war 
work. Now, she’s 100% on 
war work and hasn’t made a 
clock part in months. 


Today, she typifies Gilbert's 
organization. The craftsman- 
ship is here; improved ma- 
chines and plant facilities are 
here. Some day soon those re- 
sources will again make the 
Gilbert Clocks you’ve been 


waiting for. 














* 
THe Wo. L. GILBERT 
Crock Corp. Y 


chock makers to the nation since 1807 
WInstTep, Conn. 
- 


Keep Your Postwar Eye on 






Gusert 





Crocks 














Dollar-and-cent retail prices for four ® 


brands of imported watches were an- 
nounced last month by the Office of 
Price Administration. The orders re- 
quire that each of these watches must 
be tagged or labeled by the importer to 
show the style, name or number of the 
watch. 

Effective January 5, the orders estab- 
lishing these prices for Gruen, Rolex 
and Mido watches are the first of a 
series to be issued by the OPA modify- 
ing the provisions of the recent im- 
ported watch regulation. ‘The regula- 
tion required retailers to apply to OPA 
district offices for in-line prices on new 
model watches. The setting up of speci- 
fic retail prices will automatically relieve 
retailers of the need for making indi- 
vidual price applications for watches 
covered by the orders. 

Pricing orders will be issued for other 
importers, chiefly where suggested retail 





Dollar-and-Cent Ceiling Prices Established by OPA |. 
For Gruen, Helbros, Rolex and Mido Imported Watches — 















; ———— 
prices have been in effect for a song - 
Y Me 





and have generally been followed 
retailers, the agency said. In @ fey 
cases dollar-and-cent retail price orden 
may be issued for brands of wa' 
that did not customarily carry suggested 
retail prices. The prices as established 
will be in line with the level of m 
prices of retailers for similar watches, 
The prices announced are, with a fey 
exceptions, the same as the retail price 
these importers had previously 
gested. Consequently, they are the sam 
as retailers’ maximum prices es 
by reference to March, 1942, prices, — 
Complete lists of maximum 
have been compiled and may be obtained 
from the OPA by referring 40 RMPR 
499, dated December 8, 1944, and Jany. 
ary 4, 1945. The prices quoted are jp 
most cases the same as prevalent key 
stone prices. ‘ ‘ 






















ANRJA Cancels Mid-Year Meeting in Compliance With 
Byrnes Request That No Conventions Be Held After Feb, | 


In compliance with the appeal issued 
on January 5 by James F. Byrnes, Di- 
rector of War Mobilization, in which he 
asked that no more group meetings, con- 
ventions, and trade shows ‘be held after 
February 1, The American National Re- 
tail Jewelers Association has called off 
its meeting in Chicago which had been 
scheduled for February 4, 5 and 6. 

The following telegram was sent to 


Mr. Byrnes by Secretary Charles T. 


Evans on January 8: 

“The American National Retail Jew- 
elers Association with more than 6,000 
members in every State in the Union, as 
well as Alaska and Hawaii, is happy to 
advise that it is complying with the Gov- 
ernment’s request regarding conventions 
and is today cancelling its scheduled 
meeting of February 4, 5 and 6 at Hotel 
Sherman, Chicago. Although the pro- 
gram has been advertised for some little 
time and a large amount of exhibit space 
has been sold, we believe it is our pa- 
triotic duty to refrain from going for- 
ward with such a gathering at this time.” 

No announcement has yet been made 
as to whether ANRJA’s annual conven- 
tion and trade show scheduled for the 


a 
‘ 


————_—____.., 








week of August 20 at the Waldorf. 
Astoria in New York will likewise he 
cancelled. It is understood that a dec} 
sion on this question may be withheld 
for a time to see whether conditions 
change in the meanwhile. If the situs 
tion should improve to a point where te 
strictions upon travel become no longet | 
necessary, there will, of course, be no 
reason why the meeting should not be 
held as originally planned, but if condi- 
tions remain as at present presumably 
it will be called off or postponed. 





With the avowed intention of building 
the largest watch and jewelry supply 
business in the Washington, D, C., area, 
Ed Schleifstein, ‘formerly manager of 
Blustein Company, has gone into busi- 
ness for himself. The new firm is known 
as the Advance Watch and Jewelers 
Supply Co. and is located at 417 Seventh 
St., N.W. Mr. Schleifstein plans to com 
centrate solely on genuine watch mt 
terials, tools, findings, fine leather stra 
boxes and all supplies needed by 
watchmaker and jeweler. 














HAGANS' CHRISTMAS DINNER 


Above is a photograph of the revellers at the Orville R. Hagans annual Christmas dint 
Members of the Hagans Associated Enterprises, Denver, Colo., enjoyed themselves at M™ 
dinner which was followed by entertainment by a dance group of 30. Ted Miller, manager @f” 
the material department and Robert Simmons, manager of Shop No. 2, furnished pid a4 
and guitar music for dancing and group singing. | 
ia 
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| 11% Planning to Start 
tine On Their Own as Soon as 
fa! They Leave the Service 


Retailing is the choice of nearly 
half the enlisted men who plan to 
operate businesses of their own after 
the war, a survey conducted by the 
Information and Education Division, 
Army Service Forces, reveals. 


The plans of 20,000 enlisted men were 
determined through a questionnaire sent 
to a cross section of troops in the 
United States and in two overseas’ thea- 
ters of war. The survey showed that 11 
laa cent of the men have definite plans 
mt for businesses of their own and that 47 
ey. per cent intend to go into the retailing 

-} and service trades. For the most part 
they are interested primarily in rela- 
tively small enterprises, with half of 
those having definite plans saying they 
will invest $4,000 or less. 

Among those who have definite plans 
for business or farming, 42 per cent had 
previously been self-employed, an addi- 
tional 40 per cent had previously worked 
as employees in the same field they plan 
to enter. Only 13 per cent had no previ- 
ous experience. 

Falling into the daydream category 
are the 6 per cent who are definitely in- 
terested tn such prospects but are not 
absolutely certain. Still another 25 per 
¢ent have vague plans or hopes for en- 
terprises of their own, but are also con- 
sidering other possibilities after dis- 
charge. 

Approximately a fifth of the men who 
have definite plans for businesses say 
___ ¥_ they will.have all the capital they need. 
An additional third say they will have 
ilding } at least half enough. 
upply At the time the men were questioned 
| area, | several months ago, many soldiers were 
er Of § still not familiar with the details of the 
G.I. Bill of Rights, and its guaranty pro- 








busi- 
visions for loans to vetérans. As soldiers 
welets } become more familiar with the details 
eventh § of the bill, it is quite possible there will 
0 CO § be some changes in the plans of some of 
ms] the men, the report concluded. 

“—_ __ The regulations covering loan guaran- 

ties for veterans as stated in the G.I. 
Bill of Rights are basically much the 
fame as those for farm and home loans, 
and are circumscribed by the same limi- 
tations, providing that the maximum 
amounts of guaranty for any one person 
ts $2,000 and the interest charged on the 
Wan may not exceed 4 per cent. 
1) The law also provides that: 
)1. The proceeds of the loan will be 
wed by the veteran to purchase real or 
‘Personal property to be used by him in 
“Me pursuit of a gainful occupation. 
2. Such property will be useful in and 
easonably necessary to $uch occupation. 
| 8. The ability and experience of the 
‘Yeteran and the conditions surrounding 
‘Me project are such that there is a rea- 
tonable likelihood of success. 
‘4. The purchase price does not exceed 
oy normal value by proper 
ppraisal. 
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) It is reported that the Reconstruction 
























































: ince Corp. and the Smaller War 
8 Corp. will set up staffs to provide 
@ * check on these provisions when loans 
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Retail Store Ownership Attracts Servicemen 








are contracted for by veterans. The 
Smaller War Plants Corp., under exist- 
ing law, is also empowered to buy sur- 
plus plants, equipment and goods to aid 
in the establishment of small business by 
veterans. 

Any veteran who was in service after 
Sept. 16, 1940, and who was discharged 
under conditions other than dishonorable 
after 90 days of service, is eligible for a 
guaranty of a business loan. Forms nec- 
essary for loan guaranties are available 
at Veterans Administration offices and 
will be distributed to recognized. lenders. 

With interest in independent business 
on the part of servicemen at a high, 
the danger of fleecers and racketeers be- 
comes proportionately great. As part of 
the program to protect returning veter- 
ans, Better Business Bureaus are dis- 
tributing a newly published pamphlet 
entitled “Facts Veterans Should Know 
Before Starting a Business.” 

The booklet describes -“opportunity” 
schemes the business-minded ex-service- 


man should avoid, gives full details of 
the veterans’ loan program and lists 
sources of additional information where 
practical advice on the subject may be 
obtained. 

In announcing publication of the book- 
let, Marshall A. Mott, president of the 
National Association of Better Business 
Bureaus, pointed out that one out of 
three new concerns close their doors 
within six years. “The biggest single 
factor in business failures is inefficient 
management—usually due to failure on 
the part of the owner to acquire suffi- 
cient background knowledge of the _busi- 
ness which he operates,” said. “This 
booklet will serve to point out the risks 
and the factors which cause failure, thus 
providing in part, assurance of success 
for the veteran.” 

Copies of the booklet may be obtained 
without charge from local Better Busi- 
ness Bureau offices, or from the Na- 
tional Association headquarters, 212 
Cuyahoga Building, Cleveland 14, Ohio. 





Federal Reserve System Conducts 
Fifteenth Retail Credit Survey; 
6,000 Firms Responded Last Year 


A Retail Credit Survey will be con- 
ducted again among jewelry and other 
stores this year by the Federal Reserve 
System, it has been announced. Forms 
for use in reporting retail operations of 
1944 are being distributed now and re- 
tailers throughout the country are urged 
to cooperate in the survey. Nearly 
6,000 firms made returns for 1943. 

According to Woodlief Thomas, assist- 
ant director of the division of research 
and statistics, results are made available 
to retailers who have furnished informa- 
tion as soon as they are available. Some- 
times preliminary findings are announced 
before the final report can be completed. 
The form to be used for the 1944 survey 
is shorter and simpler than those of for- 
mer years and the information requested 
is readily obtained from records cus- 
tomarily maintained by retailers, Mr. 
Thomas said. The Reserve Banks are 
asking that returns from respondents 
reach them around the middle of Feb- 
ruary. 

For certain items on retail trade, the 
survey gives the only comprehensive in- 
formation that is available as often as 
once a year. These include credit sales, 
accounts receivable, and retailers’ capi- 
tal position. Figures are given by size 
of store, for principal regions and in 
many cases for individual cities. 

In return for voluntary participation, 
each respondent will receive a copy of 
the national and regional summaries for 
his line of business. “Individual re- 
tailers find this information useful in 
reviewing their own operation against 
the experience of others in the same 
field,’ Mr. Thomas said. 

Anyone not receiving a schedule and 
wishing to submit data may obtain a 
form on request from the Research De- 
partment of the nearest Federal Reserve 
Bank. 





The largest diamond ‘find in South 
Africa in recent months was a Cape 
stone weighing 110% carats, unearthed 
by a Mr. Langeveldt. 





Tagging Rule on Pens, 
Pencils Went into 


Effect as of Jan. 1 


Fountain pens and mechanical pencils 
sold at retail om or after Jan. 1, 1945, 
must be tagged or imprinted with the 
proper dollar-and-cents retail ° ceiling 
price, brand name and model number, 
according to latest OPA stipulations. 

The maximum price regulation setting 
dollar-and-cent ceiling prices at retail 
became effective Nov. 1, 1944. However, 
fountain pens and mechanical pencils 
shipped before that date were not re- 
quired to be tagged by the retailer until 
Jan. 1. Those hipped after the effective 
date must be tagged by the manufac- 
turer. OPA’s announcement serves as a 
reminder to both retailers and consum- 
ers that none of the items covered by the 
regulation can be legally sold without 
the tag or imprint. 

Tags must show the. retail ceiling 
prices fixed in the regulation or the re- 
tail ceiling prices fixed upon application 
by wholesalers. or retailers to their OPA 
district offices. The agency said that the 
tagging requirement does not apply to 
fountain pens and mechanical pencils 
with barrel.or cap of solid precious 
metal, to used or imported articles, or 
to those imprinted for use by advertis- 
ers. This group will continue to be priced 
under the same General Maximum Price 
Regulation, which sets prices at the in- 
dividual seller’s March, 1942, level. 

More than 1000 fountain and. me- 
chanical pencils have al been given 
specific maximum prices by OPA. 





Dave Schoonover, 120 E. Water Street, 
Elmira, New York, missed his first 
Christmas season in 42 years on W: 
Street. Struck by pneumonia at the 
of November, he has been in the St. 
seph -Hospital for many weeks. 
condition was at one time considered 
serious that it warranted calling 
home on an emergency fur 
the Army. His condition is now 
ing, but it will be some time be: 
can return to the store. During the 
holiday season the store was handled 
Mr. Schoonover and a staff of six. 
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5 WAYS BETTER 


hope the day is not too far off, 
now, when you'll again be able to 
stock Manning-Bowman’s popular 
“Long-last,” 8-Cup Percolator. That’s 
why we’d like to have you censider the 
five M-B selling features below. No 
other electric percolator can offer so 
much, saleswise or profitwise! 


5 M-B FEATURES WORTH WAITING FOR: 
* Perfected percolation insures delicious 
coffee. 
* Easy pouring...drip-proof spout. 
* Protective, fuse-link device prevents 
- overheating. 5 
* Low current cost...long-life heating 
element. 
* Easy-to-clean chromium finish and 
lining. 
Americans are waiting for the day 
they can. buy electrical appliances— 
good appliances. And for thousands of 
postwar. prospects, Manning-Bowman 


means best! 


We wish we could supply you right 
now. But you know the story: all our 
production is going into war work. So 
please be patient and remember, the“ 
best is worth waiting for and... 


Manning- 
Bowman 
Means Best 


MERIDEN, CONN. 
BUY MORE BONDS—AND MORE! 








PERUVIAN 
STERLING SILVERWARE 


925 fine 


Air Express 


ittended by 
fir Mail to 


ENRIQUE KAUFMANN ROOS 


P.O.B. 886, Lima, Peru 


Write by 





George C. Lunt, founder of Lunt Sil- 
versmiths, Greenfield, Mass., and dean 
of the sterling silverware craft, was 
asked to meet for luncheon at the Wel- 
don Hotel, in Greenfield, with-a few of 
his old-time associates and partners on 
the occasion of his 80th birthday, De- 
cember 80, 1944. On his arrival, he 
found not only this small group of old- 
timers but virtually every one of his 
“competitors” who had gathered to pay 
him a tribute of friendship and respect. 

“Gus” Niemeyer served as toastmaster, 
and on behalf of the industry, presented 
to the honored guest a beautiful sterling 
silver waiter engraved with the signa- 
tures of 58 of Mr. Lunt’s closest friends, 
which is pictured at the right. As Mr. 
Niemeyer sagely observed,.it was found 
necessary to limit the signatures to those 
who had been most intimately associated 
with Mr. Lunt. “Because,” he added, 
“had we attempted to reproduce the sig- 
natures of all your friends, George, we 
would have found it necessary to engage 
the engraver who carved the Lord’s 
Prayer on the head of a pin.” 

e flood of congratulatory messages 
and evidences of esteem were fittingly 
climaxed by the presentation of a bou- 
quet of beautiful American Beauty roses 





Jewelry Crafts Association 
Reelects All Officers 


All officers of. the Jewelry Crafts As- 
sociation of Greater New York were re- 
elected for another year at the annual 
business meeting and dinner of the or- 
ganization, at the Hotel Taft, on Mon- 
day evening, Jan. 22. They are as fol- 
lows: W. Waters Schwab, J. R. Wood & 
Sons, Inc., president; William B. Ogush, 
first vice-president; Edward J. Gross, B. 
& E. J. Gross Co., second vice-president, 
and Jacob H. Schaeffer, Shiman Bros. 
& Co., treasurer. 

Guest speaker of the evening was G. 
H. Niemeyer, who discussed the present 
over-all situation in the jewelry industry, 
and urged self-restraint and moderation 
as the proper course for the industry to 
pursue in successfully getting through 
the difficult period ahead. ~ 

President wab described the cur- 
rent negotiations now going on with the 
International Jewelry Workers Union, 
looking toward the negotiation of a new 
contract between employers and _ the 
union, listing the various union demands, 
and the attitude of the association’s ne- 
gotiating committee on each. 

The committee was given a vote of 
confidence by the meeting and instructed 
to continue its proceedings along the line 
which it is at present following. 





















from the employees of Mr. Lunt’s plant 
in Greenfield. :. 

In the photograph above, taken at the 
luncheon, those seated are, Evarts ( 
Stevens, president, International Silver | 
Co.; W. A. Kinsman, president, Towle 
Silversmiths; Mr. Lunt, Mr. Niemeyer, | 
W. F. McChesney, vice president, Gor 
ham Co.; Senator Sinclair Weeks, j 
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ROUND & SQUARE 


w 
MAX SCHUSTER 
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Grinberg New Executive 
Head of JVC; Was WPB 


cere 


Jewelry Administrator 


rectors of the Jewelers Vigilance 
mittee, meeting at the Waldorf-As- 
Goria in New York on Friday, Jan. 12, 
“confirmed the appointment of P. Irving 
“Grinberg, late Jewelry Administrator 
fo’ WEB, as the paid executive head of 
“Yhat organization. Mr. Grinberg’s offi- 
‘al title has not yet been decided but 
‘is duties will correspond to those gen- 
‘erally carried on by the executive secre- 
“tary of an association. 








“Mr. Grinberg, before joining the War 


Production Board shortly after the be- 
of the war, was a dealer in 
re rls and precious stones in New York 
ty, and has spent most of his life in 
the jewelry industry. He is past presi- 
dent of the 24 Karat Club and has been 
active in other trade organizations. 
_. The committee expects to open an 
fice in the midtown section of New 
‘York’ City in the near future, to be 
under the direction of Mr. Grinberg, to 
whom all problems coming within the 
scope of the Vigilance Committee should 
*be addressed. It is also planned to ex- 
the work of the committee and a 
more detailed statement on this point 
will be issued soon. 
Among other matters discussed at the 
meeting was the suggestion by Walter 
N. Kahn, president of the American 
Jewelers Protective Association, that 
that organization be taken over by or 
merged with the Vigilance Committee in 
view of the fact that the work of the 
two organizations parallel each other to 
@ considerable extent. This is being 
studied by a special committee with a 
view to taking such action if it appears 
practical. A further report on this sub- 
‘ject may be expected in the near future. 
_ A report was presented covering the 
Vigilance Committee’s recent campaign 
to obtain funds for the carrying on of 
this work. Subscriptions received were 
reported as. follows: 


227 retailers $4,639 
189 wholesalers 4,750 
240 manufacturers 16,575 


Total 606 $25,964 

It was felt that much greater support 
should be obtained from retailers in 
whose interests much of the work of the 
committee is carried on and a special 
effort is to be made in this direction. 

Efforts have been made by the Vigilance 
Committee to obtain for semi-precious 
colored stones the same exemption from 
OPA ceiling regulations which already 


' applies to diamonds, emeralds, rubies, 
_ Sapphires and pearls, but no tangible re- 
' sults have as yet been secured. 


A special committee which consists of 
Edward O. Otis, G. H. Niemeyer and 
Charles Church is continuing to follow 
up on this question and hopes to have 
another report in the near future. 

Other subjects discussed at the meet- 
ing included the current critical silver 
situation, which is reviewed elsewhere in 

issue, and the need for a more in- 
tensive campaign for memberships and 
‘contributions on the part of the Vigi- 
lance Committee. 








HOLD DOWN 
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Increase 
Turnover 

















Why tie up your capital in high-priced, slow-turn items—when 
the entire inventory of any supplier anywhere in the nation is 
yours within a matter of hours—when you specify Air Express. 


Yes, thousands of businessmen are finding that the routine 
use of Air Express holds down inventory of war-essentials, and 
still gives satisfactory service to customers on slow-turn items. 


Think it over, and you'll find many economical uses for Air 
Express in your business. 


Specify Air Express — Low Cost for High Speed 


25 lbs., for instance, travels more than 500 miles for $4.38, more than 1,000 
miles for $8.75, more than 2,000 miles for $17.50, at a speed of three miles a 
minute—with cost including special pick-up and delivery in all U. S. cities 
and principal towns. (Often same-day delivery between airport towns and 
cities.) Direct service to scores of foreign countries. Rapid air-rail service 
to 23,000 off-airline points in the United States. 

Write Today for “Quizzical Quizz’’, a booklet packed with facts that will 
help you solve many a shipping problem. Railway Express Agency, Air 
Express Division, 230 Park Avenue, New York 17. Or ask for it at any 
Airline or Express office. 


GETS THERE FIRST—— 


Phone RAILWAY EXPRESS AGENCY, AIR EXPRESS DIVISION 
Representing the AIRLINES of the United States 
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| The speakers’ table at the annual meeting of the Cincinnati Wholesale Jewelers and Many. 
| facturers Association, January 9 in the Hotel Alms. Left to right, Charles Dispecker (M 
Schwab Co.) elected executive committee member; George W. Brown (Gerwe-Brown Co); 
Ed, Brunst (Gruen Watch Co.), named vice president; Al Wallenstein (Wallenstein-Maye 
Co.), named to his third term as president; Arthur Hirschfield (D. Jacobs Sons Co.), secre: 
tary; Earl Bosse (Oskamp Co.), treasurer, and Robert Seifert (Albert & Seifert Co) 

executive committee member. 


| 


















Members of the Cincinnati Wholesale < 


Jewelers & Manufacturers Association, 
at their annual dinner and election Jan. 
9 in the Hotel Alms, pledged utmost co- 
operation with the Government in the 
present crisis. 


George Brown (Gerwe-Brown Co.), 
reporting on a recent industry meeting 
in Chicago, declared that “our needs 
must be subordinated until we have won 
victory on the battlefield.” 

He stressed the importance of reliev- 
ing pressure on the manufacturers. 
“They are doing all they can for the 
retailers and wholesalers under the 
emergency restrictions and we should 
not goad them into possible violations 
of War Production Board regulations,” 
he declared. 


“Everyone in our business agrees that 
the WPB has treated us very well under 
the circumstances and we want to do 
everything possible to make its job 
easier.” 

It was pointed out that the manpower 
problem now had become an_ even 
greater factor in the shortage of jew- 
elry items than the lack of materials. 


The group decided that to further im- 
press wholesalers and jewelers and also 
the retailers here with these problems, 
an invitation would be extended to Ed- 
ward Otis, Jr., executive secretary of 
the New England Manufacturing and 
Silversmiths Association, to address a 
meeting in Cincinnati as soon as possi- 
ble. 

Al Wallenstein (Wallenstein - Mayer 
Co.), re-elected to his. third term as 
president, disclosed that plans were 
being discussed for expansion of the or- 
ganization’s activities. He also sug- 
gested that a committee be designated 
to offer aid and cheer to members who 
are ill. 

Other officers re-elected were Ed Brunst 
(Gruen Watch Co.), vice president; 





Hanging together—Recently, when an 
English optician resumed his practice 
after being honorably discharged from 
the Army, his local competitors joined 
in a newspaper announcement welcoming 
him back! 


OHIO WHOLESALERS PLEDGE WAR SUPPORT 
































Arthur Hirschfield (D. Jacobs Song” 
Co.), secretary; Earl Bosse (Oskamp 
Co.), treasurer, and executive committee 
members, Robert Seifert (Albert & Se- 
fert -Co.), Charles Dispecker (M, 
Schwab Co.), Herbert Schwab (A, G” 
Schwab Co.), Ray Kirkendall (G. W, 
Seifried Co.), Ralph Simon (Dorst Mfg, 
Co.) and Robert Stocker (Rosfelder 
Bros. Co.). 


























DIAL 
REFINISHING 


Service You Can 
Sell with a Smile 


NO STOCK WORRY N 
NO LABOR WORRY 
NO PRIORITY WORRY 


An Accommodation to 
Your Customers 


Involving LITTLE EFFORT AND 
BIG PROFIT for Your Store 


i. ae ee ee ee ee 


SepSec 


pias 


Coast to Coast Service 


KIRK-RICH DIAL CORP. 


Heyworth Bidg., CHICAGO 
220 W. Sth St., LOS ANGELES 





Smawecas 








Allen Bidg. Clark Bidg. 
DALLAS, TEX. PITTSBURGH 
, Seaboard Bidg. 150 Post St. - 
SEATTLE, WASH. SAN FRANCISCO 
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¢ Abbott Jewelry Co., manufacturers of 
gostume jewelry, has named A, M. 
r & Co. as its advertising agency. 
Templehoff, former sales manager 
r Paul V. Eisner & Co., watch im- 
rters, has opened his own offices at 22 
est 48th St. 
The De Frece Watch Co., Inc., for- 
merly located at 48 West 48th Street, 
have moved to larger quarters at 64 
West 48th Street. 
q Sidney Kaplan is no longer connected 
with the firm of Lasker & Kaplan, man- 
siering_ Jewdlers, of 64 West 48th 
Street. e concern continues to do 
business as Charles Lasker, manufactur- 
a complete line of watch cases. 
Piator Jaffe, originator of Lady Alice 
rls and distributor of costume jew- 
elry at 55 West 47th Street, announces 
that Robert Greenwold, formerly with 
Renel Import, is now on his staff. Mr. 


- Greenwold will act as traveling repre- 


sentative in the New York, Connecticut, 
New Jersey and Pennsylvania area. 

4 Edward B. Donaldson is conducting 
his own business in the studio offices of 
Wm. Elder Marcus, 20 East 57th Street. 
He will carry on his exclusive retail 
trade, supplying and creating jewels and 
purchasing unwanted jewelry. Mr. Don- 
aldson was connected with Brand- 
Chatillon for 32 years and was most re- 


4% cently with Greenleaf & Crosby of 


Miami. 
aoe Jewelers Conference Group, known 
erly as the Jewelers Information 
Exchange Group, held a meeting at the 
Waldorf Astoria on Friday, January 12. 
Representatives from the 10 member 
stores considered, under the chairman- 
‘ship-of Allen Davidson of Thomas Long 


: | Go, Boston, current problems of the 


"The group was formed 10 years ago 


‘fa Providence, R. I., and has been meet- 
ing regularly to exchange facts, figures 
and ideas. Since 1935 the organization 


' has met in the home city of every mem- 
| ber and plans as soon as the war is over 
to resume the practice of rotating the 


place of meeting. The next meeting of 
the group will be held in New York on 
April 12 and 13. 





NRDGA Post War Plans 


(Continued from page 216) 
tther service trades face the challenge 


“of providing a large percentage of some 


extra jobs to aid in reach- 
“ig the national employment goal of 


is ,000. 
» “It is up to the merchant,” he as- 
‘Mrted, “to place veterans in jobs in 
‘Which they can serve at a profit to the 
ess and themselves.” Declaring 
that the success of free enterprise de- 
Pends on whether industry can absorb 
Weterans and others at full employment, 
Mr. Bergen added that if it can’t be 
fone “we’re all dead ducks.” 





Thieves got away with more than 
916,000 worth of watches; stone set 
earrings and bracelets when they 
into John H. Motosicke’s jewelry 
tore, 101 West 7th Street, Tarentum, 
Part of the loot was returned when 


| % of the thieves was apprehended. 





| Fepruary, 1945 









New York Jewelers Organize 
For 1945 Red Cross Drive; 
Lambert Heads Committee 


Determined to get off to a flying start 
at the opening of the annual drive for 
funds for the American Red Cross which 
begins next month, the representatives 
of the jewelry industry in Greater New 
York met at luncheon at the Waldorf- 
Astoria Hotel, on Friday, Jan. 19, to or- 
ganize their committee for soliciting 
funds and to plan their campaign. Chair- 
men for the jewelry industry for the 
district is Victor A. Lambert, Lambert 
Bros., with G. H. Niemeyer, as honorary 
chairman. 

Five vice-chairmen were selected to 
aid Mr. Lambert in coordinating and 
directing the effort. They are as follows: 
Walter Eitelbach, Oscar Lazrus, Benrus 
Watch Co.; William Ogush, W. Waters 
Schwab, J. R. Wood & Sons and Aaron 
Sverdlik, Robinson & Sverdlik. 

To the chairmanships of various di- 
visions of the industry were appointed 
the following: American watches and 
watch wholesalers, John Hall, Hamilton 
Watch Co.; Russell Williams, Waltham 
Watch Co., co-chairmen; diamond deal- 
ers and cutters, A. H. Arnstein, Arn- 
stein Bros. & Co.; Henry Jacobson, 
Jacobson Bros., co-chairmen; displays 
and boxes, Milton Weill, Aarow Mfg. 
Co.; electro-platers, Adolph Bregman; 
employees, Harry Bromiley, National 
Jeweler; F. V. Cole, Jewerer’s Crrcuiar- 
Keystone and Lee Turner, Jewelers 
News-Letter, co-chairmen; industrial 
diamonds, S. van Berg, Rough Diamond 
Co.; Dorus K. van Itallie, J. K. Smit & 
Sons; and M. L. Van Moppes, co-chair- 
men; jewelry wholesalers and manufac- 
turers’ agents, J. L. Grant, American 
Jewelry Distributors, Inc.; pearls and 
colored stones, Leo Nathan, S. Nathan & 
Co.; refiners, Howard Boynton, Handy 
& Harman; scholastic and fraternal jew- 
elry, A. O. Packer, Dieges & Clust, Inc.; 
watchcases and attachments, Max Ja- 
coby, Jacoby-Bender, Inc.; Harvey 
Dinstman, I. D. Watch Case Co., co- 
chairmen; watch importers, Norman 
Morris; costume jewelry, Murray Roth- 
enberg, Monet Jewelers; Lower East 
Side District, A. Bookbinder, Benrus 
Watch Co., Sampson Hittner, Bulova 
Watch Co., co-chairmen. 

A few other divisions are still to be 
arranged for and the names of their 
chairmen will be announced later. 

Last year the jewelry industry in 
Greater New York raised $274,000 for 
the Red Cross and it is hoped to equal 
or exceed this record in 1945. The need 
still continues—in fact, grows greater 
as the number of American boys brought 
home and the number of casualties in- 
creases. The Red Cross is the only 
agency which serves the men in uniform 
overseas providing them with the only 
comforts and recreation that they re- 
ceive, as well as aiding in the care of the 
wounded men. 

No other organization does a more es- 
sential or valuable work and it is to be 
hoped that everyone in the industry will 
ie to the limit of his ability. Every 
ollar is needed to carry on this great 
humanitarian work. 





“ORIENTA” 
CULTURED PEARLS 
of QUALITY 





STONE HOSPITAL 


Repairing of Precious 
and Semi-Precious Stones 


RUBIES—SAPPHIRES 
GARNET—AQUAMARINES 
TOPAZ—AMETHYST—ZIRCONS 


ONYX 


M. BROWN 
LAPIDARY, Inc. 


62 W. 47th St. New York 19, N. Y. 











MEGA 


NORMAN M. MORRIS 
WATCH CH) 


608 Fifth Ave, ... New York 


ENCRUSTERS 
STONE RINGS ENGRAVED 


@ CRESTS @ DRILLERS 

@ COATS-OF-ARMS @ GEM CUTTERS 

@ SCHOOL AND FRATERNAL EMBLEMS 
* Betimates furnished witheut 


edligation 
BRAUNFELD & MEHLMAN 
108 Fulton St. New York, N. Y. 








-ETERNA WATCH COMPANY 


OF AMERICA, INC. 
MAKERS OF FINE WATCHES 
SINCE 1856 


580 FIFTH AVENUE, NEW YORK 
Telephone BRyant 9-8660-8689 
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SIMONSBROS.CO. 
THIMBLES 


(269 So. 9th ST. 
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m= 385 Fifth Ave 
SHOWROOM HOURS: 1 om. 
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REFINING CO., INC. 
(16 Nassaw St., N.Y.C. 














COLLECTION 
LETTERS 


Credit Jewelers: 


S.J.SURNAMER CO. 


370 7th AVE. N.Y.1,LO 5 6377 








ART-CRAFT JEWELRY CO. 


FINE | 
GOLD JEWELRY 


using better opals, zircons, 

moonstones, amethysts and 

topaz set in earrings, pins, 
rings and bracelets. 


1 West 47th St. New York 19 
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Rich Costume Jewk_ry 


Executed in beautiful designs 
in Sterling Silver, with an 
exceptionally Fine Gold Finish. 


JOSEPH A. RICH 
mM Jeweler 
198 Broadway New York, N. Y. 














Costume Jewelry 
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EARRINGS 
WATCHES 


STRAHL 


e NEW YORK e MU. 5-55]9 
o 5:30 P.M 


PEARLS 


Nearest to Genuine 
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LOUIS VAN BERGHEM, 
A STONE-CUTTER OF AMSTERDAM , 
1S CREDITED WITH BEING 
THE FIAST WHITE MAN TO 
CUT AND Poser DIAMONDs ! 
ONCIDENTALLY, THE WORD 
“DIAMOND* |5 DERIVED 
FROM THE LATIN “ADAMUS: 
OR ADAMANT-- WHOSE 
MEANING IN ANCIENT TIMES 
WAS AN “IMPENETRABLY 
: “HARO SURFACE.” 








PETER HENLEIN 

-- IN NUREMBURG -- 
USED THE FIRST CON.ED 
MAINSPRING WOUND UP & 
WITH A RATCHET, JUSTAS 
WE STILL DO TODAY. THIS 
WAS IN 1511... HENLEIN. 
MADE THEM OVAL IN 


Or was 
‘OANIEL Q 
WHO ORIGINATED THE 
PRACTICE OF GIVING 
EACH WATCH A SERIAL 


UARE 


IDENTIFIED «+ 
ANO WHEN P.S. BARTLETT 


HIS FRIENDS LAUGHED," WHY, WHERE 
COULD YOU SELL SEVEN 
WATCHES A DAY ?” 


Wik 
ASR 
WNW 


t 
N 
\ 
\ 
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SHAPE--HENCE, THEY WERE 
CALLED NUREMBURG EGGS. 


THE NUREMBURG EGG WAS. 
THE FIRST REAL WATCH # 


NL, B 


J ORIGIN OF THE WORD “CARAT *.. 
72° THe EARLIEST KNOWN DIAMONDS 
MADE THEIR APPEARANCE Ih 
INDIA--AND WERE WEIGHED BY 
NATIVE TRADERS AGAINST THE 
SSK. CARAT SEEDS USED FOR FOOD / 





NACJ Elects ... 
(Continued from page 216) 


point an educational committee to han- 
dle this matter. In furtherance of the 
educational campaign to be undertaken, 
a series of local meetings which will not 
entail long-distance travelling will be 
held. These meetings will be attended 
by officers of the association and will be 
under the direction of members of the 
board. Further efforts also will be put 
forth to augment the NACJ’s special 
fund to meet emergencies and contin- 
gencies arising out of the war. 


WILL FURNISH OPA DATA 


Another activity which thé association 
plans to undertake is to furnish to its 
members a special advisory service on 
problems relating to OPA. Details of 
the proposed program have not yet' been 
worked out, but a further announcement 
may be expected soon. 

Final decision as to what. should be 
done, in view. of the recent ban on con- 
ventions, about NACJ’s -convention.‘and 


MHP Lk 


trade show which had been scheduled for 
the last week in July was left to the 
executive committee. 
mented President Dreifus, “it can be | 
taken for granted that NACJ, which for 
the past two years has of its own accord 
foregone its annual convention and show | 
in deference to wartime conditions, will 
certainly not begin now to do poi 
that might be detrimental to the n 
interest.” 


Upstate New York boasts two new 
jewelry shops. W. R. Maxson is 4 
business at 50 S. Washington St 
Binghamton, and Jerry Robler has 
opened a retail and repair shop on M 
Street, Endicott. Ta 














PIERCED EARRINGS 


14 K. GOLD 
POPULAR PRICES 
Immediate Delwery ere 


Sylvania ewe ny Ca: 


‘580 5th Ave. Mew York 19, Me Wy! 
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At a well attended meeting of the 
Jewelry Industry Publicity Board held 
at the Waldorf-Astoria, New York, on 
Saturday, Jan. 13, it was voted that the 
organization should undertake a thor- 

and comprehensive survey of the 
consumer market for jewelry, and the 
consumer’s attitude toward jewelry, as 
a preliminary step to making future 
blicity campaigns more effective. 

It was the consensus that while the 
Board has done an excellent job in pro- 
moting jewelry fashion, there are prob- 
ably many other angles of the jewelry 
field on which additional business could 
7% be built and that these other possibilities 

| should be explored before proceeding 
\ 8 with the expenditure of further funds. 
It was decided, therefore, that a study 
should be made of who buys jewelry, 

and when and why—what are the prin- 
obstacles in the customer’s mind to 

r purchases of jewelers’ goods— 
and how jewelers can re-capture the 
business that has been diverted to other 
types of outlets. 

The study is to be carried on, it is un- 
derstood, by an outside impartial agency 
§ @ whose business it is to conduct surveys 

8 of public opinion. The results will be 

in planning future campaigns. 

All members of the Executive Com- 
mittee were re-elected, with the addition 
of four new ones: P. M. Fahrendorf, 

ident, JeweLers’ Crrcu.ar-Keystone; 
ward O. Otis, secretary, New En- 
“4 gland Manufacturing Jewelers’ & Sil- 
® versmiths’ Association; Oscar Lazrus, 


‘pablicity Board Votes to Survey 
‘Market as Guide to Future Action 


>>. 





XS 





Benrus Watch Co., and George Engel- 
hard, publisher, National Jeweler. 

Officers elected for the coming year 
are: W. Waters Schwab, J. R. Wood & 
Sons, chairman; Wilson A. _ Streeter, 
Bailéy, Banks & Biddle Co., vice-chair- 
man; Victor A. . Lambert, Lambert 
Bros., treasurer; and William D. Mc- 
Neil, executive secretary. 

It was also voted that the Steering 
Committee be enlarged and made more 
completely representative of the jewlry 
industry as a whole. The chairman was 
instructed to increase the total to what- 
ever number he deemed necessary ao ac- 
complish that purpose and to select the 
persons to serve upon the committee. 

The work of carrying on the survey 
will be under the general direction of 
this new enlarged Steering Committee, 
who in turn, will report back in due 
course to the Executive Board and to 
the general membership. 

Other business transacted included the 
usual annual reports from the executive 
secretary and treasurer and from Mrs. 





June Hamilton Rhodes, publicity coun- | 


sel. 

A vote of thanks was tendered to John 
Hall, of the Hamilton Watch Co., retir- 
ing chairman, in appreciation of his 
work during the past year and it was 
also voted to extend a similar expression 
to Mrs. Rhodes, who was unable to at- 
tend the meeting because of illness, and 
to convey to her the good wishes of the 
Board, together with a suitable offering 
of flowers. 





4 Miss Anna Monohan Honored Upon 
|} Completion of 25 Years of Service 
} TONE Silversmiths’ Association 


"4 Officials of the New England Manu- 
} facturing Jewelers and _ Silversmiths’ 
f Association recently paid tribute to 
§ Miss Anna Monohan, staff secretary, on 
the occasion of the anniversary of her 
4 twenty-fifth year with the organization. 
At a party held in the association’s 
dices at the Biltmore Hotel, Miss 
Monohan was presented a diamond wrist 








ed fot} witch and a cash gift of $500. Amon 
to the those present aie President Fred A 
com") Billock, who presented the watch, and 
an be Atchibald Silverman, past president, 
ich _ who presented the gift of cash. Also 
oo mesent were Edgar Doherty, Willard 





bee, William H. Blake, and, Ed- 
mrd O. Otis, Jr., executive secretary. 








ilester’s Jewelry Store in High Point, 
C,, lost eleven bridal sets when rob- 
broke the front window glass on 










° ty 1. Five of. the sets were white 

4 Columbia rings and can be easil 

St rs ied. The store, located at 224 N. 

T ne Street, is offering a liberal reward 

n Main @ thanyone providing information leading 
tothe capture of the thieves. 















IMMEDIATE DELIVERY ‘\ 
Ladies & Gents, 7-15-17 Jewels 


ATCHES 
Ligne Wrist Watches with 
15-4 Waterproef with 
Ladies Gold and Gold 
jewels. 


Fob Watches, 7-15-17 J 


_LOUIS VAN ZATSMAN 


T West 44th St., New. York 18, N. Y, 
Phone: MU. 2-9683, MU. 2-9461. 
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BREAKS IN, BREAKS OUT 





Jackson, Mich., Citizen Patriot 


First, Albert Grebale, 36, broke into the 
Kantelebner Jewelry Store in Jackson, Mich- 
igan, and then, with equal audacity, broke 
out of the county jail several months later. 
Sheriff-elect Clyde Edgar, above, examines 
the hole sawed and pried in the steel cell 
floor through which Grebale and two fellow 
prisoners made their escape. Their ingenuity 
was for naught, since they were soon re- 
captured. The people of Jackson are con- 
sidering replacing the 70 year-old jail. with 
a sturdier edifice. 





TAG & STAMPING CO. | 


CELLULOID 
PARCHMENT, ETC. 


Send for Catalcg 
277 HALSEY ST 


NEWARK 2, N. J 
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Spring Bars 
Male and Female 


American Set Jewels 
Elgin—Hamilton—Waltham 
Illinois 


Sold wholesale only—write for 


prices and further information. 


CROWN IMPORTING CO. 


116 Nassau S?. New York 7, N. Y. 
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REPAIRING of JEWELRY 
IN ALL ITS BRANCHES 
Also a 
SPECIAL ORDER WORK 
ESTABLISHED i910 


M. J. STERN 


61 Beekman St. New York City 














“Fine English” 
SILVER POLISH 


ND ICAL 
a0 Ted Ave. Breckiya, Ne te 
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A.C. ercitsal & Ca. an 
WATCHES:/ /* - ‘DIAMONDS 
CLOCKS - JEWELRY - SILVERWARE 


373 nnd y d sesTen 
WASHINGTON BT ~ ~ MASS. 





Cutting Semi-Precious 


STONES 
in quantity 
PHILIP F. POPOLLA 
Iimports—Lapidary 
33 W. 46th ST. N.Y. CITY 

















GEMOLOGY—DIAMONDS 


The’ only complete course in gemology, 
the science of all gem stones. 

Special courses in diamonds. Courses 
in.all jewelers’ merchandise excépt 
watches. 


GEMOLOGICAL INSTITUTE OF AMERICA, Inc. 
Dept. J+2, 541 S. Alexandria, Los Angeles 5, Calif. 











NICKEL SILVER 
PHOSPHOR BRONZE 
THE SEYMOUR MFG. CO. 


SEYMOUR, CONN 








ATTENTION JEWELERS! 
We do work of every description 
CONTRACTING — REPAIR WORK 


SPECIAL ORDER WORK GIVEN 
PROMPT ATTENTION 


all work guaranteed 


SUPERIOR JEWELERS 
170 East Sist St. New York 22, N. Y. 
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qThe F. & V. Mfg. Co. of East Provi- 

dence has incorporated. 

+e Alben Jewelry Mfg. Co. of Provi- 
ence has enlarged its quarters. 

ay Ig stock of the General Jewelry 
o. of Providence has been changed to 

$100,000 and 625 sharés. 

¢ The Marino Jewelry Co. of North 
rovidence has incorporated with a 

capital stock of $100,000. 

4q Michael W. Mahar was in New York 

last month on a combined business and 
leasure trip. Mrs. Mahar accompanied 
im. 

qT. F. Dennehy of Milford, Mass., is 

ill and in the soldiers’ home in Chelsea. 

Mrs. Dennehy is carrying on at the store 

in his absence. 

p hong Nellie M. Craig has purchased 

the Payson store in Concord, Mass., and 

is conducting a combined jewelry and 

florist business. 


4q Mr. and Mrs. Daniel Curran spent the 
Christmas holidays in New York with 
their son who came up from Washing- 
ton, D. C., where he is employed by the 
Government. 


q A. R. West, formerly a watchmaker 
with Frank A. Gendreau at 47 Winter 
St., has now gone into business for him- 
self in the Dexter Building at 450 Wash- 
ington St., Boston. 


q Arthur Wright, Michael Mahar, Frank 
Silva, of Boston; and M. A. Noury, of 
Manchester, N. H., attended the Jew- 
elers’ Brotherhood meeting in New York 
on January 6. 

q Rogers Jewelry Co., Providence, has 
split into ‘two companies; the first 
covers the West Warwick store while 
the other includes the Providence and 
Olneyville stores. 

4A new jewelry manufacturing com- 
pany has been established in Providence, 
the Century Mfg., Inc. Owners are: 
Thomas F. Beagan, Michael Altamura, 
Phil De Rista and John Maio. 


4q G. P. Newcomb of the jewelry depart- 
ment at Shreve, Crump & Low Co., was 
in New York during the month of Janu- 
ary on a business trip. While there he 
attended the 24 Karat Club banquet. 

q Bill Peach, Eastern representative of 
the Van Dell Co., Providence jewelry 
firm, left Jan. 15 for Florida with his 
wife and daughter to visit his son, Lt. 
Raymond W. Peach of the Naval Air 
Corps. 

q Thomas Long Co. is planning to hold 
a store party on Feb. 17 at Hotel 
Sheraton in honor of the 75th anniver- 
sary of the Thomas Long Co. Plans in- 
clude a banquet, dancing and enter- 
tainment. 

qGeorge and Rose Gerber, owners of 
the George Gerber Co., Providence jew- 
elry wholesalers, have admitted as part- 
ners their son and daughter, Sheldon 
and Shirley. Sheldon is serving in the 
armed forces, 

q Smith & Zaff, now well-established as 
wholesale jewelers in the Jewelers 
Building after their opening last Au- 
gust, were among those exhibiting at the 
Gift Show held in the Parker House 
from Jan. 22-26. 

qW. A. H. Wells has made the follow- 
ing changes in trade styles: Josiah 
Walsham Co. to Walsham Ornament Co. 
and Le Marquis Jewelry Mfg. Co. to 





* Harry 








Wells Specialty Co. The changes an 
sat as of Jan. 1. 
ncorporation papers have been 5 
Rhode Island for’ the followings ail 
fornia Comb Company, jewelry 
facturers, authorized capital 500 shares, 
no par value; Edgar Plating Company, 
jewelry manufacture, 300 shares, no pa 
value. 
q Herbert W. Stranger, who opene 
his own store at 887 Washington St. th 
first of the year, has added a new seer. 
tary to his staff, Miss Ethel Hall, Wy 
Stranger, who went to New ‘York ong) 
business trip last month, took the op 
tunity to attend the 24 Karat Cah 
banquet on Jan. 13.. 


q Raymond E. Jordan, former lieute 
ant governor of Rhode Island, has bees 
named trustee under the will of the late 
John M. Miller, head of Progresgiy 
Ring Co., Providence. Under the tru 
teeship provisions of the will, Jorday 
and Mrs. Miller will jointly operate th 
jewelry manufacturing business. 
Mrs. Rachel Clark, popular and long 
time employee at Smith Patterson 
celebrated her 70th birthday on Jan, 
when a small birthday surprise 
was held in her honor at the store. Mm 
Clark has been with the Smith Patter 
son Company for about 85 years, andi 
a clerk in the silver department. Z 


q Among out-of-town buyers in Boston 
last month were: Mrs. Addie Fiske 
Goddell of Epping, N. H., president of 
the New Hampshire Retail Jewelers As 
sociation; Irving Carbino of Messina, 
N. Y.; Roy Allain of Rochester, N. Hj 
L. J. Eno of Skowhegan, Me.; Ralph 
Wolmer of Willimantic, Conn.; Walter 
A. Sawyer of Keene, N. H.; and Her 
bert June of Danvers, Mass. 


4q John Perry, formerly member of the 
firm of Norling & Bloom Co., and direc- 
tor in charge of special order work, has 
now gone into business for himself at 
Room 817, 887 Washington St. Crafts 
men formerly hiring space at Norling & 
Bloom have gone with Mr. Perry. 

are: Rudolph Hopfgarten, Paul Lamere, 
Ragnar Lindequist, William A. Mac 
Donald and T. O. Samuelson. 


q The New England Guild of the Amer 
ican Gem Society held its January meet 
ing on the 18th and had as its feature 
speaker Harold Rippon, authority ¢ 
minerals and member of the Boste 
Mineral Club. Dr. Edward Wiggle 
worth presented to the class a couple ¢ 
unusual stones which are appearing 1 
the trade and which jewelers she 
know how to identify. After the get 
quiz, Richard Chesley, formerly 
Thomas Long Co., conducted the cla 
for beginners. 
q Among Boston jewelers attending t 
24 Karat Club banquet at the Waldorr 
Astoria in New York on Jan. 18 were 
John S. Kennard, of Kennard & (Cd 
Inc.; Adrian Lesperances of Bi o 
Kennard Co.; Carl F. Lawton of E. Be 
Saxton Co.; Allan Davidson of oe 
Long Co.; Sturgis Rice; Gould Cook 
A. Stowell & Co.; Horace Partridge 
Trefry & Partridge; Edward ‘Scor 
and Donald Reeves of Smith Patte 
Co.; Howard Whittemore of Long’s, 
E. Goward, head of the wat 
department, at Shreve, Crump & 
Co. 
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A bronze medal was the gratifying 
Christmas present received by Staff Ser- 

ant Hyman Suritz, formerly with 

rry’s Credit Jewelers, Rock Hill, S. C. 
§/Sgt. Suritz was awarded the Bronze 
Star Medal for heroic achievement in 
action against the enemy in Tondi, Italy, 
on July 17. A citation accompanying the 
medal and‘signed by Brig. Gen. Paul W. 
Kendall stated that “his exemplary con- 
duct in the face of intense enemy fire 
was an inspiration to his men and re- 
flects the highest traditions of the armed 
forces.” 

§/Sgt Suritz, as supply sergeant of 
Company “E,” 350th Infantry, was given 
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ey ' SURITZ 
soston 
Fiske 
ent of 
rs As- ear 
assina, the mission of delivering supplies of ra- 
1. Hj} tons and ammunition to the company 
Ralph under extremely hazardous conditions, 
Walter | Because the roads and ground on both 
Her | Sides were heavily mined, it was neces- - 
sary to bring the supplies up by foot. 
of the §/Sgt Suritz organized a carrying party 
die and started along the road which Jed to 
hag the isolated company. As the party en- 
elt at tered a narrow gully, a heavy barrage 
ee of enemy artillery opened up on them. 
jing & Ignoring the shells bursting around him, 
§/Sgt. Suritz led his party to Company 
“E’s position without losing a man. 
“aa “His calm demeanor and words of en- 
| Couragement,” the citation read, “pre- 
vented the men from becoming panicky 
Amet] and abandoning the supplies which were 
y meet urgently needed.” 
q Cpl. Raymond V. Lawrence, member 
of the JC-K staff, now in the army, was 


ate 





one of a group of Military Police escort 
guards who volunteered to give blood to 
members of an infantry outfit who had 
been severely wounded in the fighting in 
France. The MP’s, who had themselves 
been under fire when they went ashore 
thortly after D Day, came to the rescue 
When supplies of plasma began to run 
wut at the base hospital. Cpl. Lawrence 
hd his outfit were recently commended 
the excellent job done in moving 

9,180 prisoners while operating a large 
ME prisoner of war stockade. 


| Hidding to an already impressive total 
mileage covered aboard coast guard 
¥ Robert G. Pollock, Jr., son of a 
awe ‘known Wichita, Kansas, jeweler, is 
Pow cruising the Pacific combat areas on 

Vessel ag. war material from 
land bases to advance zones. The 22- 
etr-old yeoman third class has been in 
Pe coast guard for almost three years 
Febite looking forward to one thing— 
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At Camp, Base, Fighting Front 
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CPL. JENNIE 
WORRELL 





q The smiling Marine is Corporal. Jennie 
Worrell, daughter of R. O. Worrell, 
Mexico, Missouri, jeweler. Stationed at 
Santa Ana, California, Corp. Worrell 
has two years in the USMCWR to her 
credit. Mr.. Worrell, a World War I 
veteran, is justifiably proud of his 21- 
year-old daughter. 


4q Good news came to the firm of Smith 
& West, Lincoln-Liberty Bldg., Phila- 
delphia, when it was learned that Sgt. 
Charles W. Smith, partner, was safe in 
a German prison camp. Reported miss- 


ing in action on September 11, some- 


where in Southern France, Sgt. Smith 
last month let his family know, via two 


SGT. CHARLES 
W. SMITH 





postal cards written is his own hand- 
writing, that he is well and unharmed. 
Sgt. Smith and Albert H. West were 
formerly connected with S, Kind and 
Sons, 


q Arnold Jacoby, formerly of Jacoby 
and Weiss, 706 Sansom Street, Phila- 
delphia, is now serving overseas with the 
armed forces. Several Sansom Street 
business men received Christmas greet- 
ings from him. Other servicemen heard 
from during the Yuletide season were 
Samuel Kressen and Albert Heffman, 
former employees of Samuel Lashof & 
Co., 700 Sansom Street. 


q The long arm of coincidence reached 
out and gave Lt. Philip Beck an award 
boxed by the company he worked for 
in pre-war days. Lt. Beck, wounded in 
action while with the Third Army on 
the Saar front, has received the Purple 
Heart for his deeds. In civilian life, Lt. 
Beck was a star salesman with the 
Arrow Manufacturing Company of Ho- 
boken, N. J., the company which is de- 
voting most of its efforts toward the 
production of boxes to hold the Purple 
Heart! 











Earrings in various in 14 KT 

Green and Red Gol 

St. Christopher Fag—-it Kt in three 

sizes; also Bill ips, Charms and 

Li match 

Love Knot Ring—14 Kt Red and Green 

Gold Combination in four sizes; Ear- 

rings, Cuff Links and Studs to match 
Our comprehensive line of 
Gold, Platinum and E 
eled Novelties, 
Vanity, Cigarette and Ca 
Cases are distinctive and 
have sales appeal. 


CLIFFORD A. MILLER & CO., inc. 
Manutocturers 
64 West 48th Street 
New York 











J. A. SAMUEL & CO. 


220 BROADWAY NEW YORK 


PALLADIUM 
































DOIN’ K. P. 


K.P. to GA. Joe means Kitchen 
Police, but to you and us the let- 
ters stand for Keeping Patient. 
—PATIENT 
comes. 


—PATIENT with shortages, re- 
strictions and hardships. 


—PATIENT until the day when 
you can say to your customers, 
just as we anticipate saying 
to you, 

ALL you want of WHAT you 

want is here. Come and get it. 


until victory 


VEWELB Y eo SERLL Lee 
BALTIMORE, MARYLAND 








THE “U.S.” POSTMAN 
HAS A LETTER FOR YOU! 
ON PAGE 42 





“CHAMPION” RING GUARDS 


@ WELL CONSTRUCTED—FITS RIGHT 
@ EASY TO INSERT and ADJUST 

@ WILL NOT SLIP OFF 

@ SIZES TO FIT ALL RINGS 


Made in 10 Kt. Gold 
Assorted Sizes 
$3.50 per Dz. Up 
Your Orders Will Be 
Attended to Promptly 


CHAMPION JEWELRY CO. 
37 Malden Lane §=0@ = New York 7, N. ¥. 




















ALBERT S. SMYTH CO. 


WHOLESALE 
DIAMONDS - WATCHES 


@ JEWELRY @ 
5 HOPKINS PLACE, BALTIMORE, MD. 
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¢q Alexandria, Va., has a new retail store 
known as Singer’s Jewelers. It was to 
have opened last October, but the event 
was delayed until the new year by force 
of circumstances. 


q Emanuel Kohner, of Max Kohner, 
wholesaler at 24 West Baltimore Street, 
spent the week of January 15 in New 
York and other manufacturing centers 
on a hunt for merchandise. 


q Albert S. Smyth, head of the firm of 
Albert S. Smyth Company, Inc., whole- 
salers at Baltimore Street and Hopkins 
Place, spent the second week of the new 
year on a trip north which extended to 
Providence, R. I., and included New 
York. He was on a tour of inquiry re- 
garding what may be obtainable in the 
pe of additions to the corporation’s 
stock, 


4q Harry and Norman Greenebaum of the 
retail firm of M. Greenebaum & Sons, 
102 North Howard Street, Baltimore, 
were in New York during the second 
week of January on a buying trip. Other 
Baltimoreans on similar missions were 
Millard Braun: of Braun’s, 588 North 
Gay Street, and Jack Roberts of Rob- 
erts Credit Jewelers, 402 North Howard 
Street. 


4qJay Engel, the president of J. Engel & 
Co., Inc., wholesalers at Baltimore Street 
and Hopkins Place, and Leon Engel, 
also of the corporation, were among the 
members of the trade who visited New 
York to attend the meeting of the whole- 


salers’ association there the second week . 


of the new year and took occasion to 
see what the metropolitan market had to 
offer in the way of supplies. 

qThe U. S. Jewelry Company, whole- 
saler at Baltimore and Liberty -Streets, 
Baltimore, has again put into effect the 
method of attracting customers from 
out of the city to its stock and display 
rooms, instead of sending’ out salesmen 
to look them up and has once more 
found this method effective. A consider- 
able number have been visiting the 





Delay Equipment for Gold Mining; 
No Facilities Until 1946 Says 
WPB, Unless Situation Improves 


The gold mining industry faces the 
likelihood of postponed action on all ap- 
plications for capital equipment until 
late in 1946 unless the manpower and 
materials situation improves consider- 
ably before then, says the WPB. 

There are many items of equipment, 
spokesmen said, that cannot be ap- 
proved for early manufacture to be used 
in the gold mining industry, as they are 
urgently needed for critical war pro- 
grams. It was pointed out, however, 
that the agency wants to assist in the 
rehabilitation of gold mines that have 
been closed in conformity with Order 
L-208, wherever it is possible without 
impeding the war program. 

Every consideration will be given ap- 
plications for capital equipment filed by 
mines not operating by special author- 
ization under L-208, they added. Every 
application: must be considered on its 
own merits and in relation to the pro- 
duction of critical machinery required 
for essential mining programs. 








city and have viewed the stock, Th 
receipt of a new shipment of Swig | 
watches has proved a good dra : 
card. The shipment was to have 
received for Christmas, but did not ap 
rive until after New Year. The watches 
however, are in excellent demand noy | 
and the invitation to visit Baltimore ty 
look them over is bringing a ready re. 
sponse. 

The store of Judson Mealy suffered 4 
robbery on the night of January 8, The 
burglar entered the store by forcing | 
back window and either through clever 
manipulation of the combination or ay” 
a result of the safe not having been 
firmly locked at the close of business, 
succeeded in opening it without the use | 
of explosives and cleaned out the entire 
contents, consisting largely of diamond” 
goods and gold jewelry, with an esti 
mated valution of about $10,000. The 
greater part of the loss is covered by | 
insurance. ae 
q Baltimore jewelers, wholesale as well 
as retail, are feeling the pinch of 
scarcity of goods of all kinds more and 
more and the showrooms and store 
present increasingly the appearance af 
depletion. Shelves formerly well stocked | 
are bare as Mother Hubbard’s, and ef- 
forts to obtain additions present the 
greatest difficulties so far experienced in” 
the trade. Wholesalers: are visiting the 
big markets of New York and the 
manufacturing centers in the North in” 
large numbers, and are using all the 
arguments of persuasion in order to get 
jewelry and gems to offer customers, 
with poor results. Many distributers 
are beginning to feel that it will soon be 
impossible to keep going because assort- 
ments have shrunk to such a low level, 





Nelson Brackin has opened the fit- 
teenth store in his chain of credit jewé- 
ry and optical establishments in Vicks 
burg, Miss. The new store, which made 
its bow in time for the Christmas sea- 
son, is located at 1806 Washington 
Street. The Brackin stores are located 
throughout the Southeast. 
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24 Karat Club Dinner 
(Continued from page 217) 


H. Niemeyer, assisted this year by Je 
rome T. Agate, Peter M. Fahrendorl, 
William T. Gordon, Jerome L. Grant 
Henry I. Jacobson, Walter N. 
William B. Ogush and Jerome 
heimer. 

Present officers of the club are: Keg 
nald Reichman, president; Howard 
Boynton, vice-president; W. Walter 
Schwab, treasurer, and Alan L. Bro 
secretary. The directors, in addition 
the officers, include: Gustav H, Meg 
meyer, chairman; Walter Eitelbach, Poy 
Irving Grinberg, Walter N. Kahn, BQ} 
ward Krehbiel, Jacob Mehrlust, Dani¢ 
Price, and Otto D. Wormser. ; 

At the close of the banquet proper 
usual round of informal receptions, pal g- 
ties and visiting filled the rest of Tey 


‘night till the last sleepy-eyed guest 


willing to concede that he had fin 





v 
; 
of 


ti 
a 


reached his capacity for even such oF . 


standing hospitality as this. 
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Albert Rabinowitz, formerly & Kuper- 
stein & Rabinowitz, 136 S. 8th Street, 
has’ received an honorable discharge 





m the Army and is back in business. 
m oe aanittes for the improvement of 
ches, § ethics in the jewelry industry is being 
now § formed by some Philadelphia jewelers. 
e to Its purpose will be just what its unoffi- 
rte @ cial title implies. 

David Block, for several years at 5727 
ed, 4 N. 20th St., has moved to larger quarters 
The on the third floor of the Washington 
12 a Square Building at 7th and Chestnut 
Fal Streets. Mr. Block is adding several 
ta new lines, including leather watch 
beeg straps, metal bands, etc. He reports a 
ness, considerable increase in business since 
. use | «moving to his new location. 
tire | 4 Sansom Street jewelers are trying to 
nond | get a clarification from the OPA on the 
est | status of the sub-jobber who handles an 
The | _ indirect line. 

d by It is understood by the industry that 

‘§ the sub-jobber cannot sell to, the dealer 
well at any price above the factory purchase 

rice. 
B a this is correct, it will affect some 
; business men of the Street who would no 
“a longer find it profitable to handle cer- 
ote tain lines. 
det q Several pieces which are included in 
; the 
ed in 
g the } Honor Nebraska Wholesale Jeweler; 
ad J. L. Teeters, Pioneer in Midwest, 
| the Receives Lincoln Kiwanis Medal 
2 John L. Teeters, founder of J. L. 
vuters Teeters & Co., wholesale jewelers, was 
on be honored by the Kiwanis Club of Lincoln, 
ssort- § ‘Nebraska, when citizens of the commu- 
level. nity presented him with the Kiwanis 

Medal for “distinguished service as citi- 
— zen, pioneer wholesale jeweler, business 

fit. executive, philanthropist.” 

oa mi Given the distinguished jeweler on 
Ticks December 15, the medal came as a cli- 
made} ™X to a career which included the 
prs establishment of the first wholesale jew- 








elry establishment in Lincoln. Among 
those who paid tribute to Mr. Teeters 


































JOHN L. TEETERS 


“jeweler, executive, 
philanthropist” 


| Were W. W. Burr, dean of the school of 


» | ( agriculture of the University of Ne- 


braska and Joe W. Seacrest, publisher 

@ the Nebraska State Journal. 

). Starting out as a lawyer, Mr. Teeters 

} timed to jewelry in 1892 when he opened 

,| 2. Wholesale warehouse for which he did 
#8 own drumming. His first jewelry 











Stock consisted of one grip of Dueber 
Watch Cases and a factory line of “la- 
dies and gents watch chains.” His busi- 











pt f 88 increased steadily and in 1914 he 
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the traditional silver service of the 
U.S.S. Philadelphia were made in the 
shop of J. E. Caldwell & Co., Juniper 
and Chestnut Streets, Philadelphia. 

A coffee urn, punch bowl, tea set tray 
and sandwich plate are a few of the 
pieces turned out by Caldwell craftsmen. 
Each piece bears the seal of the city of 
Philadelphia and of the Navy Depart- 
ment. The designs are representative of 
the best traditions of Philadelphia crafts- 
manship handed down from the days 
when Phladelphia was the center of the 
silver working industry. 

The punch bowl is 16 in. in diameter 
and weighs 10 Ib. The tea tray is en- 
graved with a panorama of Philadelphia 
and is 26 in. long. * 

Inspiration for the pieces was obtained 
from early silver masterpieces now in 
possession of the Philadelphia Art 
Museum. 





sold the controlling interest in the firm 
and has devoted his time since then to 
philanthropic and civic affairs. 

Mr. Teeters helped organize the Lin- 
coln Joint Stock Land Bank of which 
he is now vice president, served for six 
years on the Board of Regents of the 
University of Nebraska, and helped or- 
ganize the Lincoln General Hospital and 
the Hospital Association, of both of 
which he has been president since their 
establishment. 

Others who: have received the Kiwanis 
Club medal in past years include Gen- 
eral John J. Pershing and Bess Streeter 
Aldrich. 











What's New... . 


If you’ve moved your store to a new 
location, opened a branch store, re- 
modeled and installed new fixtures, 
celebrated your golden anniversary in 
the jewelry business—or joined the 
Army—we’d like to hear about it. 


JEWELERS’ Crircutar-Keystone wants 
news from you and about you—it’s your 
magazine! So if you have some news 
about yourself and your business, send 
it to: Jewexters’ Crecutar-Keysrone, 100 
E. 42nd St., New York 17, N. Y. 





Jeweler Plus Bank Equals Bonds 


The Acme Jewelers, 428 Main Street, 
Evansville, Ind., have developed a novel 
War Bond promotion plan in coopera- 
tion with the Old National Bank in 
Evansville. Located three doors away 
from the bank, the jewelry firm offers a 
package of cigarettes with every $50 
bond sale or a carton for every $500 
sale. To keep the deal realistic, a limit 
of one carton to a customer has been 
established. 

The jeweler takes the cash and writes 
the order in his store, then: brings the 
customer to the bank for delivery of the 
bond. During the sixth War Loan drive, 
a total of nearly $100,000 was run up. 











JOS. B. BECHTEL & CO., INC. 
729 Sansom Street 
PHILADELPHIA, PA. 


WHOLESALE JEWELERS 


WATCHMAKER’S & JEWELER’S 
SUPPLIES 


We hace served the trade 
sinee November I, 1894 











BELMAR CREATIONS 
Watches & Jewelry 





¢ Louts Sicktes 4] 
1O1S Chestnut St MaliP Tol aielalr 
22 West 48th St New York 


BYARD F. BROGAN 


Menulacturer of Distinctive Diamond 
Mountings and Wedding Rings 











Philadelphia College of Horology 


SCHOOL FOR WATCHMAKERS, 
JEWELERS AND ENGRAVERS 


Broad and Somerset Streets 
PHILADELPHIA, PA, 


GEO PUNUUIPS (0 


Qe WEL, 
Fractecolly aS 4 or wed in aJeatlry slore 
Scranton. Ruma. 






















ten SOHN J. BOWMAN, Director 
87 Veare’ Servis Bow man Bids. Lancaster, Pa 








For Immediate delivery! 
THE NEW W 44 DESK SET 
A Masterpiece in Hand Carved Maple 
50% trade discount—order today! 
STATIONERS SPECIALTY CO. 
19 West 21st St., New York 10, N. Y. 
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ALWAYS USE 
THE NEWALL 


fy "Finger Print’ System 


ae WHEN SELECTING 
SWISS WATCH 4@N 
MATERIAL TV 


Order From 
Your Jobber ~~, 


THE NEWALL MFG. CO. 
CHICAGO 2, ILLINOIS 











FOR BEST RETURNS 


hip u ir old Gold and Sil 


ROSE SMELTING 
& REFINING CO. 


29 E. Madison Strect 








Gold=Silver 
PLATING 


“ASK ABOUT” 


[HODANIZE 


TRADE MARK REG. U. S PAT. OFF 





Silverware 


REPAIRED & PLATED LIKE NEW 











q Herman Dansiger, jeweler at 5 S. 
Wabash Ave., recently sold his business 
to Irving Cohn of the same address. 


q The Medal Watch Company, formerly 
in Suite 709 at 55 East Washington 
Street, Chicago, has moved to new quar- 
ters at 8248 West Madison Street, Chi- 
cago 24, M. R. Medal, owner, announces. 


q Fred Whitney, Hadley & Co.; Frank 
Moran, J. F. Sturdy & Sons Co., and 
Fred Haller, Wm. C. Green Co., and 
General Chain Co., Chicago represesta- 
tives, left early in January, accompanied 
by their wives, for a six-week sojourn 
in Mexico City. 


q Charles D. O’Dell, age 72, who began 
his jewelry career in 1891 at Windon, 
Minn., as a watchmaker, and has re- 
cently for several years been associated 
withshis son, Milo C. O'Dell, in Wauke- 
gan, Ill., died on Dec. 11. 


q Milo C. O'Dell and Mrs. O’Dell, well- 
known jewelers of Waukegan, IIl., spent 
their vacation after the December rush 
by going to Seattle, Wash., to spend 
New Years and several days with their 
son who is in the U. S. Army service. 

q John J. Cerkoff, who has traveled the 
country for the past 35 years selling fine 
quality merchandise to the better stores, 
has established his own business in very 
attractively fitted quarters, suite 1601 of 
5. N. Wabash Ave. in Chicago. Mr. 
Cerkoff will specialize exclusively in 14K 
quality costume jewelry set with pre- 
cious and semi-precious stones. 

q Stephen S. Hill, formerly of the Hill- 
Tolchin Co., which partnership was dis- 
solved in December, has opened a new 
wholesale jewelry and material business 
in suite 1602 of 5 N. Wabash Ave., and 
has resumed the name of Hill & Com- 
pany, under which name he operated for 
several years. Complete new offices and 
show rooms with modernistic furnish- 
ings have been installed and traveling 





hy 


representatives will be on the road early | 
this month. i 
q Al and Philip Tolchin, former part” 
ners in the wholesale jewclry and mate” 
rial business of Hill-Tolchin Co, mo % 
cently dissolved, have taken over the & 

assets and obligations of the company 
and will operate as the Tolchin Company, © 
They have approximately doubl = 
space and now occupy the entire Wa 
bash Ave., Madison street corner of the 
fourth floor of 5 N. Wabash Ave. Ling” 


. of merchandise have been increased and 


their sales activities contemplate in § 
creased representation on the road gj” 
well as advertising in trade publications, 
and use of direct mail and catalogs, Lo” 
cation of branch offices will be am 
nounced at an early date. , 
q The reorganization of Lebolt & Co, #1 
N. State St., was completed last month 
The 46-year-old Delaware corporation” 
was dissolved and reorganized under a # 
Illinois charter under the same name 
Officers eletted are: President, Hugo 
Marks; vice president, Mrs. Estelle Le ~ 
bold; secretary and treasurer, Al Marks, 
The same high grade policies of the old 
company will be continued. The new 
company will occupy the entire fint 
floor at 831 N. State St, the | 
half of the second for sales rooms and” 
the fifth floor for general offices and fae 
tory. Extensive alterations, incl 
air conditioning, will be installed from 
time to time as government regulation 
permit. Hugo and Al Marks now Hr 
ate six outstanding retail stores in 
cago, two under name of Hamilton, 
three Marks Bros. and the Lebolt store 
They are also sole owners of 
Purchasing Co., their wholesale and im 
porting division. 

q At a call meeting of the Golde 
Roosters of Chicago, held at the Jewek 
ers Club on Dec. 20, the membership 
unanimously approved the slate submit 
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Swartz & Co. 


10 S, Wabash Ave. 
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EINSTEIN ccs: 


WATCH MATERIALS & SUPPLIES, TOOLS & 
OPTICAL GOODS 


5 SO. WABASH CHICAGO 3, ILLINOIS 
ASK FOR OUR CATALOG 
Rte RP ROR ER DR RD CaS 
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WRITE FOR OUR FINGERPRINT CATALOG AND 
PRICE LIST 

Diamonds, all sizes and qualities, new watches. Complete line 
of Watch Cases and Dials, Specialty Lapel Cases, Watch Straps, 
and J-B Watchbands, Watch and Ring Boxes, Cocktail, Baby, 
Wedding and Birthstone Rings, Cocktail Cases with and without 
Diamonds, Spray and Rhinestone Pins, S. Gold and G. F. Ear- 
rings. Identification Bracelets, Anklets, Wallets, Window Dis- 
plays and Trays, Findings, Stems, Staffs and Mainsprings. Send 
your movements, we will rebuild them with latest style Cases 
and modern Dials. All above merchandise in stock for imme- 
diate delivery. 





Srcomparable 


ORDINARY W 
RECKKK-MECKMAN CO 
28 E. Madison St. CHICAGO, ILL. 
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by Wm. McGreevy, chairman of the 
puting committee and elected the 
following officers for 1945: Chanticleer, 
Herman J. Kramer, Lossau & Kramer; 
Seratcher, Irving G. Jensen, National 
Jeweler; Keep-of-the-Nest Egg, Al 
Lauschke, Thos, J. Dee & Co. It was an- 
ced at this meeting that without 
nal solicitation the voluntary con- 
“tributions to the YMCA fund: this 
ry sets a new record of more than 





. Be with some pledges not yet paid in. 







This makes it possible for 160 under- 
rivileged boys to spend two weeks at 
ate Channing, Michigan, this summer 
ynder the direction of Dick Maske of 


i * the Division Street Y. M. C. A. The 
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annual I.adies’ Night formal party will 
be held this year on the evening of Feb. 
% at the Drake Hotel. 


(Those attending the January meeting 
of the Chicago Credit Jewelers Associa- 
tion at the Standard Club on the eve- 
ping of January 10th were served a 
double treat. After they had disposed 
of a wonderful turkey dinner President 
Valentine Jones introduced Oscar M. 
Nudelman, attorney and psychologist, 
who talked briefly about hypnotism and 
results which have been attained by the 
use of this in the treatment of combat 
| weariness and other ailments. He gave 
avery interesting and amusing demon- 
stration using members of the organiza- 
tion as subjects. During the business 
session two new members were received, 
Edward Michals, Michals Accessory 
Mart, 140 N. LaSalle St., and M. W. 
Smith, Morey W. Smith Jewelers, 156 
W. Washington St. Dave Martin, the 
Martin Co., chairman of the entertain- 
ment committee, announced the Annual 
‘Ladies’ Party will be held on the eve- 
_ ging of May 6 in the Terrace Garden at 
the Morrison Hotel. 


q The Illinois Pluggers completed their 
reorganization at a meeting held Jan. 9 
and elected president, Al Schoumacher, 
| M.A. Mead & Co.; vice-president, Alvin 
Long, J. R. Wood & Sons; treasurer, 
Art Pisal, C. & E. Marshall Co.; secre- 
tary, Dave Helfer, Helfer Company, and 
five directors, Ed. Gerken, A. C. Becken, 
Jr,; Wm. Heinberg, M. A. Mead & Co.; 
7, Lossau, Hart Jewelry Co; Har- 
old Eberle, A. C. Becken Co.; Lou Segal, 
A. Hirsh Co. The membership consists 
of salesmen calling on retail jewelers of 
Illinois. The objects as stated in the by- 
laws is somewhat different from those 
of the original organization. Their 
stated purpose is to further and advance 
the legitimate business interests of the 
retail jewelers of Illinois, communicate 
_ all information beneficial to the welfare 
of all persons interested in the jewelry 


business and assist in elevating the busi- 


' tess to the highest standard of ethics 
' 4nd integrity and cooperate with all al- 
_ lied organizations in the trade, local and 
national. 

_—_—_—_ 
_ Watch repairmen are among those en- 
' gaged in “essential” activities, according 
tothe War Manpower Commission's new 
Men 26 through 29 engaged in 
“essential” work will be called up in the 

- draft ahead of those in “critical” jobs. 

. 


—— 
Announcement. of the opening of his 


few jewelry store in Covington, Ohio, 
been made by. by H. Rich Shullman. 


The Singer's Jewelers opened a branch 
in Alexandria, Va., at 719 King Street. 
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Canada Announces Quality and Trade 
Mark Rules For All Jewelry Imports 


Now that Canada has lifted the re- 
strictions on the import of jewelry, 
American manufacturers who export to 
Canad& may be confronted with the 
problem of correct or permissible qual- 
ity and trade marks applicable to gold, 
silver and plated articles intended for 
the Canadian market. 

Shipments marked otherwise than in 
accordance with the Canadian Precious 
Metals Marking Act may be denied en- 
try into Canada. In order that shipments 
may reach their destination without de- 
lay and free from. stamping or marking 
complications, the department of Trade 
and Commerce of Canada has drawn up 
the following information in condensed 
form to aid American exporters of 
jewelry into that country: 


MUST HAVE REG. TRADE MARK 


The application of quality marks and 
registered trade marks is of primary 
importance. Quality marks such as “Ster- 
ling,” “Gold Filled,” “10K,” “14K” or 
“Rolled Plate” alone, do not meet the 
requirements of the Act. A trade mark 
registered in Canada must also be ap- 
plied when any permissible quality mark 
is applied to an article. Registration of 
a trade mark costs $25.00 payable in ad- 
vance and covers a period of 15 years. 
Application should be made either 
through the division of Precious Metals 
Marking of the Department of Trade 
and Commerce or direct to the Registrar 
of Trade Marks, Queen Street, Ottawa. 
Checks must be made payable to the 
Receiver General of Canada. Requests 
for further information should be ad- 
dressed to W. L. Berry, Inspector of 
Precious Metals Marking. 

Additional stampings or marks may 
be applied, provided that quality marks 
and registered trade marks are already 
stamped on the articles and that added 
marks are “not calculated to mislead or 
deceive.” 


WRISTWATCHES SAME AS POCKET 
WATCHES 


The following regulations apply to in- 
dividual articles: 

Karat @Qold articles may have the 
karat quality mark applied together 
with a registered trade mark. Gold filled 
articles other than watch cases, provided 
the quality is not less than 1/20-10K 
and the gold is soldered to the base 
metal, may be stamped “Gold Filled” or 
“G.F.” together with a registered trade 
mark. Articles other than watch cases of 
a quality less than 1/20-10K and where- 
in the gold is soldered to the base metal, 
may be stamped “Rolled Plate” or 
“R.P.” and a registered trade mark. 


Pocket watch cases of 8/10000ths of 
an inch of a standard not lower than 
10K, on all outer surfaces, and a sheet 
of 10K of unprescribed thickness on 
the inside of the back, may be stamped 
“Gold Filled” or “G.F.” together with 
the karat quality (e.g. 10K Gold Filled) 
and a registered trade mark. 

Requirements for wrist watch cases 
are the same as for pocket watches 
with the exception that no.sheet of karat 
gold is required inside the back. If the 
back is base metal and the bezel is gold 


filled, then, quality marks must be ap- 
plied to the bezel with the trademark 
and “Base Metal” stamped on the ex- 
terior. Rolled plate. pocket and wrist 
watch’ cases—that is, a quality of less 
than 8/1000ths thickness of 10K, may 
be stamped “Rolled Plate” or “R.P. 
and a registered trade mark. (Note the 
absence of the karat mark and the word 
“gold.”) 

Sterling articles may be stamped 
“Sterling,” “Silver,” or “Sterling Silver” 
together with a registered tr: mark. 
Silver plated hollow ware must have a 
registered trade mark applied, but qual- 

(Please turn to page 235) 


CHAS. ASCHERMAN 
AND COMPANY 








Wholesale Jewelers 
GENTS’ GENUINE HEMATITE 
RINGS $11.25 to $30.00 


503-7 Hippodrome Bldg. 
CLEVELAND 14, OHIO 






















ATTRACTIVE 
JOB : 


ENVELOPES 
IN COLORS. 
SPACE FOR 
YOUR NAME 


. PAULSON @ ¢ 
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WATCH DIALS 


REFINISHED 


MICHIGAN DIAL REFINISHING CO. 


612 METROPOLITAN BLDG. 
DETROIT, MICH. 




























feme WATCH CO. 


5S S.WABASH AVE. CHICACO ILL 
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MATERIALS 
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KLEIN BROTHERS 
COMPANY 


WHOLESALE JEWELERS 


ENQUIRER BLDG. CINCINNATI, O. 








Harry Greenwold Co. 


The House of Quality and Seriice 
S WEST 7th STREET, CINCINNATI, OHIO 


VIRGIN Diamonds 
CELLINICRAFT Jewelry 


ELGINS @ HAMILTONS (Zones 8) 
Lines ef quality and style that give you pro- 
tected prot. You can recommend these lines 

fe your customers with confidence. 











PROMPT SERVICE ALWAYS 


GERWE-BROWN CO. 


Wholesale Jewelers 


CINCINNATI 











WE specialize in special 
order work. Send us your 
specifications. We'll sub- 
mit a design without 


obligation. 


THE SCHUMER BROTHERS CO. 


Manufacturing Jewelers 
5 E. Third St. Cincinnati, Ohio 








DIAMOND-CUTTING 


EXPERT WORK 
FAST SERVICE 


LITWIN & SONS 
114 West Gth Street, Cincinnati, Ohio 





Harry Schwettman (Gruen Watch Co.) 
is shown turning over reins of the Town 
Criers to Melvin Hesse, (Harry Greenwold 
Co.) elected 1945 president at the Jan. 4 
annual meeting. From left to right are J. 
Charles Hummel, secretary; Frank Krohme 
(Litwin & Sons Co.), second vice president; 
Mr. Schwettman; Harold Haer (Gruen 
Watch Co.}, membership committee chair- 
man; Al Gebhardt (Litwin & Sons Co.), first 
vice president; Mr. Heese; Robert Henge- 
hold, (Rosfelder Bros. Co.) treasurer; 
Maury Solomon (D. Jacobs Sons Co.), en- 
tertainment committee chairman; Robert 
Stocker (Rosfelder Bros. Co.), past pres- 
ident and Howard Rosfelder (Rosfelder 
Bros. Co.), third vice president. 


Beating the drums for yourself is not 


in poor taste, members of the Town 
Criers decided at their annual meeting, 
Jan. 4, in Hotel Alms, 

In fact, at the suggestion of their re- 
tiring president, Harry Schwettman 
(Gruen Watch Co.), they agreed that 
beginning in 1945 they will publicize Cin- 
cinati as one of the greatest jewelry cen- 
ters in the country. 

Schwettman denounced the practice of 
encouraging buyers to go to other mar- 
kets “when we have here what is poten- 
tially the greatest jewelry center in the 
country. 

“Let’s put aside any petty differences 
we may have and go out and work to 
put Cincinnati on the map for its whole- 
sale and manufacturing industry.” 

Following the banquet Melvin J. 
Hesse (Harry Greenwold Co.) was 
elected the 1945 president without oppo- 
sition. Re-elected were: J. Charles 
Hummel, secretary, and Robert Henge- 
hold, treasurer. Al Gebhardt (Litwin 
& Sons Co.) was elected first vice presi- 
dent; Frank Krohme (Litwin & Sons 
Co.), second vice president, and Howard 
Rosfelder (Rosfelder Bros. Co.), third 
vice president. 

Lars R. Olisen, Cherry Fisher and 
Norbert Mehan comprised the nominat- 
ing committee. 

Harold (Doc) Haer, membership com- 
mittee chairman, reported that 23 new 
members were admitted during the year, 
bringing the roster to near 100, largest 
in the club’s 12-year history. 

Six patients of a local Army Air 
Force Hospital were guests at the ban- 
quet. Out-of-town jewelers attending 
included Warren Miller, Princeton, Ind.; 
Jack Haegel, Washington, Ind.; Earl 
Webster, Oden, Ind.; Jesse Gannon, 


ee $ 


Batesville & Greensburg, Ind., and oe 
W. Roe, Washington Court House, Ohio. 


losis 
q1. B. Goodman (Goodman Co.) jg te 
cationing in Florida. q 
q Pat Jockers of the M. and R. Jocken & 
Co., and Phil Haas, retailer, have ym) . 
covered from illnesses. : | 
q Carroll Seghers, operator of Carroll’, e. 
retail outlet, reports that his son has | 
been awarded wings in the Army Airy 
Force. = 4 
q Frank Deprez (Gruen Watch Co.) last 
month flew to Boston to bid goodbye to F | 
his son in the Navy upon his departure 
for overseas’ duty. 

qA team composed of retail jewelen 
has been organized by Benjamin §, XK; 
president of the Gruen Watch Co,, tp 
assist in a campaign here to raise $1,062, 


, 540 for the Jewish Hospital fund. 


q Office and shop employes of the Meck. 
lenborg & Gerhardt Co. were guests at § 
a Christmas party Dec. 27 in Hote §- 
Alms. Hosts were Norbert Mecklen. 9 
borg and Carl Gerhardt and Miss Helen § 
Koch. in. 
q John Gerwe and James Dunn of the” 
Gerwe-Brown Co.-left in January’ for 4” 
buying trip in the East. Mr. Gerwe and 
George Brown planned to attend the | 
24 Karat Club dinner in New York dur 9 
ing the month. | 
q The industry here collectively took of 
its hat to George Detmering upon his 
8st birthday anniversary Jan. 12. Still 
active as a salesman for the Rosefelder ” 
Bros. Co., he is probably one of the 
oldest men in the business now on the 
road. 

q After a strenuous campaign efforts 
which bore fruit in his election as presi- 
dent of the Town Criers, Melvin Hess 
(Harry Greenwold.Co.) left for a brief 
rest at Martinsville, Ind. While there 
he plans to draw up committee recom- 
mendations for the club. 


‘qLars R. Ollson (Gerwe-Brown Co.) had 


a reunion last month with his former 
business associate, William J. Marshall, 
New England sales manager of the 


Waltham Watch Co., who visited Cincin- > 


nati. Before the war, Mr. Ollson was in 
charge of the watch company’s Cincin- 
nati agency. 

q Floyd Knight, diamond cutter, learned 
last month that his nephew, Donald 
Knight, had been wounded fighting in 
Europe. The young man is the brother 
of Paul Knight, Air Force officer who # 
recently returned to this country after & 














DISTINCTIVE 
JEWELRY 
WATCHES 


THE D. JACOBS SONS CO. 


Wholesale Jewelers 
811-13 RACE STREET 
CINCINNATI 2, OHIO 








THE JEWELERS’ CIRCULAR-KEYSTO 












a number of missions over 
territory on Europe. 
yward Sanders was general chairman 
ninth annual ball of the Cincin- 
Guild, Ohio Watchmakers Associa- 
ven Jan. 13 at the Hotel Sinton. 
¢@ affair was open to watchmakers 
i | and their friends and door prizes were 
% qwarded. An imposing array of enter- 
tainers appeared on the program. 
(Bertram Milner, of Litwin & Sons Co., 
e a grandfather Jan. 6. The baby 
| boy's father, Lt. Graham Milner, is in a 
"German prison camp. News that Mr. 
“Milner’s son had been captured by the 
® Naris when the Flying Fortress on 
re | which he was pilot was shot down, came 
gevera 
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1 weeks before the birth of the 












"| a 
< Lt Wolf (Shiman & Co., N. Y.) and 
all R. Botts (Jacques Kreisler Co.) 
jyere guests at a farewell party given 
Jim by members of the Round Table 
1 mn Club in Grammer’s as both 
left after a holiday stay in Cincinnati. 
Among those attending were Charles 
, Robert Hengehold, Robert J. 
Hammel, Robert Stocker and J. Charles 
1. 


Humme 
Members of the family of Edward 
 Eekerle, Elmwood Place jeweler now 
with the Army in India, were given an 
gpportunity -to view the jewelry work- 
manship in that end of the world. He 
gent back three identification bracelets 
“made by the Indians. His mother who 
| pow operates the store here, also re- 
‘@ived a tablecloth of very fine work- 
} the manship made in India. 
dur") {The Court of Appeals has upheld the 
| death penalty for two men and a woman 





k off § convicted of slaying Jacob Reinstatler, 
1 his } aged West End jeweler during a hold-up 
Still } athis store April 8. A new date will be 






} set for the execution of the three, James 
4 W. Brown, Johnnie Mae Gardner and 
Wames Jenkins. They had been sched- 
id to die in the electric chair early in 
| December. Their appeal was based on 
® te grounds their trials were conducted 


ntly. 
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pin Gold & Silver Production 


ed by Department of Interior 


_ According to a report by the Depart- 
ment of the Interior, gold and silver 
roduction was at a low point in 1944 
Mecause of war conditions. 

The issuing of government grants for 

limited production of gold under 
jWrder L-208 had little effect, the report 
fated, in increasing the output. Be- 
¢ of decreased base-metal produc- 
t, the yield of gold and silver from 
: source was also lowered. 
@ Production of gold in the United 
ppptates and Alaska was estimated at 
98,600 ounces, valued at $34,601,000, 
mpared with 1,380,758 ounces in 1948, 
Mecline of over 28 per cent in both 
tity and value. Silver output in 
totaled 34,873,000 ounces, valued at 
4,798,700, compared with 40,794,568 
gemices in 1943, a decline of almost 15 
e cent in quantity and value. 
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pepper Sect at ARE: 



















‘Fag 









| When the Jewel Box, Broad Street, 
ungsport, Tenn., recently advertised in 
ocal paper that it had alarm clocks 
sale, it became necessary to call 
ice to control the crowd and protect 
uspiay. windows and showcases. The 50 
WYailable clocks were gone in 30 minutes. 
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Sales Hit New High 


5% Over December ‘43 


Retail jewelry sales for December hit 
a new high this year, topping 1943 aver- 
ages by 5 per cent, according to figures 
released by the Department of Com- 
merce. Along with most retailers, the 
jeweler sold more goods at higher prices 
“than ever before. The over-all percent- 
age was an 11 per cent increase over the 
previous December. 

The Journal of Commerce comments 
on the record sales thus: “So long as the 
war in Europe goes on, consumer pur- 
chasing power should suffice to support 
a new record sales volume this year. 
Heavier government buying and man- 
power shortages will cut down new ci- 
vilian production to some extent, but 
this may be offset by further upgrading, 
so that the dollar sales volume would 
remain about the 1944 peak level.” 


=~ ace 


The Diamond Market 


The figures below are a fair indica- 
tion of current activity in the diamond 
market. They show the! number of 
weighings in recent months, as compared 








/ with the same months of the previous 


year, at the Diamond Dealers Club, 36 
W. 47th St., New York. The club has a 
diamond dealer membership of approxi- 
mately 1000. 

Each weighing represents the final 
step before a sale is completed, and 
there is no weighing unless aisales has 
been agreed upon. Therefore, the num- 
ber of. weighings may be considered as 
the number of sales. 


1943 1944 
WORUMEY dos vas tcins 3561 3336 
February >-........ 2795 3708 
5 ge or pe sapere 3712 4604 
AO BPRS pg ar Wat es 3655 8167 
DROY ve cue seaaeiae ny 2637 2523 
WOUND. | inn ile oe y te 1937 2411 
PUN = aca decane hes as 2061 2042 
MEAS od os fs & 0s 2327 2845 
September ........ 2749 2673 
CIE? Sos oaks ose kn 2912 5028 
November ......... 3558 4709 
December ......... 8356 4410 


31,904 41,362 








Lebanon, Ind., boasts an attractive 
new jewelry shop—that of E. F. Wallace 
at 208 West Main Street. 





Charles H. Gold, general manager of 
the Meyer Jewelry Company, Detroit, 
Mich., took seriously ill while on a re- 
cent buying trip to New York and was 
rushed to the hospital for an emergency 
operation. Mr. Gold, fully recovered 
and back at his desk, his sincere thanks 
to his friends for their good wishes dur- 
ing his illness. 





Canadian Rules... 
(Continued from page 233) 


ity marks are optional. On silver plated 
flatware “E.P.N.S.” may be applied only 
if the base on which the silver has been 
deposited is not less than 10 per cent 
pure nickel. Otherwise, the words most 
accurately describing the base must be 
applied. Por example, if steel is used, 
“E.P.-STEEL” should be marked on the 
article. 








GRAFNER BROS. 


GENERAL LINE 
VALUE AND ASSORTMENT 
SPECIALIZING 
IN 


DIAMONDS 


818 LIBERTY AVE. PITTSBURGH 











| Madiok 


JEWELERS and © 
THEIR EMPLOYEES 


w 


why do you pay 2/3 more 
for your fire insurance when 
the Jewelers’ Own Company 
makes this great saving for 
you 


we insure stock, buildings, 
dwellings and household 
goods 


Write to-day to 
NATIONAL JEWELERS 
MUTUAL FIRE 
INSURANCE COMPANY 


Jewelers Insurance Building 


NEENAH, WISCONSIN 
“savings & protection since 1914” 

















NaS 
REFINISHED 


WATCH 


The highest grade of work jewel. - 
—_= Besereria pres tg 


ROYAL DIAL & REFINISHING CO. 
116 Nassau St. New York 7, M. Y. 








235 
















Serge: 


ee ie Cs 



































‘Where to Buy 
AMERICAN 
China and Glass 


oe menel Sana: 
ACCESSORIES 
: or ere 


205 Filth Aves Moe Wak TET ANDO ART 


Mercheandisa@ Mert 


NOVELTIES 


Ch cege 





ASTLETON CHINA 


INCORPORATED L, E. HELLMANN, President 
BD. &. CORCORAN, Vico Pres. 


DE LUXE TABLEWARE 
: for the 


lor 
Gee tint CHINA TRADE 
MADE IN AMERICA . MADE OF AMERICA 
212 Fifth Ave., New York, N. Y. 








THEODORE HAVILAND 
' ' BINE CHINA DINNERWARE 
MADE IN AMERICA 
All Decorations Are Exclusive 


THEODORE HAVILAND CO., INC, 
26 W. 23rd ST. 1558 MERCHANOISE MART 
NEW YORK CITY CHICAGO, ILL. 








LENOX CHINA 
h SERVICE PLATES 
DINNERWARE 
NOVELTIES 
Made in Amertos 


Lewox 
LENOX, INC. Trenton, N. J. 











“CARENADE” CRYSTAL 
Stemware, Bowls, Vases, Perfume Botties 
and Smoking Accessories 


cm 
Send for Ilustrated Cotaleg 


ENRIGHT-LE CARBOULEC, INC. 
160 Fifth Ave. New York City ¢ 


sone CRYSTAL ano BENT GLASS 
« « Giftware of Distinction 








KENSINGTON, INC. NEW KENSINGTON, PA. 








JEWELRY Gifts ACCESSORIES 
URIE F. MANDLE CO. 
Show Rooms, 411 Fijth Avenue 


NEW YORK 16, N. Y. 
MUrrey Hill 3-9107 











HAWKES CRYSTAL 

GLASSWARE} 
for discriminating 
people—WRITE 


T. G. HAWKES & CO. 
CORNING, N. 73 ad 
N. Y. Office: 542 Sth Ave. op wa 
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©OLr. Harotp Siverman, 29, former 
office manager of the S. Silverman 
Wholesale Jewelers Co. 3818 Keith 
Building, Cincinnati, was killed on De 
cember 21 in the crash of a C-47 trans- 
port plane near Ironton, Mo. Lt. Silver- 
man entered the Air Force in January, 
1948, and was at first a flight in- 
structor at Altus, Okla., before being 
sent to Malden Army Airfield. A 
brother, Cpl. Irvin Silverman, is with 
the army in Hawaii. 














Earnt A. Anams, of E. A. Adams & 
Son, Providence jewelry findings firm, 
died December 31 in Cranston, R. I. 

Frep W. Ament, for many years man- 
ager of the Wilson Jewelry Store in 
Rochester, N. Y., died on January 2 after 
a brief illness. He was 68 years old. 
Born in Oneida, Mr. Ament went to 
Rochester as a boy, graduated from the 


‘Rochester Free Academy and entered 


the employ of the Wilson concern. He 
leaves a widow, Maude D. Ament. 

Grorce Barnstrap, watchmaker for 35 
years at Smith Patterson Co., Boston, 
was killed when struck by a train at 
Melrose Highlands, Mass., on December 
7. Mr. Barnstead, who was hard of 
hearing, was on his way to work. He 
was for many years a member of the 
Boston Jewelers Bowling League. 

Wuiu1mMm G. Hamenin, 66, retired Ta- 
coma jeweler, died at his home in Ta- 
coma, Wash., December 20 of a heart 
attack. He had lived in Tacoma 55 
years and was well known to the trade 
and thousands of customers. 

Samvet B. Jounson, 82, retired Dal- 
las jeweler, died December 6 at his 
home. Born in Alabama, he came to 
Texas 54 years ago and worked as jew- 
eler and watchmeker in several Texas 
cities before settling in Dallas. He is 
survived by two daughters, two sons, 
six grandchildren and three great-grand- 
children. ' 

Artuur H. Kmxparrick, president 
for over 50 years of Arthur H. Kirk- 
patrick, Inc., 608 Fifth Avenue, New 
York, importcrs of precious stones, died 
in White Plains, N. Y., on December 80. 
Mr. Kirkpatrick, ‘who was 72, had been 
for many years an active member of the 
Jewelers Board of Trade, He retired 
last April because of illness and his com- 
pany was dissolved. , 

Epwarp L. Krietemeter, 70, member of 
the Board of Directors of the Drosten 
Jewelry Company, St. Louis, Mo., died 
January 8 in, St. Anthony’s Hospital. 
An np of the Drosten firm for 51 
years, he was manager of the watch re- 
pair department at the time of his death. 
He is survived by his widow, Emelie, and 
a daughter, Mrs. Louise Dwyer. 

Epwarp Scnumer, one of seven broth- 
ers who entered the manufacturing jew- 
elry business in Cincinnati together 
shortly after World War I began, died 
December 28. He had been ill for a num- 
ber of years. Mr. Schumer was the uncle 
of Paul Schumer, one of the first mem- 
bers of the Cincinnati jewelry trade to 
be killed in the present war. 

Istpore Wresrnreip, for many years a 
retail jeweler in Far Rockaway, L. I., 
died on November 25 in Florida, where 
he had lived since his retirement during 
the summer of 1943. He is survived by 
his widow, four sons and a daugliter. 
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China and Glass “"§ 
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Importers. of 
ENGLISH CHINA 
and 





EARTHENWAREII, 
Stock and Import 


FONDEVILLE & CO., ING, 
149 Fifth Ave. New York 10, Ni, ¥, 
AL. 4-0104 
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ROYAL DOULTON 


English Bone China and Earthenware | ~ 


IRISH BELLEEK 


The original production 


WM. 8S. PITCAIRN CORPORATION 
212 Fifth Ave. New York, N.Y. 











JUSTIN TIARAUD, Ine. 
129 Fifth Ave., New York City 


ROYAL ALBERT 
English Bone China 


MYOTT’S 
English Staffordshire Ware 















PAUL A. STRAUB & CO.; Ine 
19 East 26 Street, New York — 
Importers of : 

China, Glass and Earthenware 


Dinnerware, Art Goods, Gi 


Murray Hill 3-5460 
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Wedgwood Ware’ 


Bone Chino Dinnerware, Ou 
Jasper and Block Basalt 
Trade-Mark WEDGWOOD 


Josiah Wedgwood & Sons, 












162 Fifth Avenue, New York ¢ 











EDWARD BOOTE — 
385 & 37 W. 23rd St., New York, Ny . 
Tel. Cramercy 5S-16058 | 
ROYAL CROWN DERBY CHINA 
WOOD & SONS DINNER AND 
HOTELWARE 






| 





GIBSON & SONS TEAPOTS _ 











MADDOCk & MILLER, 
English China and Earthen 


CROWN DUCAL Dinnerware a 
MASON'S Ironstone China . 
COALPORT Bone China and Kingsware 
ROYAL CAULDON Bone China and ‘ 
WELLINGTON Bone China Teaware 


129 Fifth Avenue, New York 3, Ne 























ENGLISH CHINA | 


Smoking accessories, lustreware pitchers, 
Jugs, Teapots, Sugars. and Creamers, ! 
ual Breakfast Sets 


TEDMAN IMPORTING CO. — 
228 Fifth Ave, Room 829 New York, N. Ys 
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wim a | Let your post-war planning include the disposition 
ta -— teamidetaa of unnecessary scrap—filings and sweeps. Quicker 
— ig eg turn-over means larger profits and more efficient 
ec management. Make a thorough cleanup. | 
=| Kastenhuber & Lehrfeld 

cCity | 21 West 46th Street Tel. BRyant 9-1060 New York 


We solicit your Sweeps—Filings—Scrap Gold and Platinum, Metals 
ss Your Old Gold shipments will receive special attention 


BACK THE ATTACK—BUY MORE WAR BONDS 
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King crystals 
of 





tem of labeling. Every one of its thousands of 
items carries not alone Fulton’s own catalog 
number, but competitors’ comparative numbers 










. Buy the We are asking our invasion 
" a mint - bi ee we Warch yo forces to do their utmost. Can 
in identity or fit just appen. leis eat heats be conteia wi de 











Write Dept. 2JC for-our new Catalog No. 2 


with these savings less? 
FULTON WATCH CRYSTAL CORP. American Time Products 
Makers of FIT-TITE Crystals 


Re Established 193 S 580 Fifth Ave. | Ine. New York, N. Y. 
— 121 FULTON STREET NEW YORK 7, WN. Y. Distributors of Western Electric Watch-rate Recorders 
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‘Testing Precious Metals. 





How to identify, buy and sell old gold, silver and platinum metals 

































Chapter V—Buying and selling old precious metals 


Section B—Platinum and the Platinum Metals 





by C. M. HOKE : 


HE Mints and Assay Offices do not buy platinum gold or silver. Thus, when a prospective buyer is cal 

and platinum metals, so the best way to dispose of culating what to pay you for your scrap platinum-gronp- 
them is to a refiner who is active in this market. Certain metals, he recalls the difficulties of identification and ap- 
refiners specialize in these metals, while others specialize praisal; he remembers that a complete assay may bea 
in gold or silver. Makers of scientific apparatus, dental slow and expensive job; he reflects that it may not be 
supply houses, or jewelers who can use clean platinum easy to refine and repurify what he buys; and he recalls 
in the manufacture of their wares, should also be con- that the market price of these metals may suddenly drop. 
sidered. Since these metals have many wartime applica- Accordingly he quotes you a buying price that will be 
tions and have at times been under restriction, enquiry low enough to take care of all these factors. And when 
should be made as to the legal aspects of any sale or he comes to sell the refined metal again, his selling price 
purchase. must be correspondingly high. 

‘These metals normally have fluctuating prices. Quota- Sometimes one can return scrap platinum, such as old 
tions may be obtained from dealers, or from magazines chemical ware, to the original dealer from whom it was 
and trade papers that cater to the metal industries. At bought. If so, and if the article is still in recognizable 
certain times the Government has established fixed form, he may well offer a higher price than usual, since 
prices. ; he knows its composition and need not figure in the cost 

As we learned in Chapter 4, some of these metals are of appraisal and testing. 
easily identified, and thus easily appraised, but many 
of the alloys and combinations are fairly difficult to METALS USED IN DENTISTRY 
identify, and even more difficult to appraise. Several 
different alloys or combinations are used in jewelry, and 
in the various technical fields the number of alloys and 
combinations, with or without gold or silver or base 
metals, is legion. These all look a good deal alike but 
differ widely in value. The situation is further compli- 
cated when a base metal core is completely encased in 
only a thin shell of precious metal. 

A complete chemical assay for the exact determination 





Many of the yellow gold fillings are almost fine gold— 
22-k or so. The modern cast fillings are sometimes of 
lower karat. Dentists often place fillings of much less | 
expensive materials in the back teeth, where they will 
not show; some of these turn dark or even black. From 
the standpoint of the patient’s benefit these fillings are 
often of the highest value, but to the old-gold buyer they 
are not attractive. He wants gold or platinum, instead. 


of these metals is longer and more costly than one that The filings and sarap brushed from the work-table @ 
involves only gold or silver, and becomes increasingly the dental mechanic have many of the characteristics of 
difficult with each additional element to be determined. the waste generated by the manufacturing jeweler, and 
The refining of scrap or waste metal for the recovery usually are treated in the same general manner. 

of: these metals, and the purification that may be needed Old fashioned false teeth were, in many cases, provided 
to prepare them for resale, are in general more time- With two small pins of high-grade iridio-platinum. Much 
consuming than similar tasks in which only gold or silver °f the work done today may contain no precious metal at 
| are to be recovered. And there are fewer workers quali- /1, so each job must be considered individually. 

i fied to do such work. Many of the dentures of today are made of gold- 
a As a result of these facts, the “spread” between the platinum-palladium’ alloys, some of which at times are 
buying and the selling prices of the platinum-group worth more than fine gold. They often look like 80 § 
metals and their alloys is wider than the “spread” for much nickel, being white or of a slightly yellowish white | 
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“She says to blazes with the chinaware — this is a SESSIONS Clock!” 


action who own a good clock today have 
reason to be mighty proud —and that’s the 
way Sessions intends to keep it when the new 
Sessions line makes its bow! 

Extra quality materials — spirited styling — excit- 
ing innovations — these sales-rousing features of 
modern clock craftsmanship will be yours for 


continuous profit from the moment Sessions Self- 


Starting Electric Clocks hit the waiting market! 

The keynote of the whole line — from electric 
alarm clocks to the classic Westminster Chime 
models — will be pride of ownership. Your sales 
will be accelerated by a national advertising and 
merchandising drive on every city and town — your 
community — your customers, The Sessions Clock 


Company, Forestville, Connecticut. 


essions (locks 


“The House of Westminster Chimes” 


Mo (2 








color, but a few of the tests described in this book will 
quickly prove their value. 

Scrap metal of this type can, in general, be sold to 
best advantage to a dealer in dental alloys, since he is 
used to handling such things and can most easily ap- 
praise it. 


ARE WHITE METALS THE MOST PROFITABLE TO TRADE IN? 


It is being said that platinum, white gold, and the 
whiter dental scrap are the most profitable part of the 
“old gold business” today. This will doubtless be the 
ease for some time.in the future. For one reason, most 
of the early house-to-house canvassers did not know how 
to identify platinum or palladium, and distrusted any 
white-looking alloy, and therefore refused to purchase 
many very valuable offerings. This led the owners to 
place a lower value on such articles. Accordingly when 
a buyer appears who knows how to judge such metals, 
he can pick up excellent bargains. 

The reader may have wondered why so much space 
was devoted in this book to methods of identifying and 
appraising platinum, palladium, white golds both high 
grade and low, and other white alloys. The reason should 
now be clear—so few people are familiar with these tests, 
and there is so much neglected value on the market. 


FRAUDS AND MISUNDERSTANDINGS 


No doubt there has been much deliberate deception in 
the handling of the precious metals. There have also 
been many honest mistakes. This book has repeatedly 
mentioned certain necessary precautions—allowances for 
solder, the need to penetrate into the inner layers of 
metal; stainless steels that resist the usual acid tests; 
the wisdom of testing white and green golds with white 
and green gold needles; the wisdom of testing all parts of 
complex articles such as watchcases, and so on. It is 
indeed true that such precautions are needed, as was re- 
vealed some years ago when several jewelers, men used 
to handling gold, were deceived by stainless steel. 


The experienced jeweler tends to judge the worth of 
an article by the workmanship upon it—if the workman. — 


ship is good, he expects the metal to be worthy. This | 


tendency has been traded upon by a few unscrupulous © 
persons, and fake antiques, of excellent design and crafts. 
amanship, have appeared on the scene. 4 
However, for every single instance of this kind, there 
are thousands of honorable transactions. 


Thus: A woman brings in a watch, now useless, but once | 
highly prized; the jeweler offers her a few dollars, rep- 
resenting only the old metal value; he can give her 
nothing for the mechanism, nothing for the labor orig- ” 
inally put into the case, nothing for the fashion element 7 
that once accompanied it, and not a cent ‘for the profit” 
that the original dealer made when he sold her the trinket, 
Situations such as this often mean disappointment to the — 


seller, but reflect no discredit on the buyer. | 


A LINK IN OUR ECONOMY 


This business of buying old precious metals is more | 


than a mere:-source of income. It is an important link ip” 
ithe chain of our economy. It returns to usefulness thou-— 
sands of ounces of indispensable materials that might 


otherwise be lost to humanity. Gold is more than a | 


trinket; for one thing it is a metallurgical necessity in 
dental surgery. Platinum is more than an item of 
luxury; it is an irreplaceable element in dozens of scien- 
tific applications of supreme importance. Nor has Ne” 
ture been generous in supplying us with these metals; 
they are scarce and rare as well as useful. Accordingly il 


the community owes respect and honor to the men who © 
collect these metals—sometimes in forms that suggest © 


neither beauty nor usefulness—and return them to the © 


refinery. There they will be purified and made up into | 
bullion, or perhaps into the alloys desired by the arts © 
and industries, and formed into sheets, bars, or wire, © 
ready to go again to the workshop and laboratory, thereg i 


to begin again a cycle of beauty and usefulness. 


Chapter Vi—The problem of the prespector 


OONER or later the man who offers to appraise old 
precious metals will be asked to appraise ores or 


mineral specimens. Nuggets of what purports to be 
native gold, and grains of what might be native platinum, 
will be brought hopefully to his desk for examination. 
But while it is true that gold is gold wherever you find 
it, the fact remains that the identification and appraisal 
of ores call for different techniques than those described 
in these chapters. While many of the tests and reactions 
can readily be adapted for use with ores, the adaptation 
may be modified considerably by the nature of the mate- 
rials with which the precious metals are combined or 
admixed, and a man who is skilled in one type of identi- 
fication may find himself at’a loss in the other type. 
Such readers, therefore, as wish to be of service to 
the prospector, are urged to study the excellent literature 
that applies to this field, and to avail themselves of the 
help provided by our National and Stete governments. 
Native gold is easily recognized because of its color, 
its heaviness, its high melting point, its malleability, and 
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certain chemical reactions with which the reader is now! 
familiar. 


field. 

Native platinum metals are not so easily identified 
and there is much less popular information regardin 
them. For one thing, they are even rarer than gold, « 


have been found in fewer parts of the earth. In the field | 
the simplest procedure is to take advantage of their very " 


When an ff 


high specific gravity and to pan the sample. 
experienced man is handling the pan, the platinum metals 
will-hang back of the gold. A hand lens will be an aid 


_Some of these J 
latter, however, have been misunderstood by the layman, § 


These facts, and descriptions of the minerals” | 
that are sometimes confused with gold, as well as many) | 
other pertinent facts, are given in the literature, much of 7} 
which is in popular form and suitable for the man in the i 


in ‘examining the heavier particles, and may indicate ~ 
whether it is worthwhile to send the sample to an as _ 


sayer. These metals are often found as minor constit- 


q 


uents of other metallic ores—for example some Canadian y 
nickel and nickel-copper ores—in proportions so ¢X- 


(Please turn to page 244) 
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300 Years of Progress 


(114 BY INGRAHAM OF BRISTOL). 


HE old lantern clock illustrated goes back into the early 
sixteen hundreds, and it's a far cry from this primitive 
mechanism to the precision workmanship and smart designs 
of the modern Ingraham spring-wound and electric clocks. 
Yet the E. Ingraham Company of Bristol, Connecticut has been 
active during well over a third of those three centuries of 


progress. 

Below are a few of the many popular models jewelers re- 
member from the peacetime years. We will be making them 
again even better as soon as we have finished our present 
pressing business of supplying critical war materiél to our 
fighting men all over the world. 


THE E. INGRAHAM COMPANY Bristol, Conn. 


1. CHUM — a popular priced midget alarm with single key 
wind for both time and alarm. Quiet tick and distinctive 
plastic base. 2. SST 6 — a streamlined electric self-starting 
Tambour in very fine figured walnut case. Silver plated 
dial and gold plated sash, 3. TREASURE — wrist watch in 
10-karat rolled gold case, with wrist fitting chromium 
plated back, and pigskin strap. 4. BROADCAST — 8-day 
alarm, pedestal model, 4% inch dial, radium tipped hands 
and hour markings, mellow toned bell and stem shut-off. 


® Fesrvary, 1945 

















EW METAL—Where is this new metal, invar, 
made? I mean the metal that is used for mono- 
metallic balances and the hairsprings that are used with 
them. I heard that it cannot be gotten in from Europe 
any more; I always thought it is a secret known only to 
some Europeans. (Question No. 5692) J. M. 


Answer—The alloy steel called “Invar’ is used for 
neither hairsprings, nor for the balances you mention. 
No doubt the metal you are thinking of is “elinvar,” 
which word is the trade-name for an alloy of different 
composition than Invar. Invar is used mostly, in horol- 

- ogy, for pendulum rods of very accurate clocks used in 
astronomy and other scientific work. Elinvar metal is to 
‘some extent still imported. The use of the trade-name 
in the U.S.A. is licensed to the Hamilton Watch Co., of 
Lancaster, Pa. Most of the alloy metal used by that 
firm for hairpsrings now, is made in their own factory, 
on a formula developed by them, yielding metal much 
superior in quality to what was imported from Europe. 
Monometallic balances are made of non-ferrous alloy 
metals, of the nature of brass, bronze, etc., and never of 
alloys of iron or steel, such as invar, or elinvar. 


ARNISH REMOVER—Onr druggist says he can- 

not supply us with potasium cyanide just now, but 
offers a substitute, he calls it cyanide of sodium, Do 
you think this would be all right to use for making solu- 
tions for removing tarnish from watch parts and silver- 
ware? (Question No. 5693) M. N. 


Answer—Yes; sodium cyanide will accomplish the 
same results as potassium cyanide, for the uses you spe- 
cify. The solutions should be mixed in the same pro- 
portion as you followed for potassium cyanide. 


AWDUST DRYING—Can you tell me what kinds 

of wood make sawdust safe to use for drying watch 
parts, jewelry, etc.? I have gotten some, sifted, from a 
sawmill. So far, every kind seems to leave stains on the 
work. (Question No. 5694) V. C. 
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AND 
ANSWERS 


Answer—We really advise paying what it costs for 
boxwood sawdust as sold by our material dealers. This 
wood is free from anything that stains cleaned metal. 
You could hardly have it cut up economically and box- 
wood isn’t used so that its by-products can be had every- 
where, like ordinary woods. 


ILING—As there certainly is some friction in the 

action of a roller jewel, I can’t understand why 
we are advised not to oil this. Why? (Question No. 
5695) D. M. 

Answer—In the fork-and-roller action there is a 
combination of rolling friction and sliding friction, The 
rule as to oiling watches is to place oil where there is 
sliding friction and not to oil where there is rolling 
friction. But in fork and roller action the amount of 
sliding friction is much less than, for example, at a pivot, 
which is entirely sliding friction. Besides this, a special 
condition at fork and roller action is that the impact 
generates heat which tends of itself to evaporate oil at 


an abnormal rate and thickefi it. Another unusual con- 


dition is the continual swift passage of the roller jewel 
through air from which it picks up dust, etc., which 


aggravates the thickening of oil in producing added ps 
“fluid friction.” So for these reasons, supported by io 


observation of comparative results, it is better to avoid 
ai the rollér jewel. 


ATCHMAKING BOOKS—As my father is a 


jeweler, I have been assigned for a school project, _ 


to write an essay on the vocation of watchmaker. Can 
you tell me of any books that would help m me prepare my 
paper? (Question No. 5696) H. H. 

Answer—A good source of information on your sub- 
ject would be Chapter 8 in ““Wishbones or Backbones?” 
by B. D. Wilhelmus, published in 1936 by Reilly & Lee, 
Chicago, which may be found in many public school 
libraries. This book-discusses the watchmaker’s among 
other occupations, and the author evidently did a thor- 
ough job of fact-finding, for the chapter referred to. 
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ool ey), Seth Thomas Clocks— Thomaston, 
4 ar Connecticut, A Division of General 
Time Instruments Corporation. 


i ‘A fine, dependable clock is sure to’ be an early purchase in many 
“a i thousands of new homes that will be set up as soon as men return from 
overseas. We are looking forward to this postwar opportunity and an- 
ticipate a brisk demand for household clocks of fine appearance and ‘ 
exceptional quality.” 
for ; 
his At the left—a sketch of the giant Seth Thomas clock outside Lambert Brothers’ 
al. attractive and modern New York store. 
Ox- 
ry- 
the 
nd E AT SeTH THOMAs are proud to say that shall make an even finer line of Seth Thomas self- 
eh Lambert Brothers—old established NewYork __ starting electric and spring-wound clocks certain 
ee jewelers—have featured Seth Thomas electric — towinthe enthusiastic approval of your customers. 
"he and spring-wound clocks for many years. As surveys show, and as Lambert Brothers 
is We assure Lambert Brothers—and you—that _— agree, the postwar opportunity is there. Seth 
ing ° as soon as Uncle Sam can release us from making Thomas plans to meet that opportunity with a 
of some of the fine precision equipment and intricate _ splendid line, including many beautiful new mod- 
rot, timing devices that now take all our facilities, we els, backed by “the finest name in clocks.” 
rial 
“ TYPICAL OF SETH THOMAS DESIGNS...SELF-STARTING ELECTRIC AND SPRING-WOUND MODELS 
a 
On- 
wel 
ich 
Jed 
by 
oid 
| oe 
| ae . mae 
‘ain me fh Superb Seth Thomas electrie clock Rich and attractive in walnut case A beautiful and distinctive Seth 
< craftsmanship is reflected in this —“Echo,” typical of Seth Thomas Thomas Westminster chime clock... 
my : handsome and modern “Bolero.” electric alarm clocks. the popular-priced “Falsbury.” 
ub- 
: th Thomas Clocks 
ee, \ Se eyes cts sALOCKS 


chai Assi di LECTRIC 


or- 


“SETH THOMAS" IS REG. U. S. PAT. OFF. 


FOR Frpruary, 1945 











Another source would be “Watchmaking and Watch Re- 
pairing’—Commonwealth Vocational Guidance Mono- 
graphs, Series A., No. 25, by Anne S. Davis, published 
by Commonwealth Book Co., 80 E. Jackson Boulevard, 
Chicago. Much good data could also be found in catalogs 
of horological schools; these are sent free to all inquir- 
ers; addresses of schools can be found in their advertise- 
ments in Tue Jeweiers’ Circutar-KeystTone. 


ENDULUM—We traded in a fine old clock, wall 

regulator type, with Graham dead-beat escapement, 
very well made, but with pendulum gone. Original pen- 
dulum was probably some form of compensating one. We 
wish to make a pendulum, but not as elaborate as a real 
compensating pendulum. What do you recommend? 
(Question No. 5697) R. B. E. 

Answer—The best pendulum you could make, less 
expensive than a mercurial compensating pendulum, 
would be with a wooden rod and lead bob; with the bob 
resting at its bottom on a regulating nut on a screw on 
, the end of the rod. Use a strip of straight-grained white 
pine, coated with bakclite varnish or orange shellac dis- 
solved in alcohol. The lead bob may be cast in a sand 
or plaster-of-Paris mould, using a piece of wood cut in 
the shape of a lens for a pattern; this would produce a 
bob of the form usually seen in grandfather clocks. Pen- 
dulums of this type can be made to fairly approximate 
compensation, although of course not in the same class 
as a mercurial compensating pendulum. 


EMOVING RUST—We were given a fine old 
English watch for thorough reconditioning. It is 
said to be one of the earliest stem-winders. The steel 
wheels, etc., are very rusty. No limit to costs for a fine 
job. I have refinished all parts I can by flat-lapping. 
But rusted surfaces that can’t be reached by flat lap, and 
faces of steel] teeth, would take a frightful amount of 
time to reach by hand-laps. Is there any way to avoid 
the latter, and yet get the surfaces clean? (Question 
No. 5698) T. S. 


Answer—Obtain from your material dealer, or from 
a dental supply house, one of the small dentists’ bristle 
brushes, made for use in the dental engine. This can 
just as well be held and used in a wire chuck in your 
lathe. Charge the brush with oilstone powder in oil, and 
spread some of the latter over the steel to be cleaned. 
Cement the work on a piece of metal for a handle; or 
screw it on a piece of wood, and with it hold the part 
firmly into the brush running at a moderate speed. This 
treatment will produce work in rust-removing as good, 
and very much quicker, than can be done by using hand- 
laps on these “interior” surfaces of steel parts. 


RINDING POWDER—Which do ‘you consider 
best for grinding staff and pivot work—the old 
material, oilstone powder, or some of the new scientific 
or artificial abrasive pentern ARaptien No. 5699) 
E. H. G, os 
Answer—It is the practice of most of the first-class 
watchmakers to use the long-established natural oilstone 
powder for the work mentioned. Experience indicates 
that with this abrasive, there is no risk of grains becom- 
ing embedded in the steel of pivots, etc., that would act 
as a “lap,” and cut the jewels or metal of bearings. 
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TESTING PRECIOUS METALS 
(From page 240) 


tremely small that their presence is revealed only in » 
careful chemical analysis or assay. This is only one of 
several reasons why the appraisal of an ore, as distinct ° 
from its mere identification, is a much more difficult mat- 
ter than the appraisal of a piece of old jewelry. 

Practically every state in the Union maintains ‘g 
bureau that publishes authoritative information of in- 
terest to prospectors, miners, and others concerned with 
the development of our mineral resources and industries, 
These bulletins usually are distributed free of charge to 
residents of the state, and at cost to nonresidents. For 
example, “Field Tests for the Common Metals,” by 
George R. Fansett, is only one of the many useful pub- 
lications of the Arizona Bureau of Mines. It gives tests 
for over thirty minerals, including gold and silver (but 
not platinum), and may be obtained from the University 
of Arizona at Tucson. The price is twenty cents. 

Most states also maintain laboratories for the identifi- 
cation of rocks and minerals, and will make qualitative 
tests for important elements and will reply to questions 
regarding the probable market for materials of this kind. 
This service is often supplied free if the specimens origi- 
nate within the state; a small charge is made for samples 
submitted from outside the state. When assays, quantita- 
tive chemical analyses, spectrographic analyses, micro- 
scopic or thin sections are desired, they are furnished at 
rates established by law. 

The United States Bureau of Mines, although it does 
not duplicate the services rendered by state burcaus, is 
also glad to give advice as to prospective markets and 
otherwise to assist in bringing together the buyers and 
sellers of mineral products. In addition it has published 
much authoritative and intensely practical information of 
a general character. 

Thus it will be seen that a prospector need not go far 
from his home state for advice and information. Ac- 
cordingly the jeweler or old gold buyer in Boston or 
Baltimore, for example, who receives a sackful of what 
looks like gold nuggets from some stranger in a far-off 
mining town will do well to be curious. He may learn 
that the stranger is merely one who fears to entrust his 
secret to any home town neighbor. Or perhaps he is 
crank who has canvassed every testing laboratory in his 
own region and will not believe what they tell him. Or 
the situation may have a more sinister aspect, for some- 
times the stranger is a promotor angling for a statement 
in black-and-white, on the stationery of a reputable firm, 
that his sample contains gold; and the whole thing may. 
be a stock-selling scheme. 

On the other hand, a jeweler doing business in a min- 
ing region may find it important to be able to identify 
ores and mineral specimens. In spite of the competition 
offered by the government bureaus, people will come to 
him if they trust his skill and integrity. Naturally if he 
has already had experience in the tests described in these 
chapters, he ‘will have slight difficulty in learning the 
additional techniques involved in handling native prod- 
ucts. If he'uses the available literature, and practises as 


“before with samples of whose nature he is sure, he may 


well find himself with a socially useful as well as a profit- 
able accomplishment. 
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BUSINESS OPPORTUNITIES—Con,. 
a 


1 REPRESENT a large, retail chain 
jewelry organization and am_inter- 
ested in buying a number of stores 
either individual or chain, preferably 
adaptable to combined cash and credit 
operation; if your store or stores are 
located anywhere in the United States 
and you are interested in selling as a 
going business with merchandise, ac- 
counts, fixtures, lease, etc., I will be 
lad to call on you by appointment 
and go into further details; I can fur- 
nish you with AAA1 references; all 
correspondence confidential and trans- 
actions are entirely for cash. M. J. 
Fisher, 100 Summer St., Fourth Floor, 
Boston 10, Mass. 








ARE YOU GOING out of business? | 
can guarantee you the cost of your 
merchandise plus the expense of 
running a sale, with my personally 
eonducted auction or flat sale; no 
sale too large or too small; I will 
also pay cash for your entire store 
with or without fixtures; write for 
my proposition, all correspond 
confidential; best of references 
throughout past 30 years, Herman 
Nathan, 5 S. Wabash Ave., Chicago, 
il. 


UNPARALLELED opportunity for dia- 
mond setter, special order man 
(only one here) to secure half in- 
terest in a going co-operative trade 
shop, working for 22 stores in 
nor.hwest Pennsylvania area; fine 
shop, centrally located, all the work 
you can do; present owner going to 
Florida about April 1; will consider 
cash, findings, tools, merchandise 
or what have you; investigation in- 
vited. C. D. Pechin, care Service 
sll Jewelers, 705 State St., Erie, 

a. 


WOULD YOU like to retire from busi- 
ness, if you were given a respon- 
sible guarantee, that your entire 
stock, fixtures, material, lease and 
accounts would be sold for much 
more than the actual wholesale 
cost; our service will‘ find you a 
cash buyer for your store as it 
stands today in bulk, or as a going 
concern; do you realize your good 
will is an asset that will bring you 
eash the same as your stock: Write 
us for complete details, you will 
not be obligated, references from 
many jewelers who have had us 
liquidate their business recently will 

sent you along with unques- 
tioned bank references; no store 
too large or too small. Write at 
once to McRae & Shaw, Sixth Floor, 
168 N. Michigan Ave., Chicago, IIl. 


Semmens mm 
Wanted to Purchase 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 























WANTED to purchase well located jewel- 
ry store in town of 10,000 or larger 
in East Texas, Louisiana or Missis- 
sippi. Box 1311, Alexandria, La. 


WANTED, New Century engraving ma- 
chine in good order; give lowest cash 
prices and particulars. Address “N., 
673,” care J C-K. 

WANTED, established watch material 
business New York or California; 
write full details. Address “R., 593,” 
care J C-K. 

WANT TO BUY jewelry store for cash, 
in small town up to 50,000 population. 
Address “L., 2513,” care Jewelers’ Cir- 
cular-Keystone. 














WATCH cleaning machine, Peerless pre- 
ferred, must be in good condition; 
state price and make. Write Chas. C. 
Berger, 1604 Oak St., Gulfport, Miss. 





WANTED, watchmakers’ lathes, attach- 
ments and tools, engraving blocks, roll- 
ing mills, scales, drills, etc.; give full 
details. Ernest Linick, 29 E. Madison 
St., Chicago, IIL 


SMALL jewelry store in Boston or vicin- 
ity; give particulars, such as rental, 
fixtures, inventory and lowest price ior 
immediate transaction. Address “C., 
615,” care J C-K. 











Special Order Work and 
Repairs for the Trade 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





H. & I. Jewelry Polishers and Lappers, 
93 Nassau St., New York: City; ex- 
pert on gold and platinum jewelry; 
mail us your work to be polished; 
prompt service guaranteed. 





WANTED, a used set staking tools, pre- 
fer an inverto K. & D. set; must be in 
usable condition, 80 or a 100 stakes 
and stumps. J. W. Nagel, 100 E. Colo- 
rado St., Pasadena, Calif. Room 15. 


SMALL established jewelry repair shop, 
including equipment and clientele in or 
near Los Angeles; will pay top price; 
write full details. Address “J., 698,” 
care J C-K. 


WANTED, used plastic machinery for 
making jewelry, novelties, jewel 
boxes, cases, ete.; mail full da‘a. 
J. Wolfson, 405 Keystone Building, 
Pittsburgh 22, Pennsylvania. 


WANTED jewelry store, must be estab- 
lished; give reasons for selling; all 
correspondence confidential; would con- 
sider partnership; prefer in or near 
New York City. Address “P., 675,” 
care J C-K. 


WE PAY the highest prices for used 
watches; trade ins; send us your 
shipment; check by return mail, 
subject to your approval. Mont- 
gomery Wholesale Jewelers, Popu- 
lar Bluff, Missouri. 


STORE wanted in southern city; will 
purchase for cash, stocks, fixtures and 
accounts of going business, or will take 
over lease and fixtures if owner does 
not want to sell stock; do not reply 
unless you mean business; we are not 
professional stock buyers; send your 
reply to “H., 560,” care J C-K. 


DICHROSCOPE, Shipley’s Polari- 
scope, Tully refrac’ometer, dia- 
mondscope, interested in all instru- 
ments useful in identifying gems; 
must be highest standard and meet 
with A. G. S. approval. D. Fleming, 
2412 Ponce-de-Leon Blvd., Coral 
Gables, Florida. 


























Watch Work, etc., for 
the Trade 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





SPECIALIZING in repairing of chrono- 
graphs and all kinds of fine watches 
for the trade. I. Altay, 22 W 48th St., 
New York 19, N. Y. 


CLOCKS repaired, all. makes, foreign 
and domestic, spring weight and elec- 
tric; prompt service; work guaranteed. 
Gem Clock Service, 1344 W. Division 
St., Chicago 22, Til. 





JEWELRY AND WATCH repairing: 
snd seweity ‘Yor te trade’ all Tepai 
‘or H 
finished like new.  ‘Eren. 
Jewelry Co., 505 st. 
Louis, Mo. 





PEARL and bead stringing; 24 hour 
service; genuine and cultured pearl 
necklaces our specialty ; sil- 
ver clasps always in American 
Bead & Novelty Co., 71 Nassau S&St., 
New York 7, N. Y. 


To Let 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word « 





OLD established local diamond 
wishes to sublet private, romp Hl 
furnished office with or without. secre- 
tarial service, to party with fine pri- 
vate trade, or for reputable out-of- 
town concern, seeking local. headquar- 
ters, located at Fifth Ave. and 52nd 
St., New York City. Address “R.,. 
640,” care J C-K. 

; oe 


emer seeine mame, 
Lost & Found 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





BALL O. R. S. 23 jewel watch, works 
No. 632204,. Hamilton 24 hour dial, 
one minute hand, hour hands and L 
second hand, one hour hand is red; 
ease bore no initials or monogram; 
Simmons 14K gold square link chain, 
bar on chain made of soldered links. 
A = Max, 2520 14th Ave., Detroit 16, 

c 


aceasta 
Patents 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





PATENT your good ideas; send me your 
simple sketch or model; free con- 
fidential advice-literature ; register your 

e 


Patent-Att = thst “Dread. 


way, New 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





CAREFUL, honest watch repairing for 
the trade, moderate prices; out of town 
orders attended to promptly. I. Kun- 
nel, 2 W. 47th St., New York City. 
Phone Bryant 9-5065. 


CAREFUL watch repairing, skilled work- 
manship; good service for out-of-town 
customers. Frederick Lowey, 48 W. 
48th St., New York City. 


INCREASED facilities at our new loca- 
tion enable us at present to handle the 
watch repair needs of a few more ac- 
counts: our workmanship is guaran- 
teed and our service is prompt; over 
50 retail stores throughout the coun- 
try send us work regularly; price lists 
sent upon request. Dependable Watch 
Co., 132 Nassau St., New York, N. Y. 








LEARN WATCH repairing by do it; 
thorough training under. expert pe Bt, 
tors. For informa write Standard 
Watchmakers Institute, 2061 Broad- 
way, New York City. 





WATCHMAKERS: increase your ability 
through the highly recommended books ;. 
“Rules and ctice for A 
Watches” and “Practical Balance 
Hairspring Work” Kleinlein. 
Your jobber. or e journal. 








WATCH and clock repairing; complete 
practical course in modern horology; 
66 illustrated self instruction lessons; 
just out; low price; information free. 
Write Nelson Company, Dept. 8-76, 





FoR Fepruary, 1945 


Chicago 4. 
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J. R. WOOD HONORS EMPLOYEES AT CHRISTMAS PARTY 





Real veterans, these six “old timers" have a combined total of 269 years of service with J. R. 
Wood & Sons. Left to right: Nelson F. Biffar, 43 years; Frank D. Maher, 48 years; H. Augusta 
Sulzer, 41 yrs.; Chas. W. Walker, 45 yrs.; Herman Diemer, 48 yrs.; Wm. J. O'Brien, 44 yrs. 


@Among the highlights of the Christmas 
party of J. R. Wood & Sons, held at 
the Pennsylvania Hotel, New York, on 
Dec. 28, was the honoring by the firm of 
its veteran employees. 
_.. ‘In addition to the Christmas bonuses 
presented to every employce, these “reg- 
rs” were ‘chilled upon to rise, and 
awarded service buttons denoting their 
years of service. Fourteen of them were 
in the 10 to 14 year group, twelve had 
from 15 to 19 years, nine from 20 to 24, 





ten from 25 to 39, and six really “old 
timers” had been with Wood for 40 
years or more each, for a combined total 
of 269 years of service. 

Prominent among them was H. Au- 
gusta (Gussie) Sulzer, secretary to 
President W. Waters Schwab, who drew 
a rousing round of applause when she 
stepped forward to receive her award. 

An entertaining and varied floor show 
and dancing concluded the evening’s fes- 
tivities, which were attended by a group 
of service men as guests of the company. 





I. D. Watch Case Company 
Moves to New Factory 


I. D. Watch Case Company has moved 
into its newly-built factory at 89-25 Van 
Wyck Blvd., Jamaica, Long Island, New 
York. 

While manufacturing in the.new fac- 
tory continues to be concentrated very 
largely on radar and other electronic 
equipment for the U. S. Army and 
Navy, Harvey Dinstman, of I. D. Watch 
Case Company, reports that active steps 
are already being taken in preparation 
for the post-war period. Isidore Dinst- 
man, who has been prominently identi- 
fied with, the watch case industry for 
over thirty-five years as a watch case 
manufacturer, is working with other top- 
flight designers and engineers, whose 
services have been exclusively engaged 
by I. D. on the creation and perfection 
of new models to keep I. D. Watch 
Cases in the style spotlight in the post- 

_ war period. Meanwhile, all new equip- 
— will be devoted to the war effort 
only. 

Isidore and Harvey Dinstman are 
oined by Hy Dinstman and Joseph 

instman, now on active service with the 
U. S. Army, who will return to their 
duties with the firm after victory. In 
the meantime, the newest and most effi- 
cient equipment has been purchased for 
the new factory in order that I. D. may 
swing immediately into volume produc- 
tion as soon as the company’s participa- 
tion in the war effort has been ¢om- 
pleted. 
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Perlman Named Longines 
Vice President 


Longines-Wittnauer Watch Co., Inc., 
announces the election of Samuel Perl- 
man to the office of vice-president. Mr. 
Perlman has been associated with the 
company for the past six years, having 
recently been in charge of production in 
the Special Instruments Division. His 
election to the vice-presidency is part of 
the Longines-Wittnauer Watch Co.’s 
post-war expansion plans. 

Mr. Perlman has spent many years in 
the jewelry and watch industry, both in 
managerial work and in actual selling in 
the field. He traveled actively through- 
out the country among the trade and is 
well known to great numbers of retailers 
and wholesalers. 





New Patriotic Calendar 
By U. S. Bronze 


An unusual patriotic calendar has 
been issued by the United States Bronze 
Sign Co. In addition to twelve full 
color lithographic reproductions of fam- 
ous paintings, the calendar gives impor- 
tant historical information for each day 
of the year and includes many of the 
better known quotations from great 
Americans, At the bottom of each page 
is a stirring article on American De- 
mocracy. The calendar is available, free, 
to anyone who writes for it on his busi- 
ness letterhead to the U. S. Bronze Sign 
Co., 570 Broadway, New York City. 








“Keepsake” Rings Announce 
Big Ad Campaign for Spring 


Highlighted by presentation of 4 
spring advertising and merchandis 
campaign 50 per cent greater than that 
of last year, “Keepsake” diamond 
sales meetings were held the week 
Jan, 22 in Syracuse, N. Y., Chicago and 
Denver. 

Robert A. Pond, president of the A. 
H. Pond Co.,‘Inc., makers of “Keepsake” 
rings, directed the meetings in the three 
cities, and presented the styles and de 
signs that have, been added to the “Keep. 
sake” line. John B. Flack, president of — 
the Flack Advertising Agency of Syra- 
cuse, which handles the “Keepsake” ag 
count, told the meetings about the 
company’s new advertising and merchan- — 
dising program for the coming months. 

As evidence of faith in a continuing 
strong demand for diamond rings, the 
company plans the most extensive ad- 


ROBERT A. POND 





vertising campaign for 1945 that it has 
ever undertaken. A total of 64 adver- 
tisements will be placed in 19 of the 
leading national magazines during the 
spring months, several of them in full 
pages, in full color. 

Total distribution of the 64 advertise- 
ments will be 249,358,935, in magazines 
which are read by a true cross-section 
of the American public. - 

In addition to the magazine advertis- 
ing, “Keepsake” is now offering to its 
retailers a completely new series of 
attractive newspaper ad mats, two series 
of five-minute radio-recordings featuring 
the voices of Priscilla Gillette and John 
Seagle, and two new series of one-minute 
spot announcements featuring the har- 
mony of the Mellowettes, radio’s newest 
sister team. Other dealer helps include 
a new series of 13 motion picture play- 
lets, direct mail folders, bus cards, and 
a varicty of display and merchandising 
material. 

In Syracuse, Mr. Pond and Mr. Flack 
addressed an enthusiastic group com- 
posed of Henry C. Beadel, vice-president 
and treasurer of the A. H. Pond Co, 
Inc.; Roland B. Pond, secretary; Nor- 
man ©. Cushing, J. E. Fitzpatrick, R. D. 
Gould, R. F. Jenks and H. P. Warner. 
Meeting in Chicago were V. O. Bente, 
Harry Braunsdorf, Don Chaddick, J. E. 
Donohue, A. R. Greene, C: L. Petty, Sid 
Phillips and W. F. McCulloh. 

Sales representatives from the West 
Coast meeting in Denver included W. L. 
Calkins, W. E. Carter, J. F. Douglass, 
C. Burr Williams, Ray Williams and C. 
E. Gill. 
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Brodsky to New Ad Post; 
Howard Named Successor 


Frank R. Brodsky, manager of adver- 
tising for the Elgin National Watch Co. 
since 1929, has accepted the advertising 
managership of the Pepsodent Co. of 
Chicago, and has been succeeded by Gor- 
don Howard, effective Jan. 15. 

Mr. Brodsky joine@ the Elgin sales 
department in June, 1928, as assistant 
advertising manager, and became ad- 
vertising manager the following year. 





FRANK R. BRODSKY GORDON HOWARD 


During the war he has also served as 
co-chairman of Elgin’s labor manage- 
ment committee and as co-chairman of 
the transportation committee. 

Mr. Howard, 
manager, entered the Elgin Watch Com- 
pany’s employ in April, 1923, as assis- 
tant editor of the company’s house or- 
gan, The WatchWord. He was appointed 
editor-manager in Sept., 1926. 

Six years ago Mr. Howard became a 
member of Elgin’s advertising staff and 
in 1940 was named assistant advertising 
manager, supervising advertising produc- 
tion and the purchasing of point-of-pur- 
chase material. During the past two 
years he has served the company as pri- 
orities director and has supervised gov- 
ernment reports for Elgin’s three plants, 
doing liaison work with the several bu- 
reaus and agencies in Washington. 





L. Cohen & Sons) Move Offices; 
Change Western Sales Arrangement 


L. Cohen & Sons, New York, announce 
that West Coast sales of the company 
will hereafter be handled directly from 
the New York office instead of through 
its former representative, Fred L. Lee, 
Jr, of Los Angeles, Cal., and Fred L. 
Lee, Sr., of San Francisco, Cal. 

The company also announces that as 
of Feb. 1, 1945, its New York offices will 
cow at 802 Fifth Ave., New York 
> . . 





Everlast Gives War Bonds as Bonus 


The Everlast Metal Products Corpora- 
tion issued a $25 war bond as a Christ- 
mas bonus to all employees of the firm 
and its subsidiaries, announces Louis M. 


Schnitzer, Production Manager. 


The bonus, according to Mr. Schnitzer, 
was voted by the Board of Directors as 
4 “gesture of appreciation for the 100 
per cent subscription by employees and 


‘Management to the $167,000 goal set to 


purchase a Navy bomber.” The full 
amount was reached. 

The bomber will be named the Ever- 
last, and its wing will be signed by all 
who purchased bonds during the cam- 


Paign. 


FOR FEBRUARY, 1945 


the new advertising ~ 





Parker Watch Sponsors Newscast 


The Parker Watch Company of New 
York will sponsor the news commen- 
taries of Johannes Steel over Station 
WHN, New York City, Mondays through 
Fridays, 7:45 to 8 P. M., for 52 weeks, 
effective January 1. 

Mr. Steel, one of the nation’s most 
respected analysts, has a backgroud of 
international news reporting dating back 
to 1933. He is an authority on European 
and South American affairs through 
actual contact with political and eco- 
nomic affairs, having traveled extensively 
through five continents developing im- 
portant sources for the analysis of world 
events. His recent book, “Men Behind 
the War,” has been widely used as a 
handbook for both Army and Navy. 





An Ad to Sell Fewer Parker Pens 


Unable to meet civilian demand _be- 
cause of self-imposed wartime restric- 
tions, the Parker Pen Company has 
explained its position in a January 
magazine advertisement aimed at easing 
the situation of retailers in view of the 
insistent demand for Parker “51” pens. 
Full-page copy appearing in six national 
magazines tells consumers why the com- 
pany expects to continue its- voluntary 
limitation of civilian output as long as 
the armed forces’ need for munitions 
continues urgent. 

Pointing out that Parker of its own 
initiative restricted civilian production 
nine months before WPB imposed a 
limitation order on the fountain pen 
industry, the advertisement reveals that 
rescinding of this order on Sept. 26 has 
not prompted any increase in supplies 
of Parker pens available to the trade. 

Because of the urgent need for rocket 
missiles and other munitions for which 
the company has orders, Parker will 
“continue its strict and impartial quota 
rationing system indefinitely just as it 
did while the WPB order was in effect.” 

On the basis ,of unfilled orders, the 
company estimates that its civilian pro- 
duction satisfies less than 10 per cent 
of the demand for Parker pens, 

“There are thousands of merchants and 
millions of consumers who want to know 
why there are virtually unlimited quan- 
tities of other brands of fountain pens, 
but not Parker,” the advertisement ac- 
knowledges. In explanation, it reveals 
for the first time the company’s contri- 
bution to the development of rocket mis- 
siles, one of the important “secret weap- 
ons” of the Pacific island warfare. 

“No commercial considerations could 
induce us to edge away from this rocket 


program, or from any other munitions — 


we produce until the requirement for 
munitions is substantially decreased, or 
more manpower is available for civilian 
manufacture,” the advertisement states. 





New Advertising Manager for Silex 
Robert L. Stephenson, formerly with 


Sweet’s Catalogue Service, has joined“ 


The Silex Company of Hartford, Conn., 
as advertising manager, in charge of all 
advertising and sales promotion activi- 
ties. Mr. Stephenson previously handled 
merchandising and research for The New 
York Daily News, was in the advertising 
department of the New York Times and 
of Time Magazine; and was a member 
of the firm of Holens & Stephenson, pub- 
lishers’ representative. 





Chandler to Make Ring Mountings 


An initial presentation of their “Mas- 
ter-Guild” die-struck, ring mountings 
featuring an attractive line of engage- 
ment, wedding and bridal mountings is 
now being shown by the H. S. Chandler 
Co. of New York City. This firm, 
although a newcomer in the jewelry 
field, has been identified over a period 
of 35 years with the fabrication of en- 
graved metals embodying the manufac- 
ture in their own plant of precision tools 
and dies. , 

As director of sales, the company has 
appointed Dave Weinberg, who is well 
known in jewelry circles throughout the 
country. According to Mr. Weinberg, 
the Chandler Co. will manufacture an 
extensive line on a large scale, and in 
addition to ring mountings, will produce 
other specialties in which their crafts- 
manship with materials can be advan- 
tageously employed. 

Distribution of the line will be made 
through jewelry wholesalers, For the 
present at least the company will con- 
tinue at its present address, 217 Grand 
St. 





Navy Demonstrates 40 MM. Gun for 
Gorham Employees Who Make Shells 





Deep drifts nor a dropping thermom- 
eter prevented a thousand Gorham em- 
ployees from attending a demonstration 
at the plant on Jan. 10 of the “Fightin” 
Forty” anti-aircraft for which Gor- 
ham is producing shells. Veterans Chief 
Gunner’s Mate “Vic” Wikstrom and 
Gunner Ist Class Ray Boyle told about 
the importance of these 40 MM guns 
from first-hand experience in Mediter- 
ranean landing battles. _ 

The Gorham Co., majoring on war 
material since 1941, have long possessed 
the Army-Navy “E,” and stars continue 
to demonstrate daily how skilled artisans 
can turn their talent from peacetime 
pursuits to devices for winning and 
shortening the war. 





Lighters for Fighters 


Popularity of Ronson cigarette light- 
ers with men in service received further 
proof on a recent Vox Pop broadcast 
which had as unexpected. the en- 
tire crew of a B-29 superfortress just 
returned from a mission over Japan. 

The policy of the Bromo Seltzer pro- 
gram is to present a handsome gift to 
each person appearing on the show, but 
here were eleven additional starters not 
originally counted on. Masters of cere- 
monies Parks Johnson and Warren Hull 
queried the boys as to their preference 
among a varied assortment of expensive 


. presents, and the entire crew selected 


Ronson lighters. 


























































Arrow Starts Pension Plan; 
Honors Veteran Employees 


The Arrow Mfg. Co., Hoboken, N. J., 
makers of jewelry boxes and displays, 
has instituted a pension plan for all 
employees who have been. with the com- 
pany for five years or over. Each em- 
ployee at retirement age will receive a 
monthly pension on retirement, amount- 
ing to 4% of one per cent of their month- 
ly salary for each year of past service, 
and one per cent for each year of 
future service up to age 65. All for- 
mer employees now in the armed service 
will, on their return, receive credit for 
all of the time they have spent in the 
service. 

The plan includes death benefits and 
the entire cost is paid by the company. 

Recently the company honored those 
employees who had been associated with 
it for 25 years and 15 years. Each of 
the four people in the 25 year group 
received a $100 bond and a suitably en- 
graved gold watch, the awards being 
made to Louise Hewitt, Rose Miller, 
Ernest Schuler and Leonard Zeisler. 

Those who had been with the company 
for 15 years were awarded gold watches. 
Twenty-four people were included in 
this group. Awards were made by Mil- 
ton Weill, president of the company. 


Year of Tests Shows Croton "Aqua- 
medico" Waterproof and Accurate 


The third and final in a series of tests, 
covering 12 months of intensive investi- 
gation and research by the U. S. Testing 
Co. into the waterproofness and time- 
keeping qualities of Croton “Aquamed- 
ico” watches selected at random from 
stock, were reported on Dec. 18, 1944, 
in a formal report signed by A. E. Da- 
veau of the Testing Company’s engineer- 
ing and research division. That these 
watches were found to be not only water- 
proof, but accurate timekeepers as well, 
is fully attested. 

The watches were immersed in water 
at room temperature 16 hours a day for 
the first 30-day period, the first two 
immersions being in fresh water and the 
third in salt water. Each day after re- 
moval from the water bath, the watches 
were subject to a hot shower at 115° 
F., for five minutes, and then immedi- 
ately transferred to a cold shower (tap 
water) for two minutes. When not in 


water, they were worn on the wrists of . 


men doing 4ll sorts of daily work. 
During the next 11 months, these Cro- 
ton “Aquamedicos” were worn continu- 
ously with the exception of a 16-hour 
period each 30 days, when they were im- 
mersed in water. While being worn, they 
were subjected to severe treatment. 
The Testing Company estimates that 
during its year’s tests, these Croton 
watches were in water for a period of 
900 hours. It observes, too, that conden- 
sation of water after the hot and cold 
showers, disappeared quickly during the 
first 30-day period, and that none was 
apparent during the following 11 months. 
At the end of the year’s tests, the 
Testing Company reports that the 
watches were running and keeping ac- 
curate tinie. 


John P. Snyder, formerly with Louis 
A. Roselaar, has joined the sales staff 
of King Diamond Cutters, 180 West 46th 
Street, manufacturers of the patented 
King-Cut Diamond. : 
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Rabb Joins Parker Watch Co. 


The Parker Watch Company, New 
York, has announced the appointment of 
Irving J. Rabb as Midwestern Sales 
Manager, effective Feb. 1, 1945, 

Mr. Rabb, who is well known to 
jewelry dealers throughout the country 


and has been in the jewelry business for - 


many years, was previously associated 
with the Jay-Kel Jewelry Company of 
New York City as sales manager of their 
midwestern territory. 


Telechron Resuming Field Activities 


RUSSELL T. WOODWARD ROBERT J. BUCKLEY 


After a two-year interim, Warren 
‘Telechron Co. has resumed field activities 
in the Middle Atlantic and Cleveland 
territories. The former is under the 
supervision of Robert J. Buckley as dis- 
trict manager, while the Cleveland dis- 
trict will be in charge of Russell T. 
Woodward. 

Both men will supervise service to in- 
dustrial plants using the Telechron 
synchronous motors in their respective 
territories and wil! also aid in the dis- 
tribution of Telechron electric alarm 
clocks which are now being produced in 
limited quantities in non-critical labor 
areas. 


Bulova Watch Co. Gives Dinner 
Honoring Veteran Employees 


Veteran employees of the Bulova 
Watch Co. were signally honored at a 
dinner tendered by the company to its 
personnel at the Waldorf Astoria Hotel, 
New York, on Jan. 5. 

Heading the list was a group of 12 
men who had been in the service of 
Bulova for 25 years or more. These in- 
cluded Ardé Bulova, Oscar Burki, Sam- 
uel Klein, Frank Cardenas, John H. Bal- 
lard, Samuel P. Epstein, Samuel Gurry, 
Edward Burki, Rudolph Schwarz, Sr., 
James B. Durning, Thomas H. McFar- 
lane and Charles Raymond. 

More than 125 others who had been 
with the company from 10 to 24 years 
each were also recognized, everyone of 
them, as well as the 25-year veterans 
receiving a 21-jewel Bulova watch in a 
14Kt. gold case, engraved with an ap- 
propriate inscription. 

Chairman of the Board Ardé Bulova, 
President John Ballard, and Vice Presi- 


dent Samuel Epstein, each expressed the 


company’s appreciation to the honored 
employees in brief but gracious ad- 
dresses. 

Following the dinner, an entertaining 
floor show introduced by Milton Berle, 
as master of ceremonies, was presented, 


and between courses and after the en-, 


tertainment the floor was given over.to 


ay 


for the duration. 





Bates Celebrates New Building . 


To celebrate the completion of thei,” 
new building, C. J. Bates & Son, Chestep 
Conn., makers of “Susan Bates” knittip, 
needles and “Barbara Bates” manicus 
and gift kits, gave a party for their 
employees late in December. * 

It was a gala affair, complete with) 
music, refreshments, dancing and enter 
tainment, and resgmbled a big family | 
party as more than one-third of the: 
employees have been with the company 
for over 25 years and quite a few sings 7 
1900. , y 

Many ‘door prizes, among them $22 | 
in War Bonds and other personal gifts, ~ 
were presented by H. C. Bates, the head © 
of the company, and the employees gaye 
Mr. Bates a handsome electric clock and 
a gold tooled frame containing a picture | 
of his son, Lt. H. C. Bates, Jr., for Mr © 
Bates’ new office. Lt. Bates, a fighter 7 
pilot, was able to be present, having ar- 
rived home in time for the holidays, his 
first leave since entering the air force 
two years ago. Also among those preg 
ent were Barbara Bates (now Mrs. Don- 
ald Crowther) whose husband is in the 
Navy. 

The new addition to the Bates’ factory || 
of about 10,000 square feet of floor space ~ 
consists of a machine room, spray room, ~ 
plating room and press room which are 7 
to be used in their production of war ~ 
work—making aircraft and glider parts 7 


i 


Tolchin Company Adds Salesmen 


The wholesale jewelry firm of Tolchin ~ 
Co., Chicago, operated by Al and Phil | 
Tolchin, former @artners of Hill-Tolchin ~ 
Co., has added four men to its staff of © 
traveling representatives. s 

Edward Millikan is in charge of the 
Texas area, working out of Dallas; Mar- ~ 
vin H. Harris, who recently received his 7 
honorable discharge from the Army, will ~ 
cover the Chicago territory including ~ 
Michigan and Indiana; Charles Engel ~ 
will travel Ohio and Pennsylvania with ~ 
Dayton as headquarters; while B. A. © 
Goldstein is now the representative in ~ 
Alabama and Georgia working out of © 
Birmingham, 

Two other men are also being put on 7 
to take care of the Pacific Coast area 9% 
and the thousands of regular accounts, 
and Philip Tolchin is leaving for the 
coast around March 1 to open up a west- | 
ern office, where stock will be carried ” 
on hand for the West Coast retailers. 

The home offices in Chicago have been 
enlarged to double the amount of space 
formerly held by the Hill-Tolchin Co. 


t 
‘Hit Parade’ Album a Jewelers’ Item: 4 


The new “Hit Parade” album (MS- - 
470) released by Sonora Radio & Tele- —f 
vision ped Chicago, appears to be @ 
surefire selling item for jewelers doub- ~ 
ling in the phonograph record business, ~ 
according to Sonora sales executives. © 
The album combines all the popular ele- 
ments of the Mark Warnow Hit Parade 
radio program, which has a listening i. 
audience estimated at 15,000,000 people.. — 
All four of the records in the album 
feature Mark Warnow and his orchestra, . 
with vocals by Jerry Wayne and Vera’ 
Barton. A national advertising cam- 
paign will accompany the issuance of 
the album which is expected to be an: 
outstanding addition, to Sonora’s “Melo- 
dies That Will Live Forever.” 


THE JEWELERS’ CIRCULAR-KEYSTONE. 












‘INDEX TO ADVERTISEMENTS 





















































































































































A. & Z. Chain Co. ..ccercesecscees Green 
; ‘prahams, Raymond ..........+... 18% Mold, Harry, Co, .o%s.8. 66 hss 
nicure Acme Watch CO. one ssstehesene rns 233 Gell. Watch Co. cas haa's Rid. 2 ii6 Bereival D.C nfeepemedin i. aa 
is; rans n. . OF. heme Nee WR. Phas ee S.ue ee aR 
a Alsenstein, Louis, & Bros. San ees 43, 68 Guardian Leather & Novelty Se 210 Perry, Navelty a Me ee “ios 
Alien, Bet 1 og ag apap pyle ae he! oe ouis, & Son .....-.2. 0. 16) Phillipe Gens mete Horoilogy. - + 231 
) WME “Alport, ING. eos adley Co. ........ Pitcairn, Wm. S. Corp. ........... 
en) Benny iy Bi 0000S Ron ai Sac“, PE ONE ola Sloat bac ccoseiess 18 
4 American Time Producti: ine. ood 937 Handy & Harman .......... cick agra Richard, Co. .......... 29 
TE irch Crown Tag & Stamping Co.... 227 Harvel Wetch Co. ao... -s.+ve--. ME ES aes Pg hes 152, 153 
Arrow Decorating & Fixture Co. ... 200 Hawkes, ‘GeO yet ere oe 236 Proviieinn, ily Lé abate. Satay 228 
i Aeratt Jewelry Co. 2.03200.0007 195 Heller, i, & Son Spend sicede ass 236 Providence for Aladin te gee 
TH Art Metal Works ..........+-. pee HU 8 C0. neti Ga an 
$225 Bf Ascherman, Chas., & Ge PAA 233 Hirsh, HL. & aed Co ibe) 352 78 Racine, Jules; & Co 
ifts, Auto City Plating A SE ere 53 Homis Watch . Co. REET & Barton .. ' en cee 172 
bm q Sioae banner Mes Bie le ate a tebe ioe 61 nel Bah Ring Mee 6 23 See 7 
Ge a * WE Bie owiehe oN eis 7 House of Charms ................. 4 Rin a oo ered mas js iataes oa 245 
BM Bal CO. oe eee 4) House of Treasures cisteececsecses 197 Pipe tow Mt, Go....2. cc etseee B88 
pee. Barbara Tees Jue putea boi I. Richheimer, . haat oe oe Mere a once 
a arepe pipe 170 oe Watch-Case Co., Inc. ......... 55 Ritz-Woller —— Pahl pena iggy he oo 160 , 
r Mn Bechtel, Joseph ek Ga bei ces 141 I perial Pearl Syndicate, Inc. .. 149 Robinson R snd COP vs shee sosee LO4 
ighter “@ Becken, A. C., Co. ......... rept ed Teena, Fe Co. secestecseee.... 241. Robinson & & Sverdlikk PITS CE RCS es 207 
ig are Becker-Heckman Ce 2s 2005. Saw Le International Silver Gs. 0 a acs Rodman, Harry .............. oe oe zy 
s, his — ote mets IY ar oer een 44 Iskin Mfg. Co. ...... is cats desir, = Rose Smelting & Refining Co.......: 232 
foree § Blue Network srosrererrttscootis: HG Jebel Ring Mtg. C er Royal Tn ng genet soe 145 
preg 9§ Bluebird Pearls ............-. hd Jacobs, D A Lape Ss veeeeee 50, P;) Royal Dial & Refinishing Co. .. rs++ 968 
Pon WA Boots, Edward ©. 2s... see +4 Jacobson, J i eS ieee i aE Oe Ryan, Mary... sep den or 236 
> § Bowman Technical PAS Ted ae é, ener ay Seas taster L & bie a6 Ee re  TNSAN Sloe pepo re 236 
Se, 110". ...........0..000.5, 208. Sara pol RP nn Sedo 34, 35 Sacks, Irvi 
_ § Bradley "Polytechnic Institute ...... 212 Jotdan, R. M., & Co. ........c00.0 ++ Safrar gp rhe: iyi cceceeeerse 96 
ctory — Braunfeld & Mehlman ............ 225 Jurgensen, Jules, Corp. ....... bie cet 10 St Pani ¥. pO PP app ee 54 
space 4 Briatol i, Ring Co. Aas are 10, 11 ees ? bh ease se SOS ees 33 Samuel, rs re & Marine Insurance Co. 165 
ie Brogan, Byard, F Pek Pac eee 231 Kahn, L. & M, & Co.........+. 161: San Giovanni Co. ..... edn asaidle atte 329 
i ADA 8's da bb 25%6 Hd p> os 66 plan, Morris, & Sons atte Sauer, A., & Co. ...... Pola pete: 185 
h are § Brown, M., Lapidary, Inc. ... 9 Patan ste Gee eee 49 ig Ge Ok. ese wadickunteeteats 
LY Bruner-Ritter fen. oes eee 225 Kast A CON AN i 6’ ci0basse te 6 Saunders, Alexander 
war Po RMGs 06.2 Cos eee -.. 8 9 rt of Los Angeles ...... Schick, Heérey GC, tee ilk eee 16 
| Bulova ee OC ens Kastenhuber & esse 199 | Le RE eee ee 162 
parts vessee 19 Lehrfeld_ ..... 2 Schmukler, J. J., & 
O} Busch & Sons .....-......+..+-. . 174 paurman, Mnrique GRtue vga tine des ht Schumer Bros. Co. saan ae Dy eri ¢ a, 
Bu eo, Importing Agency . @eree z See eee ee 
cc eg Poe aga awtistithics 198 Kensington, Tne. _— MR 8553's: po Secland Watches” Nae lasso ie BRtai 223 
oh “Pg agape pean eb ensington, Ino... .-ps-+seoees: 838° Segah EE waco nicns.oseetcs KIRA. 87 
_ reson nh ge eae 236 6 King aman Bros. Mtg. Co. ......:. 7 ROWAN TI acho nia ans <o.0 Ht ine PS A 203 
Do Ghander, 1S. Cos. -weceee S38 Kingsley at saa 157 Seema jlock es « tis vd sideman wae 239 
rs So BRR eR sess ae Re eee et 
Phil hacwad hess Oetkes 2450 ok REE PUSOR IP 224 inde MB, OAS Sac cbse te ver eye 
Ichin a BENE C0, ene nes cee ees - 3 = ron ak Son : J Seething 234 Sickles, Louis... +.eeeesoseste 231 
Mam Ge fe soe sco Riehl gga, Me Gaensler paetenacssrass 26 
DD Gombla Wateceraté Go. 222.0025. He a ance Rewer tate gg Smyth, Albert S.. Go, Ine. °°... 230 
the ff Cooper, Jos. B., & Sons, Inc........ HE Lachman-Novasel Paper Co. poms i & oe Re, os a ee 
Mar. | Copeland & Thompson, ‘Inc. ...° Lampl, Walter .....-..+.:.esece Ml 208: Gove a ee eee nee 147 
7 | RR y Eno... - 210 Lang, ‘Albert & Son ........ SOP BIB eRe SIT nec cn tsa , 
" Cosmopolitan Magazine -°...°.... Lasko Strap Co. ............ a yee a BES ED. : run tber ete esies tee 24, 25 
will £ Brees 8838 191 ya ee 57 Stationers Specialty C 
, a Crawford Watch Co. Pei Hehe: 7 Lathin Watch Co., Inc ee ee ee ee Stern Edward y orp. +e eer eee a. 
ding 9 Cross, A. T., Pencil Co. ........... 1 Leading Jewelry Co. .............. +4 : L., & Co. «2+... +. 21 
gel “§ Croton Watch Co. ty. De eda ees hares 76 Leif Bros. .. eh O. we rrcecereerss 98 os Max, & Co. .......4-05 Siege eee 
gel J Grown Importing Sigaseeemeee ns ca te ha poeta eo 16 SO Pie ee eee SS 
Ae Merten CO. 0a... ce ese ee eee BB a At Be es: .peinins «<eaae ae — Jack, Assoc oO CGE EE ig cs Mai in 
. : awe ee ae 225 ra rR EOE aps Fp GARE ; 
e in | De Beers Consolidated Mines, Ltd. Litwin & Sons .......... pat hie Stranger, Herbert ete oS 226 
tat || Brejtomas J Co. ene 196 Longines-Wittnauer Wateh Go. :.1. 131 Sau Paul A & Co. A Eee ae. 
me Deleith Eliyn ............... ow : Yauabde 3 eo oo : : 
Re ee ee ey Cie eS | 
‘ char ”S nadlg Shaker RRSE RO ey eae wank, Ine. . ee ee 
RS Me tt cats ee 228 Mandel, Urie F., Co. ...... s 0. BIG -4.¢ 69 en Hei S'0 SES wks eee 
SiDeeher Bros. & Wider ............. 225 Manning, Bowman & Co. .......... 33 Syivant Saas Benet cerees cee BBB 
NERS. ace ne Manatog, Bee. OEE vce cya een a Wiee 337 ylvania Jewelry Co. .......- 2 226 
Bisner, Paul V., & Co.... a Mavéhab, C. & B.,.Co.  iasvesss cess 214 Tanz & Gurwitt ; 
iiishen’ rt. fae Masin water © pra chit al oka eee, aw 6 59 Tedman Importin ge gms 64 orld. she 210 : 
NE Cine see Ana» Ba REP vitavesees 86 - Fanvaual Seti ee a ee 236 
3 Bilmore Silver Co. ................ 74 McCli a wef “ESN a 150 Thomas, $ 1, ges if DRO Rey 236 
rs. | Empire ‘D Al wie aim «Lp ee cClintock, 0. B., Co. ......... as, Seth, Clock Co. ........-. . 243 
sad ren pain ged Co. 165 Merit-Made | Fog ‘oo* oe Tolchin Co. .. 
‘Bngel, J., & Co, Inc. ......... OP | Ge og) aie hoe 192 Tuttle Silver Co. -- 3.20. i le el lila 208 
bes rich tg Carboulee, The. 111111 336 Metro Jewelry Co. sos coer a PAULA: Shed ao. 
0. ere trent chigan Dial Refinishing Co. ..... j 
Pp Bere Ware con a Me ean ‘Dial Reftishing Go."'-'-. 28% United States Glass Co. + --s12.0 208 
BES Gate OS «soe e vee eeeres 91 ‘Miller, Clifford A... & Go. te 722' 983 U.S. Jewelry Co... eeeeceneee BOB 
tom q aga RR ARE 100 orris, Norman M., Watch Co, .... 225 Untermeyer-Robbins Co. ........... 1% 
Fabrikant Bros., Inc. .. Nanking Co. ... 
MS- Eenatein RU ins hua ns eekgnes 232 Nathan, 8, & Go, Tne. ciscsuess a Van per i BOO Ay at Paps s+-- 699 
‘ele- i aerate. 3 PS UF a . fixe MA 227 National Cash Register Co. ........ +01 Vor “3 ee Louis - « --- + wee « o-++ 227 
es ee pamelman, Moe access aa National Jewelers’ Mutual ire Tnsur- A Nes ots Cie oadieen eae 211 
yub- | Flyer, J. & H. ees it 17 Newall Mnnute aU et ee esse 280 Wadsworth W: 
MER, CIC t atch Case x 
1e88,. nt aanerks 156 New Haven sfpotaring Co. cterteeees 232 Want Advertisements, Ca: < «5.88, 318 
ves.  f Freed. Fr elie ete ho Sea ash Refining Co. .......+....... 226 215, 216, 217, 218, 219 
cle. | Pulton Pain Gerba Go ILD 60 Non Willie OR oo Faken oon bas 108. Weigwooe, Josiah Set Co. .. 208 
ade. 2 : Termes CO ce: . 237 ’ I We. TO Wis on be ae 212 Weinreich, H Co. ” saath Tne. oken es 
ip Bee Ogush, W: Weissman, Be : Stree e 
mc aa ane a pnd aks on aon = gay Wenee SACL t 495 Werle a & Go ood dman, Inc. .... ans 168 
~~ Week Co, cen iuteeesaeyees sees 18 Oneida, Ltd. ...... Outside Back ¢ e ’ ere arene 
bast gical Institute of eenannger i - 228 Gresten te a bee Outside Back Cover White, he 5k Bag i 229 
tra, | gilbert, Wm. L., Clock’ Co.!)!!: “+ 284 Ostby & Barton Co., Ine. 7” $1 Whitelaw Bros. -... 0.52.20 o ie. 186 
tray, it, Wm. L., Clock Co.......... Ine. Whiting & Davis Co. Sve 
era - PER Ge Migs 189  Ostl nside Front Cover = Whiti sesteeresesers TB : 
an, I. B., Mfg. Co stier, ‘Inc. .... ting, Frank M., & Co. : 
am- BE Suite a eee 64 Ge tae Ok ee 110, 111 Williams, Gabriel, Co. ............. 117 
of dnl halla. Neg ete 213 ons selehi't Sab we glee Cae Bee Williams Gold Refining Co. :.:..... 60- hh 
po op etate + sda dae ts the PS pasha Pen Co. ... 118 psig” W Az: Ca ming? -Ca. “a's sacs = { 
seb | eR urate arker Watch Fa ake See SINE 9 2 olf-Klaar Wholesale Supply Co. .. i 
elo- seeteeteeereseeccecs 169 » Paulson, Henry, ‘Co, hh ven ot 929: ° Wolfsheim & may ine Supply Co. .. 4 i 
Se te ne <link ae oie 235 Pearlman, R. Tin, ie APE AS +4 . Wonder Chemical sppibtey al ah 227 ; 
De aa woe IR, & Sons" OLS ficeate 114, 115 


} for Feprvary, 1945 
eae 





Ad Gn Bucluaion 


CEILINGS CAN BE SIMPLIFIED 


RETAIL JEWELERS who have had to wrestle with the 
job of establishing and readjusting individual ceiling 
prices and maintaining the records to prove those prices 
correct, got a real break last month when, at one stroke, 
all their paper work and record keeping was completely 
eliminated for every item in four of the major lines of 
Swiss watches. 

Under the new OPA regulation covering price ceilings 
on imported watches—RMPR No. 499, reported in JC-K 
for January—any importer who wiBhes may draw up a 
list setting forth the prices which he suggests as ceilings 
for himself, for the wholesaler, and for the retailer, and 
submit it to OPA for approval. Then if that agency 
approves it, that list becomes the uniform official ceiling 
for every one who handles that brand. 

From then on, all paper work and record keeping by 
the jeweler are completely eliminated as far as that make 
of watch is concerned. - All he has to do is to get and file 
a copy of the approved price list, and these are his ceil- 
ings—officially approved by OPA. For the harrassed 
retailer, already over-burdened with more work than he 
can keep up with, the benefits are obvious. 

' The four importers who have taken this step and ob- 
tained approved ceiling price lists are Gruen, Helbros, 
Mido and Rolex—though we understand that others have 
made applications which are still pending. If we were 
a retail jeweler, we would certainly urge every one of 
our watch suppliers to follow suit. 


FOR SELF-EXAMINATION 


Ir’s a coop wea for all of us, from time to time, to 
sit down and re-examine our business methods, asking 
ourselves just why we are doing this or that, whether 
we are doing some things the wrong way, or failing to 
do some things we ought to do. 

The U. S. Chamber of Commerce has just issued a 
practical little pamphlet of advice to service men who 
are thinking of going into retailing after the war. It 
points out the requirements for a successful retailer, 
warns of the pitfalls in the path of the merchant, and 
discusses the fundamentals of store management, record 
keeping, capital requirements, choice of store location, 
and business methods and ethics. 

Though designed primarily for the young man about 
‘to start his own business, the booklet could be read and 
studied with profit by many present store-keepers as 
well. We recommend it to your attention. It is titled 
“What It Takes To Be a Retailer,” and may be had for 
the asking by addressing Domestic Distribution Dept., 
U. S. Chamber of Commerce, Washington, D. C. 


A PATRIOTIC DECISION 


Our compiiments to ANRJA on its prompt and un- 
questioning compliance with the recent appeal by ‘War 
Mobilizer Byrnes for the elimination of all conventions 
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and trade shows not directly essential to the war effa 
While it is true that jewelers; like any group of bm 
ness men, have many special and pressing problems g 
which they would like to consult and exchange viey 
through the medium of a trade gathering, no one om 
argue that their not doing so will in any way impede th 
prosecution of the war. ‘ 
And in a time of crisis like the present every one mug 
agree that the country’s war needs—and the needs ¢ 
the men in its service—are paramount. If therefore, | 
Mr. Byrnes tells us, all available transportation facili 
are required for the movement of troops and munition 
and wounded men returning from the battle fronts, # 
civilian has ‘any moral right to occupy traveling spag 
except in cases of real necessity. To stimulate unessen 
tial travel by holding a. trade convention would: be i 
defensible. 4 
ANRJA has made a wise and patriotic decision, } 
are confident that other jewelry trade organizations wi 
be equally aware of their obligations as good Americans 
or 


IS IT UP-TO-DATE 


How oFrreNn po you revise your mailing list to 
that the names and addresses on it are up-to-date 

It’s something that should be done at fairly frequ ent 
intervals for people will insist upon moving, or dyin ‘“ 
and girls will get married and change their natnetad ' 
well as their addresses. People familiar with diréct mail 
advertising estimate that the number of changes eve 
year in even the best of lists will run as high as 200 
25 per cent of the total. - 

Wien your mailing list is not kept corrected one @ 
three things happens? First, at the very least, your m 
will be delayed in arrival because of the extra time & 
work required in the Post Office. Second, your ete 
circular may never reach the person at all for whom! 
was intended. Third, if he does get it, he may form! 
very unfavorable impression of your business. method 
and your store. “ 

Any way you figure it, an out of date mailing li 
wastes time and effort and money. q 

We’re reminded of this by the fact that although 6 
office has been at 100 East 42nd St. for more than on 
years, we still frequently get mail addressed to | 
former location—and often from jewelers who know 1 
well and have visited us in our present quarters. 

If they’ve still got a five-year-old address for us ho 
many other errors must their lists contain? Looks as i 
a lot of them are long past due for a thorough overha 
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